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NO  CHANGE  IN  RATES. 

SENATE  COMMITTEE  DECIDES 

NOT  TO  LEGISLATE  ON  SEC- 

OND  CLASS  MAIL  MATTER. 

Announcement  Does  Not  Say,  How> 

ever,  If  the  Question  Will  Be 

Taken  Up  by  the  Next  Congress — 

The  Two  Rate  Proposition  Re-  | 
garded  as  a  Satisfactory  Solution  i 
of  a  Troublesome  Problem.  | 

especial  Correspondence.)  ' 
Washington,  D.  C.,  July  10. — The 

Senate  Committee  on  I’ost  Offices  and 
Post  Roads  has  set  at  rest  those  who 

were  interested  in  the  two-rate  proposal 
for  second  class  mail  matter,  by  issuing 
a  statement  saying  that  no  legislation 

effecting  it  will  be  enacted  at  this  ses¬ 
sion  of  Congress.  The  statement  does 
not  announce,  though,  that  the  matter 
will  not  be  taken  up  at  the  next  session 
of  Congress  and  then  disposed  of  after 
more  mature  consideration. 

The  statement  of  the  Post  Office  Com¬ 

mittee  in  regard  to  the  two-rate  proposi¬ 
tion  is  as  follows: 

“The  Senate  Committee  on  Post 
Offices  and  Post  Roads  to-day  had  under 
consideration  an  amendment  to  the  post 

office  appropriation  bill  establishing  two 
rates  for  second  class  matter,  the  pres¬ 
ent  rate  of  one  cent  per  pound  to  be 

paid  by  newspapers  and  periodicals 
transported  by  freight  and  a  rate  of  two 

cents  per  pound  to  be  paid  by  news¬ 
papers  and  periodicals  transported  by 
fast  mail  trains,  publishers  to  choose 
between  the  two  rates. 

“The  discussion  disclosed  that  there 
was  some  support  of  this  plan  as  a  so¬ 
lution  of  the  problem  ol  continuing  the 
economies  the  department  has  instituted 
in  cost  of  mail  transportation,  and  yet 
not  bar  any  publication  from  the  best 
mail  facilities.  There  was  entire  agree¬ 
ment  upon  the  proposition  that  where 
publishers  pay  the  same  rate  they  should 
be  entitled  to  the  same  service. 

“However,  the  proposed  amendment 
was  voted  down  for  the  reason,  as  ex¬ 

pressed  by  the  members  of  the  com¬ 
mittee,  that  the  legislation  is  of  too  great 
importance  to  be  acted  upon  without 
more  consideration  than  can  be  given  it 
at  this  session.  The  committee  also 

directed  that  publicity  be  given  to  the 

fact  that  this  plan  is  under  considera¬ 
tion,  and  will  probably  be  taken  up  again 

at  a  subsequent  session  of  Congress.” * 

Indiana  Daily  Increases  Capital. 

At  a  meeting  of  the  stockholders  of 

the  Terre  Haute  Post,  recently  held, 
the  capital  stock  was  increased  from 

$71,000  to  $100,000.  The  following  offi¬ 
cers  were  elected:  W.  C.  Mayborn,  of 

Denver,  president ;  J.  C.  Harper,  of  Cin¬ 
cinnati,  secretary-treasurer;  R.  F. 
Peters,  editor-in-chief,  and  Fred  R. 
Waldron,  general  manager,  to  succeed 
J.  E.  Dailey. 

Fined  for  Contempt. 

Frank  M.  Hartman,  and  Stephen 
Flanagan,  publishers  of  the  Free  Press, 
a  local  Socialistic  newspaper,  at  New 
Castle,  Pa.,  were  sentenced  to  pay  a  fine 
of  $100  each  for  contempt  of  court  in 

Criticising  Judge  Porter’s  disposition of  various  cases. 

AND  JOURNALIST 
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McCUMBER’S  TAX  ON  PAPER. 

Senator  Seeks  to  Have  a  $2  Rate 

Placed  on  Print. 

In  his  efforts  to  repeal  or  to  have  re¬ 
pealed  the  reciprocity  act,  which  was  in¬ 
tended  to  promote  trade  relations  be¬ 
tween  this  country  and  Canada,  Senator 
Porter  J.  McCumber,  of  North  Dakota, 
is  also  trying  to  get  Congress  to  impose 

a  duty  of  $2  per  ton  on  print  paper. 
Senator  McCumber  introduces  his 

amendment  repealing  the  trade  agree¬ 
ment  and  imposing  the  duty  on  print 

paper  to  every  tariff  bill  that  comes  be¬ 
fore  the  Senate  for  consideration,  and 

some  that  have  not  yet  reached  the  Sen¬ 
ate.  He  succeeded  in  getting  his  amend¬ 
ment  attached  to  the  steel  schedule,  but 
the  House  declined  to  agree  to  it,  and 
sent  the  bill  to  conference.  Up  to  the 
present  time  the  conferees  have  failed  to 
report  an  agreement  upon  it.  The 
amendment  has  already  been  introduced 
in  the  cotton  and  wool  bills,  and  should 
any  others  be  considered  by  the  Senate 

it  is  understood  that  it  is  the  Senator’s 
intent  on  to  offer  it  to  them.  At  any 
rate,  he  is  right  on  the  job. 

Bourne’*  Parcels  Post  Bill. 

Senator  Bourne’s  parcels  post  bill, 
which  will  soon  be  up  for  passage,  re¬ 
duces  the  number  of  classes  of  mail  mat¬ 
ter  to  three.  The  first  and  second  are 

to  remain  as  at  present  and  the  third 
includes  all  mailable  matter  not  em¬ 
braced  in  the  other  two.  The  limit  on 

weight  of  packages  is  raised  from  four 

to  eleven  pounds  and  the  cost  is  regu¬ 
lated  by  distance  as  well  as  weight.  The 
country  is  divided  into  six  zones,  the 
first  including  all  territory  lying  within 

!  50  miles  fro  ma  central  point.  With 

each  zone  the  rate  increases  propor¬ 
tionately.  This  arrangement  seems  to 
be  more  equitable  than  the  present  rate. 

Chicago  Newspaper  Assessments. 

Personal  property  assessments  on  Chi¬ 
cago  newspapers  will  be  on  the  follow¬ 
ing  valuations:  Chicago  Daily  News, 

$610,801;  Chicago  Tribune,  $432,000; 
Evening  American  Publishing  Co., 

$175,000 ;  Chicago  Herald  Co.,  $107,- 

864;  Inter-Ocean,  $65,000;  Illinois  Pub¬ 
lishing  and  Printing  Co.,  $45,000;  Chi¬ 

cago  Journal,  $35,000;  Abendpost,  $32,- 
500;  Chicago  Evening  Post  Co.,  $10,500. 

_ 5  Cent!  a  Copj 
AD  WRITERS  LET  GO. 

NAVY  DECIDES  TO  DISPENSE 

WITH  MEN  WHOSE  COPY  IS 

TOO  ALLURING. 

They  Paint  Conditions  Too  Attractive 

for  Recruits  and  So  Unconsciously 

Cause  Many  Desertions — Washing¬ 
ton  Correspondents,  All  Tired  Out 

from  Their  Ordeals,  Favor  Abolish¬ 

ing  National  Conventions. 

(Special  Correspondence.) 

Washington,  July  10. — Declaring  that 
the  advertising  agents  of  the  Navy  were 
describing  the  attractions  of  the  life  in 
the  Naval  branch  of  the  National  de¬ 
fence  in  too  alluring  terms.  Senator 

Jones  of  Washington  had  struck  from 
the  Naval  appropriation  bill  before  it 
passed  the  Senate  the  provision  giving 
authority  to  the  Secretary  of  the  Navy 

to  engage  the  services  of  an  “advertis¬ 
ing  agent”  for  the  Marine  Corps. 

Senator  Jones  made  a  point  of  order 
against  an  amendment  oi  the  Senate 
Committee  on  Naval  Affairs,  which 

read:  “Provided  that  authority  is  here¬ 

by  granted  to  employ  the  services  of 
an  advertising  agent  in  advertising  for 
recruits  under  such  terms  and  condi¬ 
tions  as  are  most  advantageous  to  the 

Government,”  the  chair  sustained  him. 
Senator  Clapp  of  Minnesota  joined 

Senator  Jones  in  his  protest  against  the 
amendment  and  declared  that  the  many 
desertions  in  the  Navy  were  primarily 

due  to  the  over-alluring  and  attractive 
way  in  which  the  advantages  of  the 
Navy  were  described  by  the  publicity 

agents  for  the  Government.  He  said 
that  he  did  not  believe  that  the  Secre¬ 
tary  of  the  Navy  was  aware  of  the  act 
of  his  agents  or  that  he  would  have 
suppressed  some  of  the  matter  he  had 

seen  posted  for  the  youths  of  the  coun¬ 
try  to  read.  In  effect  he  said  it  was  a 
case  of  publicity  work  run  riot. 

CORRESPONDENTS  IN  REVOLT. 

Having  just  experienced  two  National 
political  conventions  and  with  a  third 

in  sight  naturally  the  topic  of  conver¬ 
sation  of  the  newspaper  correspondents 
here  is  National  conventions.  Without 

doubt  the  last  two  were  from  the  news¬ 

paper  man’s  point  of  view  the  hardest on  record. 
That  there  should  be  a  change  in  the 

method  of  nominating  the  presidential 
candidates  is  clearly  seen  by  reading 

{Continued  on  page  13.)^ 

Plot  to  Wreck  Newspaper. 

Daniel  W.  Stone,  former  owner  and 

editor  of  the  Trinidad,  (Col.)  Adver¬ 

tiser,  at  present  holder  of  about  one- third  of  the  stock  in  the  company,  in 

a  suit  filed  in  the  United  States  dis¬ 
trict  court,  charges  that  half  a  dozen 

owners  of  stock  in  the  paper  have  en¬ 
tered  into  a  conspiracy  to  wreck 

the  paper  in  order  to  break  its  politi¬ 
cal  influence.  One  of  the  methods 

adopted,  says  the  complaint/  was  to 
change  the  policy  of  the  paper  from 
Denocratic  to  Republican.  Stone  asks 

that  a  receiver  be  appointed  and  an  in¬ 

junction  granted  preventing  the  officers 
of  the  company  from  further  selling 
stock  reputed  to  have  been  illegally 
issued. 
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July  13,  1912. BULL  MOOSE  SUPPORT.  | 

Many  Influential  Republican  News¬ 

papers  Backing  the  Oyster  Bay 

Colonel  in  His  Fight  for  a  Third 

Party  —  No  Lack  of  Wealth 

Among  the  Men  Who  Represent 

the  New  Progressive  Movement. 

It  the  Oyster  Hay  Colonel's  Bull 
Mouse  party  blows  up  in  the  home¬ 

stretch.  as  the  turf  w  riters  say.  it  .cer¬ 
tainly  will  not  he  because  there  were 
no  intluential  newspapers  behind  it. 

Already  such  jK)werful  Republican 
and  Independent  papers  as  the  Xew 
York  .Mail,  the  Press,  the  Chicago 
Triiiune  and  Post,  the  Philadelphia 

North  Amjerican,  the  Kansas  City  Star 
and  Times,  the  Boston  Journal,  the 
Washington  Times.  the  Baltimore 

News,  the  Pittsburgh  Leader,  the  Em¬ 

poria  Gazette,  the  Spokane  Spokesman- 
Review.  the  San  Francisco  Bulletin,  the 
Lo^  Angeles  Tribune  and  Express,  the 

Fresno  Republican,  the  Madison  Wis¬ 
consin  State  Journal,  the  Indianapolis 
Star,  the  Muncie  Star,  the  Terre  Haute 
Star,  and  the  Ixmisville  Herald  have 
rallied  to  the  support  of  this  newcomer 
in  the  {lolitical  field,  and  the  same 
course  has  been  followed,  says  the  San 

Francisco  Bulletin,  by  two-thirds  of  the 
country  press  of  the  Pacific  Coast. 

THE  NATIONAL  ORGANIZATION. 

While  the  new  party  has  not  held  its 

convention,  and  is  still  officially  name¬ 
less,  correspondents  report  that  the 

work  of  local  organization  is  proceed¬ 
ing  rapidly  in  Chicago.  Boston,  New 
Orleans,  and  many  other  cities,  while 
the  problems  of  national  organization 

are  in  the  hands  of  a  temporary  com¬ 
mittee  comixised  of  governors,  sena¬ 
tors,  newspaper  proprietors,  a  judge,  an 
ex-congressman,  an  ex-cabinet  officer, 
and  others,  representing  in  all  some 
fifteen  States. 

.\lthough  Governors  Hadley  of  Mis¬ 
souri,  Deneen  of  Illinois,  and  Aldrich 
of  Nebraska,  who  fought  under  the 
Roosevelt  banner  in  the  Coliseum  con¬ 
vention.  refused  to  follow  it  beyond  the 
Republican  fold,  the  leaders  who  stand 
with  the  Colonel  do  not  seem  to  be  at 
all  worried  over  these  desertions. 

“The  new  movement  will  go  right 

ahead ;  nothing  will  .stop  it.”  declares 
Governor  Johnson  of  California.  “There 

.must  be  no  c<impromise.  no  straddle,'’ 
sa> <  Colonel  Ror)sevelt,  who  adds:  “I 
shall  fight  the  battle  through  to  the  end. 

UI.STINGI  ISIIEI)  ADHERENTS. 

In  answer  to  the  remark  of  a  Taft 

delegate  that  it  takes  money  to  run  even 

a  reform  campaign,  and  that  "it  remains 
to  be  seen  wiiether  the  syndicate  that 

has  been  underwriting  the  Colonel's  as- 
j)irations  for  a  regular  third-term  nom¬ 
ination  will  care  to  <Hibscribe  to  any  fur¬ 

ther  issues  of  Roosevelt  securities,”  a 
correspondent  of  the  New  York  Times, 
(I)em.)  points  out  that  the  new  party 
already  numliers  among  its  adherents 
such  men  of  wealth  as  Gifford  and 

Amos  Pinchot,  Charles  R.  Crane.  Wil¬ 

liam  F'linn.  George  W.  Perkins,  Frank 
.\.  Munsey,  Daniel  Hanna,  Senator 
Bourne,  Oscar  S.  Straus,  and  -Alexander 

H.  Retell.  The  same  correspondent 

states  that  popular  interest  in  the  new- 
party  is  spontaneously  taking  the  form 
of  contributions  to  its  campaign  fund. 

INSPIRED  BY  PERStINAL  AMBITION. 

Turning  to  those  Republican  and  In- 
depeiulent  papers  which  turn  their  guns 
against  Mr.  Roosevelt  and  the  new 

party,  the  Philadelphia  Inquirer,  Chi¬ 

cago  Inter-Ocean,  and  Milwaukee  F'ree 
Press  are  found  denouncing  the  move¬ 
ment  as  inspired  not  by  principle,  but 

by  personal  ambition,  the  New  York 

Evening  Post  jeering  at  it  as  the  "Bull 
Moose  party,”  the  New  York  Tribune 

clamoring  against  the  ‘‘dishonesty”  of 
trying  to  take  possession  of  the  Repub¬ 
lican  organizations  in  the  Presidential 

primary  States,  and  the  San  Francisco 
Call  and  Chronicle  and  the  St.  Louis 

Globe-Democrat  consoling  themselves 

with  historical  evidence  that  "third  par¬ 
ties  always  fail.”  Says  the  New  York 
Tribune,  an  Administration  paper; 

"The  Taft  men  had  control  of  the 
machinery  at  Chicago,  and  used  their 

control  of  it.  according  to  the  Roose¬ 
velt  followers,  to  unseat  certain  legally 
elected  delegates.  The  Roosevelt  people 

have  control  of  the  machinery  in  cer¬ 

tain  States,  and  if  the  F'linn  morality 
prevails  in  the  new  party  they  will  use 

their  control  of  it  to  unseat  the  Repub¬ 
lican  party  from  its  legal  place  on  the 
ballot.  That  may  be  politics,  but  to 

play  that  kind  of  politics  is  to  confess 
that  the  methods  alleged  to  have  been 

used  at  Chicago  were  right.” 

CHICAGO  DAILY  PRESS. 

L.  V.  A*hb«ugh  I«  President  of  the 
Publishing  Company. 

F'urther  particulars  concc-ning  the 
new  daily  newspaper  which  is  soon  to 
be  estabhshed  in  Chicago,  a  notice  of 
which  appeared  in  these  columns  last 

week,  are  contained  in  the  July  num¬ 
ber  of  the  Bulletin,  published  by  the 
Northwest  Side  Commercial  .Associa¬ 
tion  of  Chicago. 

The  new  paper  will  be  known  as  the 
Chicago  Daily  Press  and  the  first  issue 
will  appear  about  July  25. 

L.  V.  -Ashbaugh,  vice-president  of  the 

L’nited  Press  .Association  and  principal 
owner  of  the  St.  Paul  News,  Minne¬ 
apolis  News  and  Omaha  News,  is  presi¬ 
dent  of  the  new  co;npany :  \V.  B.  Colver 

of  the  Newspaper  Enterprise  .Associa¬ 
tion  is  vice-president ;  Walter  S.  Rodg¬ 
ers.  private  secretary  to  Charles  R. 
Crane,  the  Chicago  man  interested  in 

the  paper,  is  secretary ;  and  N.  U.  Reay, 
of  the  St.  Paul  News,  is  treasurer. 

DINNER  TO  MACALARNEY. 

Retiring  City  Editor  of '  tbe  Mail  It 
Guest  of  Staff. 

The  memiiers  of  the  city  staff  of  the 
New  York  Evening  Mail  tendered  an 

informal  farewell  b-dncjuet  Mondiy 
night  to  Robert  Fiiumet  Mac.Alarney, 
who  has  just  concluded  a  long  term  as 

city  editor.  Mr.  Mac.Alarney.  is  leav¬ 
ing  the  Mail  to  accept  a  chair  in  the 
Columbia  School  of  Journalism.  The 

bancpiet  was  held  at  Healey's  on  West 
Thirty-second  street.  Covers  were  laid 
for  forty.  The  feature  of  the  evening 

was  the  presentation  to  Mr.  Mac.Alar- 
ney  of  a  gold  watch  fob.  .All  those 
present  made  short  speeches. 

Mr.  Mac.Alarney  will  be  succeeded 

by  Charles  Sarver.  former  city  editor 
of  the  Globe,  and  recently  with  the 
World. 

.Among  those  present  were  Charles 

R.  Heaslet.  Julian  Rosenthal.  F'ranl: 
Robinson.  William  Stevens,  Hugo  Hol- 
ling,  Harry  (hiest.  William  Evans,  Wil¬ 
liam  Rouse.  G.  Jones,  G.  .Alexander,  E. 
Beattie.  H.  White,  O.  McIntyre,  Charles 
Starr  and  B.  Horway. 

Several  New  5'ork  newepapers  printed 
an  extra  o  1  Safer  'ay  to  the  eTect  that 
Christian  .A.  Luhnow.  publisher  of 
Trust  Companies,  a  financial  periodical, 
had  disappeared,  an.l  that  his  business 
friends  and  associates  were  much  wor¬ 
ried.  It  develoned  a  little  later,  how¬ 
ever,  that  Mr.  Luhnow  had  gone  abroad. 

CLUBS  AND  ASSOCIATIONS, 

The  Tulsa,  (Okla.)  Press  Club  hell 

its  second  annual  High  Jinks  at  the  Ho¬ 
tel  Tulsa,  that  city,  Sunday  evening, 

June  3fi.  .According  to  the  reports  se;:t 

east  by  those  who  were  present  it  wa; 
a  great  occasion  and  the  skids  were  all 
out.  Several  ‘‘has  beens”  in  the  news¬ 
paper  game,  but  who  are  now  filling 
governmental  positions  of  some  import¬ 
ance  were  among  those  who  enjoyed  the 

festivities.  Pat  Hurley  was  toastmas¬ 

ter,  J.  Burr  Gibbons,  master  of  cere¬ 
monies  and  Glen  Condon  was  the  Grid¬ 
iron  demon.  The  banquet  was  rich  in 

good  things  in  the  grub  line. 
The  Press  Club  of  Dallas,  Tex.,  has 

elected  the  following  officers :  Presi¬ 
dent.  Edward  S.  Eberly ;  first  vice  presi¬ 
dent.  H.  W.  Blakeslee;  second  vice 

president.  R.  L.  Sanders ;  secretary- 
treasurer,  Walter  B.  Mc.Adams;  ser¬ 
geant  at  arms,  Edward  .A.  Vaughan ;  di¬ 
rectors;  John  H.  Cullom,  Ralph  Millett, 
W.  C.  Barrickman.  Harry  C.  Withers 
and  Tom  C.  Gooch. 

L'nder  an  agreement  made  in  F'ebru- 
ary  last  between  George  Weathers,  edi¬ 
tor  of  the  Elkton  Times,  and  L.  W. 
Gaines,  editor  of  the  Todd  County 
Progress,  a  dinner  was  given  at  the 
Hotel  W^hitelaw  in  Guthrie,  Ky.,  last 
week  to  the  press  of  the  county. 
The  Milwaukee  Press  Club  was  en¬ 

tertained  last  week  at  Central  Park, 
near  Racine,  Wis.,  as  the  guest  of  Capt. 
William  M.  Lewis  and  the  Racine 
Times.  Dinner  was  served  in  the  big 

pavilion  of  the  park,  following  which 
Capt.  Lewis  welcomed  his  guests  and 
presented  them  with  a  gigantic  loving 
cup.  Oscar  Morris,  president  of  the 
Press  Club,  responded.  Other  speeches 
were  made  by  Oliver  Remey  and  Walter 
Haight  of  the  Racine  Times;  Mayor  G. 

.A.  Bading,  who  was  the  guest  of  ho;ior; 
Henry  Tyrrell  and  others. 

The  F'ederation  Trade  Press  .Asso¬ 
ciation  will  hold  its  annual  convention 
at  the  International  Hotel,  in  Niagara 

Falls,  N.  Y..  September  20-27.  The  con¬ 
vention  will  be  attended  by  about  150 
delegates  and  their  wives. 
The  Wolverine  Press  .Association  of 

Michigan,  will  give  its  annual  "family 
outing”  in  Monroe.  Mich.,  on  July  10, 
2u,  21.  The  members  will  meet  in  De¬ 
troit  on  Friday,  July  10,  and  go  to  .Mon¬ 
roe  on  special  trolley  cars  as  guests  of 

the  Detroit  United  Railways.  Return¬ 
ing  to  Detroit  Saturday  tlie  members 
and  their  families  will  be  the  guests  of 
President  Frank  Mavin  at  the  baseball 

game  between  the  Tigers  and  one  of 
the  .American  League  Eastern  teams. 
The  Wisconsin  State  Press  .Associa¬ 

tion  will  meet  in  Milwaukee  on  .Aug. 
5  and  (i.  .A  dinner  to  the  members  by 

the  .Milwaukee  Publishers’  .As.sociation 
is  c  ue  of  the  events  on  the  program. 

-At  the  dinner  of  the  .Massachusetts 

Press  Club  at  Nantasket,  Joseph  Wal¬ 
ker,  former  speaker  of  the  House;  Sec¬ 

retary  of  State  .A.  P.  Lantry,  Represen¬ 
tative  John  Sharp  of  Nantucket  and  the 

Rev.  William  Snyder,  author  of  ‘‘.As  Ye 
Sow,”  were  speakers.  During  the  even¬ 
ing  President  Thomas  Leavitt  of  Dor¬ 
chester  was  presented  by  the  associa¬ 
tion  with  a  handsome  gift.  Mrs.  Lea- 
•ritt  was  also  remembered  by  the  asso¬ ciation. 

Binghamton  Paper*  Merge. 

The  Binghamton.  (N.  Y.)  Evening 
Herald  has  been  consolidated  with  the 

.Morning  Republican,  with  the  Southern 
Tier  Publishing  Company  in  control. 

The  change  leaves  the  afternoon  field 
i;i  Binghamton  open  entirely  to  the Press. 

PAPER  MILLS  BREAK  RECORD. 

Their  Product  for  May  Reached 

116,460  Ton*. 

.A  number  of  newspapers  publishers 

and  printers  have  received  the  follow¬ 
ing  notice  from  wholesale  paper  houses; 
"The  necessity  for  an  advance  in 

prices  of  paper  has  been  apparent  for 
some  time.  The  cost  of  raw  materials 
has  been  largely  increased,  and  the 
mills  are  obliged  to  put  on  three  shifts 
where  two  sufficed,  thereby  effecting  a 

50  per  cent,  increase  in  this  o;ie  i;em 
alone. 

“Prevailing  conditions  compel  a  re¬ 

vision  of  price.  .An  advance  is  immedi¬ 
ately  effective  and  orders  received  after 
this Week  will  be  billed  at  an  average  aJ- 
vance  of  from  10  to  20  per  cent,  over 

the  net  price  list.  We  anticipate  an¬ 

other  advance  soon.” The  May  report  of  the  .American 

Paper  &  Pulp  .Association  to  the  Com¬ 
missioner  of  Corp-  rations  at  Washing¬ 

ton,  shows  that  its  mills  w'ere  o-perated 
to  full  capacity,  and  that  the  amount  of 

product,  llG,4ti0  tons,  is  the  largest  ever 
turned  out  in  a  single  month,  the  prev¬ 
ious  high  record  being  110,890  tons  in 

June,  1911. The  month’s  shipments  were  115,568 
tons,  as  compared  with  a  previous  high 
record  of  111.248  tons,  in  November, 
1911.  Stocks  on  hand  at  the  end  of 
the  month  were  26,477  tons,  as  compared 
with  34,917  tons  at  the  end  of  May, 

1911. 

WASHINGTON  OBSERVER  SOLD. 

Controlling  Intere*t  Acquired  by  J. 

L.  Stewart,  It*  General  Manager. 

John  L.  Stewart,  for  several  years 
prominent  in  journalistic  circles  in 
Western  Pennsylvania,  has  purchased 
a  controlling  interest  in  the  Washington 

(Pa.)  Observer  Publishing  Co.,  pub¬ 
lishers  of  the  Observer  (morning)  and 

the  Reporter  (evening),  from  Ernest  F. 
.Acheson,  and  has  taken  charge  of  the 

property. 
Mr.  Acheson,  who  retires,  was  a  mem¬ 

ber  of  the  National  House  of  Rep¬ 
resentatives  for  fourteen  years  and 

prominent  in  the  work  of  the  Rivers 
and  Harbors  committee.  He  has  been 
one  of  the  owners  and  editorial  writers 

of  the  Observer  for  thirty-three  years 
and  of  the  Reporter  for  the  past  ten 

year.s.  Desiring  to  be  relieved  of  some 
of  the  cares  of  business  life  he  dis¬ 
posed  of  his  interests  to  Mr.  Stewart, 

for  ten  years  general  manager  of  the 

concern. 
While  at  Washington  &  Jefferson  Col¬ 

lege  Mr.  Stewart  did  some  work  for  the 
Observer  and  acted  as  correspondent  for 
Pittsburgh  and  Philadelphia  dailies. 
Later  he  spent  two  years  at  Harvard 
Law'  School,  but  seeing  an  opening  at 
Washington  he  organized  a  company 

which  acquired  the  Morning  Observer 
and  later  the  Evening  Reporter. 

The  Reporter  is  one  of  the  oldest 

papers  in  point  of  continuous  existence, 
west  of  the  Alleghany  Mountains,  being 
now  in  its  104th  year. 

New*p(iper  Enterprise. 
The  Pittsburgh  Post,  on  July  3rd,  the 

day  after  Wilson’s  nomination,  pre¬ 
sented  its  readers  with  beautiful  sepia 

duotone  engravings  of  Woodrow  Wil¬ 
son.  The  plates  had  been  prepared  in 
advance  at  considerable  cost,  and  when 
the  nomination  was  made  on  the  after¬ 

noon  of  July  2nd,  word  was  given  the 
printers  tc  go  ahead.  The  engravings 

were  ready  before  the  Post's  presses 
started  to  run  off  the  regular  early  edi¬ 

tion  at  eleven  o’clock  that  night. 
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GEORGE  McMANUS,  Jr. 

THE  C.XRTOONIST,  WHO  HAS  BEEN  ENGAGED  BY  THE  NEW  YORK  AMERICAN. 

U.  P.  ANNUAL  ELECTION. 

C.  D.  LEE  RE-ELECTED  PRESI¬ 
DENT  AND  W.  W.  HAWKINS 
MADE  GENERAL  NEWS 

MANAGER. 

Announcement  was  made  on  Thurs¬ 

day  hy  Roy  W.  Howard,  chairman  of 
the  lioard  of  directors  of  the  United 
Press,  of  the  recent  election  as  director 

and  vice-president  and  appointment  as 

general  news  manager  of  W.  W.  Haw¬ 

kins,  “who  has  literally  worked  his  way 
I’j)  from  the  bottom  to  near  the  top 

round  in  the  ladder  of  success’’  with  the 
United  Press. 

As  yet  no  one  has  been  appointed  to 
the  New  York  managership,  and  for  the 

time  being  'Mr.  Hawkins  will  continue 
to  devote  a  considerable  portion  of  his 
time  to  the  immediate  affairs  of  the 

New  York  office.  In  New  York,  San 

h'rancisco  and  Louisville,  where  he  was 
especially  well  known,  the  news  of  his 
promotion  caused  especial  satisfaction 
among  newspaper  men. 

A  member  of  the  United  Press  force 

ever  since  the  organization  of  the  asso¬ 
ciation.  Hawkins  has  had  a  varied  ca¬ 
reer  embracing  practically  every  line  of 
press-association  work,  from  staff  cor¬ 

respondent's  duty  in  Latin- American 
countries  to  tiling  a  wire  and  managing 
an  office. 

•After  having  broken  into  the  game  as 
a  cub  reporter  on  the  Springfield  (Mo.) 

Republican  and  serving  a  general  ap¬ 
prenticeship  on  Middle  Western  papers. 

Hawkins  wound  up  on  the  Courier- 
Journal  at  Ixmisville.  It  was  while  he 
was  assistant  city  editor  that  he  joined 
the  New  York  office  staff  of  the  old 

Publishers’  Press. 
When  the  United  Press  took  over 

that  organization.  Hawkins,  who  had 
been  doing  general  assignment  and  staff 
correspondent  work,  was  placed  in 
charge  of  the  West  and  South  wires  of 
the  U.  P.  A  short  time  later  he  was 

made  Albany  manager,  and  served  in 

that  post  for  two  sessions  of  the  legis¬ 
lature,  being  called  back  to  the  New 
York  office  a  short  time  prior  to  his 
transfer  to  San  Francisco  as  manager 
of  the  Pacific  Coast  division.  Two 

years  later  Hawkins  was  brought  back 
Washington  office  of  the  Lb  P.  as  the 
successor  of  Ed  L.  Keen,  the  present 
general  European  manager  of  the  asso¬ 
ciation.  After  a  year  in  Washington, 
during  which  he  succeeded  in  injecting 
considerable  Western  virility  and  hustle 
into  that  conservative  office,  Hawkins 
came  to  New  York  as  manager  of  the 
local  office. 

W.  W.  Hawkins,  as  final  authority 
in  the  news  department,  succeeds  Roy 

W.  Howard,  recently  elected  to  chair¬ 
manship  of  the  board  of  directors.  Mr. 

Howard  succeeded  H.  B.  Clark,  the  or¬ 
ganizer  of  the  United  Press  and  chair¬ 
man  of  the  board  since  its  formation, 

who  resigned  to  return  to  the  publish¬ 
ing  field,  which  he  gave  up  five  years 
ago  in  order  to  effect  the  organization 
of  a  news  agency  that  would  serve 
afternoon  papers  only.  Mr.  Clark  is 
now  associated  with  another  Scripps 

man.  Marlin  E.  Pew,  in  the  Philadel¬ 
phia  field,  where  they  are  issuing  a  four- 
page  penny  afternoon  sheet  called  the 
News-Post  and  which  is  said  to  have 
had  a  circulation  on  July  4  of  60,000. 
The  full  list  of  officers  elected  by  the 

United  Press  directors  for  the  ensuing 

year  is  as  follows;  President  and  gen¬ 
eral  business  manager,  C.  D.  Lee;  first 

vice-president  and  general  news  man¬ 
ager,  W.  W.  Hawkins ;  Second  vice- 
president,  L.  V.  Ashbaugh;  third  vice- 
president,  C.  S.  Jackson ;  secretary,  J. 
C  Harper;  treasurer.  C.  F.  Mosher; 
chairman  board  of  diractort,  Roy  W. 
Howard, 

PAPER  MILLS’  REPORT  FOR  MAY. 

Book,  Wrapper  and  Other  Grades 

Advance — News  Print  Lower? 

The  May  report  of  the  American 

Paper  and  Pulp  Association  to  the  Com¬ 
missioner  of  Corporations  at  Washing¬ 
ton  shows  that  its  mills  were  operated 

to  full  capacity  and  that  the  amount  of 
product,  116,460  tons,  is  the  largest  ever 

turned  out  in  a  single  month,  the  pre¬ 
vious  high  record  being  110,800  tons  in 

June,  1011,  being  partly  due  to  the  fact 

that  five  companies  reported  on  a  five- 
week  or  a  thirty-day  basis  instead  of  a 
twenty-seven-day  month. 

The  month’s  shipments  were  11,5,568 
tons,  as  conipared  with  a  previous  high 
record  of  111,248  tons,  in  November. 
1011.  Stocks  on  hand  at  the  end  of 

the  month  were  26,477  tons,  as  com¬ 
pared  with  34,017  tons  at  the  end  of 

May.  1911. 
Analyzing  the  report,  we  find  that  the 

shipments  in  May,  1012,  were  4,320  tons 
more  than  in  May,  1011,  and  that  stocks 
on  hand  May  31  were  8,440  tons  less 
than  May  stocks  on  hand  1911.  These 
figures  are  significant  when  taken  in 
connection  with  the  figures  submitted  in 

John  Norris’  annual  report,  namely,  that 
consumption  is  increasing  on  an  average 

pf  .300  tons  a  day,  and  the  further  facts 
that  about  450  tons  additional  have  Come 
on  the  market  recently ;  that  during  hot 
weather  consumption  falls  off  about 
1,000  tons  a  day.  and  tbe  further  facts 
that  the  International  shut  down  July 

4  and  wll  shut  up  shop  Saturdays  dur¬ 

ing  July  and  August. 

One  of  the  most  successful  publishers 

said  yesterday:  “Yes,  it’s  true  book, 
ledger  and  other  papers  have  increased 
prices,  but  news  print  paper  prices  are 
on  the  down  grade  and  will  be  lower. 

It  won’t  matter  much  who  wins  the 
election,  the  publishers  are  coming  into 
their  own.  In  the  first  place,  they  are 

watching  their  raw  material  as  never 
before,  which  will  mean  eventually  that 
we  will  all  get  a  better  sheet.  And, 

then,  the  ‘little  rider  is  doing  the  busi¬ 
ness’;  things  are  working  out  our  waY 

all  O.  K.’’ LET  GEORGE  DO  IT— HE  DID. 

George  McManus,  Jr.,  whose  newly¬ 
weds  cartoons  in  the  World  established 
him  as  one  of  the  leading  comic  artists 
in  the  business,  has  gone  over  to  the 

Hearst  people.  This  announcement 
vill  cause  something  of  a  surprise  to 

McManus’  friends.  It  was  the  World 
which  discovered  George,  or  rather  say 
it  was  on  the  World  that  George  really 
discovered  himself,  for  this  talented 
man  had  to  leave  St.  Louis,  his  native 

city,  before  he  could  convince  editors 
that  he  had  the  goods. 

As  for  leaving  the  World,  the  sur¬ 
prise  is  that  they  Let  George  Do  It. 

Mr.  McManus,  when  approached  cau¬ 

tiously  the  other  evening  in  Louis  Mar¬ 
tin’s  Cafe  and  asked  why  the  change, 
rubbed  his  thumb  and  forefinger  to¬ 

gether.  Judging  from  the  cracked  ice 
he  Wears  in  his  scarf,  the  Journal  must 
have  offered  him  a  million  dollars  a 

picture.  George  takes  his  good  fertutia 
with  aharadarittis  aplonb 

A  NEWSPAPER  CONFERENCE. 

Well-Known  Editor*  Will  Assemble 

at  Madison,  Wis.,  This  Month. 

The  program  for  the  newspaper  con¬ 
ference  at  Madison,  is.,  on  July  29,  30, 

31  and  August  1,  has  been  announced 

by  the  committee  on  arrangements.  The 
conference  will  be  conducted  under  the 

auspices  of  the  University  of  Wisconsin. 
The  speakers  will  include  Melvilie  E. 

Stone,  general  manager  of  the  Associat¬ 
ed  Press;  C.  D.  Lee,  president  of  the 
United  Press  Association;  Geo.  H.  Dun¬ 
lop,  editor  of  the  Los  Angeles  Municipal 
News,  the  first  newspaper  in  the  United 
States  to  be  owned  by  a  municipality; 

Frank  P.  Stockridge,  of  the  World’s 
Work;  Fremont  Older,  of  the  San  Fran¬ 
cisco  Bulletin;  A.  M.  Simons,  editor  of 

the  Nation ;  Don  Seitz,  business  manager 
of  the  New  York  World ;  Livy  S.  Rich¬ 
ards,  editor  of  the  Boston  Common; 

Will  Irwin;  author  of  the  series  of  arti¬ 

cles  in  Collier’s  Weekly  on  ‘The  Ameri¬ 
can  Newspaper ;’’ Charles  Zeublin,  editor 
of  the  Twenieth  Century  Magazine;  H. 

H.  Tammen,  editor  of  the  Denver  Post; 

W.  M.  Reedy,  of  the  St.  Louis  Mirror; 
Samuel  Strauss,  of  the  New  York 

Times;  Charles  Grasty,  of  the  Baltimore 
Sun ;  Hamilton  Holt,  of  the  Independent 

Magazine,  and  Louis  Post,  of  the  Chi-’ 
cago  Public. 

NEW  PUBLICATIONS. 

Cumberland,  Md. — Herbert  Mont¬ 

gomery  has  secured  quarters  in  Pied¬ 
mont.  W.  Va.,  and  will  shortly  estab¬ 
lish  a  new  newspaper  in  Piedmont. 

Zanesville,  O. — Zanesville  Socialists 

are  to  have  a  newspaper  to  assist  them 
in  conducting  their  campaign  this  fall  in 
Muskingum  county. 

Arcola,  III. — Now  comes  the  start¬ 

ling  rumor  from  Mattoon  that  a  Bull 

Moose  paper  is  to  be  started  to  rep¬ 
resent  the  Roosevelts. 

PoNCHATouLA,  La. — The  Ponchatoula 

Headlight  is  the  latest  journalistic  ven¬ 
ture  in  this  parish,  J.  B.  Adams  is  editor 
of  the  new  paper  ^nd  owner. 
Vinton,  Ia. — The  Rhode  Tribune, 

Vol.  1.  No.  4,  is  a  new  arrival  on  the 
Times  exchange  list  this  week.  The 
paper  is  edited  and  published  by  H.  J. 
Reger. 

RECENT  SUSPENSIONS. 

The  Perkiomen  Ledger,  a  weekly 

printed  by  Charles  O.  Treickler  at  East 
Greenville,  Pa.,  has  suspended. 

The  Birmingham  Times,  the  only  Re¬ 

publican  paper  in  Alabama,  has  decided 
to  quit  the  game.  The  editor  in  his 
valedictory  says  frankly  concerning  his 

lack  of  support,  “(he  Republicans  are 
too  busy  scrapping  among  themselves 

about  patronage  to  look  to  the  upbuild¬ 

ing  of  the  party.” 

In  the  current  issue  of  the  Rhine¬ 
lander  Herald,  the  only  Democratic 

paper  in  Oneida  County,  Wisconsin,  an¬ 
nouncement  is  made  by  the  publisher, 

Charles  F.  Barnes,  that  the  Herald  will 

not  be  published  after  the  issue  on  ac¬ 
count  of  poor  business. 

Will  Advarti**  Amaric*. 

One  of  the  greatest  advertising  and 

promotion  schemes  for  boosting  Amer¬ 
ican  scenery  and  passenger  traffic  that 
has  ever  been  projected  has  been 
launched  in  Chicago  in  the  temporary 

organization  of  a  “See  America  First” 
Association  by  passenger  traffic  officer* 
of  Chicago  terminal  rail  and  steamship 
lines  and  resident  representatives  el 
•ther  rail  and  stsamship  lint*. 
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GETTING  AT  CIRCULATION  FACTS. 

PART  THEY  SHOULD  PLAY  IN  DETERMINING  THE  VALUE 

OF  MEDIUMS  TO  THE  ADVERTISER— QUALITY 
BETTER  THAN  QUANTITY  DISTRIBUTION. 

By  William  A.  Thompson, 
Of  the  New 

It  is  an  oasy  mat  ter  to  >fi*t  «!»  a 
loal  ari'iimeiil  tliat  it  seoms  like  a  waste 
of  lime  to '•lisniss  a  <)U<*stion  ii|M>n  wliii-h 
»\ery  one  is  ajinssl.  'Hiis  is  a  platitude, 
lint  even  as  a  m  uaxine  eo\er  often  liides 
some  Teal  reading;  matter,  .-o  a  iilatitude 
has  Ikhmi  known  to  serve  as  (lie  shell  of  a 
'lieellleni  oyster  to  thoiprlit. 

Is-t's  oiwii  it  up. 
Walk  into  the  ottie<-  of  an  advertiser, 

take  the  proffered  ehair  and  eiftar.  hsik 

him  in  the  e.ve  atvi  say:  “Is  it  reason- 
ahle  to  ask  a  puhlieation  to  prove  a  given 

ipiantity  of  fireulation  la-fore  you  i-lose  a 

dea:  for  spare  V" 
I’rolwhiy  he  will  answer  “Yes,”  if  he 

la-  a  mild  mannered  |a-rson.  lie  may  .sjty 

"Suie;”  if  he  la-  emphatie.  and  jaissilily 
go  as  far  as  “.Vhsolutely  1“  if  he  la-  both 
dis-ide<l  aial  exact  in  his  method  of  s|aa*(-h. 

Itut  he  will  not  leap  out  of  his  ehair. 
nor  will  he  ehange  color  at  the  query; 

nei.her  will  he  remark  “That  de|H-nds,“ 
or  an.vthing  that  suggests  di-lmti-. 

fOSIlIO.N  OK  TIIK  .ynVKKTISKIt. 

If  .von  are  really  haiking  for  an  argu¬ 
ment  .von  ask  him  next  whether  he  uses 

spac-e  in  any  puhih-ation  that  dia-s  not 
prove  its  circulation  ligures.  In  most 
easiis  he  will  admit  that  he  dia-s  patroni/.e 
some  mediums  whose  <-ireulations  are 

"geiierall.v  <-one«slt-d“  to  la-  so  much,  or  so 
little,  hut  which  general  <-on<-ession  is 
never  rialueeil  to  a  delinite  (|uantit.v. 

Then  ask  him  “Why.”  in  view  of  his 
pn-mpt  admission  of  the  reasonableness 
of  the  known  circulation  tlnairy  first  pro- 
ImiiiikIisI.  and  ihen  the  laiths  of  i-onversa- 
lion  la-gill  to  diverge. 

I’niess  .voii  hap|a-n  to  la-  the  re|ires«‘n- 
tative  of  a  piibln-atioii  that  has  laa-n  “left 
off  the  list,”  he  may  (-ontimie  to  take  you 
into  his  i-onfideace.  lie  list's  So  anti  So 
liecaiiso  he  likes  it.  la-cause  he  knows 

pleiii.v  of  |a*rsoiis  who  read  it,  laaaust-  its 
pnblishi-r  says  it  has  a  bigger  circulation 
tlnin  Such  and  Such,  and  laa-aiise  he 
thinks  it  is  a  result  iir.alm-i-r.  ami  becau  *- 
it  will  do  an.vthing  tm  i-:irth  except  prove 
tpiantity  of  circulation. 

Tht-n  you  ask  him  how  the  publisher  of 
So  ami  Sti  fixes  a  rate  ftir  his  spat-e :  how- 
lie  arrives  at  the  charge  which  our  friend 
the  advertiser  nays  in  real  money,  lUU 
tvnts  to  the  dollar. 

LACK  Of  SOME  JVDOMEN'T. 
And  before  .vou  go  away,  you  show  him 

that  if  he  used  the  same  judgment  in  buy¬ 
ing  merchandise  or  .-upplies  that  he  uses 
in  purchasing  advertising  space,  he  would 
last  about  as  long  financially  as  a  bubble 
would  glitter  on  the  brink  of  Niagara. 

Not  every  time,  praise  be;  for  tlie  prac- 
tb-e  of  the  known  circulation  theory  is 
s|iieadiug.  and  a  big  jiercentage  of  adver¬ 
tisers  are  buying  circulation  like  salt  in 
iMrnIs.  and  nails  in  ki-gs.  Hut  the  fact 
that  so  man.v  publications  that  decline  to 
ih-al  in  i-irculation  on  the  commodity  basis 
still  live  and  thrive,  shows  that  more  mis¬ 
sionary  work  is  neisb-d  la-fore  we  can 
eliminate  one  of  the  biggt-st  sources  of 
waste  in  the  advertising  business. 

t'iri-ulaiion  is  the  only  part  of  the  pub¬ 
lication  business  that  has  not  kegit  jiace 

witii  the  development  of  modern  staiiil- 
ards.  Time  was  when  the  business  ol 

advertising  was  si-arct-ly  respts-table. 

when  the  term  “advertisement"  was 
.•  .Mionymoiis  witfl  pleasaiu  fiction  or 
blainnt  buncoinlN-. 

l-oxt  MK.KCK'.s  most  I-OTKXT  KttKl'K. 

.\s  the  press  has  grown  in  influence,  ad¬ 
vertising  has  iM-conie,  by  gradual  stages. 

!  GREATER  THAN  EVER! 

I  The  Boston  Herald 
I  now  over  100,000 

The  Boston  Traveler 

I  and  Evening  Herald 

I  consolidated  July  first 
over  120,000 

A  Quality  and  Quantity  Combination 
that  cannot  be  excelled 

I  Sole  Foreign  Representatives 

I  The  S.C.  BECKWITH  SPECIAL  AGENCY 
{  New  York  Chicago  Si.  Louis 

York  Giobr. 

the  most  potent  fon-e  in  commercial  life. 
We  have  snccet-ded  in  mdiuilding  the  con¬ 
fidence  of  readers  in  advertising,  and  re¬ 
cent  .vears  have  seen  the  sm-i-e  sful  devel¬ 
opment  of  a  movenu-nt  that  is  crowding 
out  all  objw-tionable  forms  of  publicity. 
The  .si-rious  piiriHise  of  reputabh-  a. Iver- 
tis<-is  is  in  a  large  measure  behind  this 

movement.  Men  who  are  invi-st'ing  large 
sums  of  mone.v  in  legitimate  iiublicit.v 

have  insisted  that  iiiiiilica.ions  “clean-up” 
their  advertising  columns,  and  this  insis¬ 
tence  has  bw-n  a  big  factor  in  the  develoii- ment. 

Hut  the  fact  that  conditions  surround¬ 
ing  the  circiihiiion  question  still  savor  of 
the  ilark  age;  is  in  a  large  di'gree  due  to 
the  apath.v  of  advertisers.  There  is  no 
getting  away  from  this.  It  is  a  hard 
thing  to  say  that  newsiiapers  delila-rately 
falsify  cin-ulation  claims  in  order  to  in- 
lliiem-e  busim-ss.  Hui  if  this  l>e  true,  the 
attitude  of  the  advertiser  frisiuently  may 
be  blaiiKvl  for  the  fsuidition. 

Ki.NOItAXCE  OK  l-EKTINENT  KACTS. 

Ill  many  newspa|H-r  otlii-es  there  is  a 
great  distance  lH*tween  the  man  on  the 
street  who  gets  ihe  ndvenisiiig.  and  the 

publisher  who  fixes  the  rates.  Fre- 
qiieiilly  the  man  on  the  street  knows  little 
or  nothing  alsuit  the  actual  cir<-ulation  of 
his  iiewsiwiper.  Iw-i-ause  ih<-  publisher  has 
not  is-eii  fon-isl  by  ailvertisi-rs  to  make  an 
ollicial  show-down.  In  his  eagerness  to 
get  busini-ss  a  solicitor  often  follows  the 

siniple  rule  of  “oiit-<inoting”  the  other  fel' 
low  when  it  <-om»-s  to  <-in-u!ation  figures. 

“How  much  circulation  do  you  i-laimY” 
asks  the  adyei-ii  er.  The  very  fact  that 
the  word  “claim”  is  allowed  a  place  in 
our  circulation  v<K-.ibulary  is  enough  in 
itself  to  start  the  imagination  of  an  am¬ 
bitions  copy-gatherer,  and  the  monunietitsil 
l>ilie  dreams  for  which  good  money  is  paid 
in  advertising  bills  are  the  result. 
I  WtlAT  THE  (iI/)UE  DID. 

New  York,  the  gn-ate«t  '  i-ity  in  the 
'•oiiiitry.  has  long  Ix-eii 'notorious  for  in- 
.•xa<-tness  in  cin-ulntion  figures.  Tlie 
keenness  of  i-ompetition.  and  the  absi  nce 
of  any  coneertivl  demand  on  the  part  of 
advertisers  for  definite,  proven  statements 
of  circulation  fact.s.  develoi>ed  a  condition 
in  which  every  advertiser  was  entitled  to 
a  guess,  but  no  one  really  knew. 

This  was  the  situation  that  confronted 
The  New  York  Globe  a  couple  of  years 
ago  when  it  begun  its  battle  to  make 
know-n  circulation  something  more  than  a 
theory.  TYie  Globe,  feeling  that  the  best 
way  to  make  good  a  battle  for  circulation 

facts  was  to  set  an  example  to  its  con¬ 
temporaries.  called  in  the  .\s80ciation  of 
.\merican  Adverti.-ers.  and  obtained  an 
audii  of  its  circulation  bfioks.  In  addi¬ 
tion  to  this.  The  Globe  decided  to  count 
as  cir<-nlntion  onl.v  newspaiiers  actually 
sold  for  cash,  and  thus  eliminated  all  ques¬ 
tion  of  wa.'te.  returneil  or  unsold  copies. 

(iETTI.NG  AT  REAL  VALUE. 

The  Glolie’s  statement  was  rei-eived 
with  a  certain  amotint  of  interest,  but 
in  the  absence  of  iiroven  figures  from  its 
(-onteniixoraries.  its  showing  meant  vir¬ 
tually  nothing  in  a  comparative  way. 

How  did  its  value  js-r  line  per  thousand 
circulation  i-ompare  with  that  of  iis  con- 
tem|>oraries,  who  were  selling  the  same 
quality  circulation,  but  in  unproved  quan¬ 
tity  V 

For  the  Is-netit  of  advertisers  -who  were 
looking  for  some  basis  of  fixing  values, 
and  to  throw  light  uikui  its  own  figures. 

The  Glols-.  after  a  <-areful  investigation, 
published  estimates  of  tin-  circulation  of 

I  Us  contemiHiraric-s.  and  offered  to  pay 
tjt.'i.OOti  to  charit.v  if  the  newspapers  in 
question  wouH  prove  that  The  Glohe  had 
undere.-timated  their  strength.  This  offer 
was  not  ai-cejited,  and  the  tacit  admission 

of  the  correctness  of  'Hie  Globe's  esti¬ 
mates  funiished  to  advertisi-rs  a  basis  of 
computation.  I-ater  on.  two  New  York 
evening  newsimjiers  ojiened  their  Ixooks  it) 
the  .kssia-iation  of  American  Advertisers, 
and  it  do«»s  not  take  a  i>rophet  to  predict 
ihat  the  <Tistom  of  proving  circulation 
figur<-s  will  b<“conie  general  in  the  Me- 
trojMiliK  liefore  long. 

l-I.UillT  OK  THE  DOlXiUtS. 

1‘ublicalions  that  decline  to  prove  some 
quantity  of  circulation  advanct-  various 
reasons  for  their  attitude.  Hut  there  is 
only  one  reason  for  unproved  circulation 
worth  consi-lering.  A  newsitaiier  that  re¬ 
fuses  circulation  luvofs  to  ad\-ertisers  is 
getting  too  much  money  for  its  space,  and 

it  is  ashamed  to  admit  this  by  divulging 
the  smallness  of  i;s  distribution. 

“Qiialit.v”  ciri-ulation  must  always 
bring  a  higher  price  than  mere  quantity 
circulation,  but  it  is  imiKissible  to  fix  a 
rate  for  sjiac-e  in  any  publication,  be  it 
high-class  or  low-<-lasa,  unless  a  definite 
amount  of  disiribiition  is  first  shown. 
The  value  of  the  dollar  is  fixed  under 
our  system  of  currency.  Every  time 

an  advertiser  pa.vs  a  -leftnite  dollar 
for  space  in  a  newspaia-r  whose 
value  lias  not  b»-<-n  fixinl  by  the  yard¬ 
stick  of  known  circulation,  he  makes 

a  voluntary  coiiii-ibution  to  the  millions 
of  dollars  that  exjierts  tell  us  are  wasted 
nnuiiall.v  in  adverti.-ing. 

It  is  ui)  to  the  advertiser. 
.^lr.  I>iK)ley  once  told  a  story  alsuit  a 

friciiil  of  his  who  <-anie  back  from  a  trip 

abroad  and  stissl  Is-fore  the  custom’s  ot- 
ficiais.  He  assured  ihe  insin-ctor  that  he 
hail  bivught  nothing  from  Europe  that 

Ik-  might  have  jum-hased  at  twk-e  the 
price  in  this  country,  and  swore  to  it  with 

emphasis.  The  insiH-ctor’s  reply  was something  like  this; 

“1  believe  ye,  and  the  governmint  be¬ 
lieves  ye.  Now  go  down  stairs  and  be 

searched.” 
And  to  every  bit  of  conversation  about 

circulation  in  place  of  proven  facts,  the 

custom’s  insjiector’s  remarks  make  a  very timely  reply. 

NEWSPAPERS  AID  UNCLE  SAM. 

Another  Reason  Advanced  for  Not 

Changing  the  Postal  Rates. 

Jacob  Ginsburg,  of  the  Jewish  Morn¬ 
ing  Journal  of  I’hiladelplha,  believes 
that  I’ncle  Sam  is  not  only  unfair  in  his 
attitude  towards  the  newspapers  of  the 

country  in  the  matter  of  postal  rates, 
but  is  utigrateful  as  well.  He  says,  in 

short,  that  the  Government  doesn’t  ap¬ 
preciate  the  free  press  tiotices  which  it 
receives  daily. 

"The  news  which  the  Government 
gives  out  in  the  form  of  department  and 

bureau  reports  and  messages,”  said  Mr. 
Ginsburg  the  other  day,  “and  which  the 
papers  exploit  prominetUly,  is  just  so 
much  free  advertising,  to  disseminate 
which  otherwise  the  Governmetit  would 

have  to  pay  liberally. 

"In  fact,  our  natiotial  treasury  of 
necessity  would  have  to  spend  large 
sums  of  money  in  order  to  reach  even 

a  small  portion  of  the  great  reading  pub¬ 
lic  that  is  now  being  reached  through 
the  medium  of  the  daily  newspapers. 

Thus,  the  Government  is  a  direct  bene¬ 
ficiary  from  the  free  publicity  it  re¬ 
ceives,  amounting  in  actual  space  value 
to  probably  more  than  the  total  receipts 
derived  by  the  Post  Office  Department 
from  that  source  which  is  known  as 

‘second  class  mail.’ 

“We  can  adduce  it,  therefore,  as  the 
highest  reason  of  public  policy  that  the 
daily  newspaper  shall,  as  far  as  possible, 
be  assisted,  or  at  least  not  hampered  by 
the  Government. 

“The  magazines  are  excellent  in  their 
way,  and  we  would  not  begrudge  them 
the  cheapest  rate  which  is  compatible 

with  an  efficient  service.  Hut  the  daily- 
newspaper  is  a  public  servant,  as  a 
disseminator  of  useful  and  official  in¬ 

formation,  and  is  entitled  to  exemption 
if  anything  is.  It  is  only  the  shrinking 

modesty  of  the  up-to-date  journalists 
which  keeps  us  back  from  aski:ig  more 
governmental  support  in  the  shape  of 

cheaper  postal  rates. 

“The  teachings  of  sound  finance  in¬ 
clines  us  to  the  belief  that  a'l  present 
postal  rates,  for  magazines  as  well  as 
for  dailies,  should  remain  as  they  are, 

and  Uncle  Sam  will  still  be  able  to  bal¬ 
ance  his  accounts  with  favorable  re¬ 

sults.” 

James  Hannan,  assistant  cirtulation 

manager  of  the  Chicago  News,  died  at 

his  father’s  home  at  Somers,  Wis.,  last 
week,  from  tuberculosis.  He  was  thirty- 

three  years  old. 

SOME  ANXIETY  IN  BOSTON. 

Combination  of  Traveler  and  Evening 

Herald  Ha«  Big  Staff  Guessing. 

(St'ecial  Correspondence.) 

Hosto.n,  July  10. — We  have  to  report 
that  there  is  trepidation  and  trembling 

along  Tremont  street,  due  to  the  con¬ solidation  of  the  Traveler  and  Evening 

Herald.  Said  trembling  is  confined  to 
the  staff,  or  more  correctly  speaking  the 
staffs  of  the  coidiined  sheets. 

\\  hen  the  Traveler  moved  from  Sum¬ 
mer  street  to  the  Herald  office  it  took 

along  everybody.  The  Herald  kept  its 
force  intact,  and  the  inevitable  process 
of  weeding  out  is  expected  to  begin  at 
any  time.  Hence  the  trembling. 

The  consolidation  let  out  about  ‘JO  * 
men  in  the  mechanical  department  of 
the  Traveler,  a  fact  which  keeps  the 
boys  in  the  editorial  and  reportorial 
rooms  glued  to  the  anxious  seat. 
The  venerable  Bishop  Pollock,  Elias 

McQuaid,  the  political  wizard  of  Man¬ 
chester,  N.  H.,  who  helped  to  make 
Plaisted  governor  of  Maine  and  then 
spoiled  his  record  by  being  defeated  in 
his  efforts  to  effect  reciprocity  with 

Canada;  and  James  E.  Donaghue,  the 
Democratic  boss  of  Lawrence,  covered 

the  Chicago  and  Baltimore  conventions 
for  the  Boston  American.  They  re¬ 
turned  “all  in,”  as  Bishop  Pollock  says 

The  Newspaper  Artists’  Society  of 
New  Orleans  held  an  exhibition  of  work 
at  the  St.  Charles  Hotel  recently. 

Charles  Stephenson,  editor  of  the 
Skaneateles  (N.  Y.)  Free  Press,  was 
instantly  killed  in  an  automobile  acci¬ 
dent  Sunday. 

Largest  proved  high-class 
evening  circulation. 

XHE 
NEW  YORK 

GLOBE 
holds  certificates  of  A.  A. 
A.  and  N.  W.  Ayer  &  Son 
after  recent  audits. 

It  is  Quality  and  not  Quantity 

that  Counts  in  Advertising 
THE 

NEW  YORK  TRIBUNE 
is  read  by  the  Best  People 

because  it  is  Clean,  Pro¬ 

gressive  and  Aggressive. 

Six  Months 
In  six  months  of  1912  The  New 

York  Times  published  4,487,359 
lines  of  advertisements,  compared 

with  4,164,186  lines  in  the  corre¬ 
sponding  period  of  1911,  a  gain  of 
323,173  lines — a  greater  growth  by 
over  140,000  lines  than  the  com¬ 
bined  gains  of  three  other  New 
York  morning  newspapers  ranking 

with  The  Times  in  quality  of  cir¬ 

culation. 
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Display  Advertising 
In  Boston  Newspapers 

DURING  FIRST  SIX  MONTHS  OF  1912 

The  Boston  Post  The  Boston  Post 
LED  the  Display  Advertising  Procession  LED  Its  Nearest  Competitor 

2  3  Weeks  Out  of  the  26  by; _ _  _ _ 263,401  Tines 

The  Boston  Post  The  Boston  Post 
LED  in  Local  Display  by  95,646  Lines  LED  in  Automobile  Display  Advertising 

LED  in  Foreign  Display  by  167,755  Lines  Carrying  a  Total  of  22S,i20  Lines 

Post  Led  Globe  by . 263940  1  Lines  of  Display 

Post  Led  American  by  .  4239323  Lines  of  Display 

Post  Led  Herald  by  . .  I92TT9S69  Lines  of  Display 

The  Reason  Why 

AVERAGE  JUNE,  1912,  CIRCULATIONS 

INo  Voting  Schemes,  No  Coupon  Contests.  Just  Bona  Fide  Legitimate  Circulation) 

Boston  Daily  Post  I  Boston  Sunday  Post 

408,007 328,529 
A  Gain  of  66,551  Over  June,  1911  I  A  Gain  of  40,131  Over 

Copies  per  Sunday 
Over  June,  1911 

WESTERN  REPRESENTATIVE: 

C.  Geo.  Krogness  -  -  Marquette  Bldg.,  Chicago 

EASTERN  REPRESENTATIVES: 

Kelly<Smith  Compamy,  220  Fifth  Ave.,  New  Yoiic 
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Eight-Story  Building  in  Course  of 

Erection  to  House  the  Journal  Plant 

of  Edmonton,  Alta — New  Home  Is 

Being  Constructed  Around  Old 

Quarters  and  the  Paper  Will  Not 

Have  to  Move  in  the  Meantime. 

iStfcial  Corrctt'ondencc.) 

Eiimonton,  Ai.ta..  July  10. — W'lien 
the  Tcgler  building  is  completed  this 
summer  the  Edmonton  Journal,  now 

iK'cupying  a  two-story  brick  structure 
in  Eirst  street,  will  have  one  of  the 

most  pretentious  homes  in  the  Cana¬ 
dian  Northwest.  The  plant  will  occupy 

two  rir^ors,  each  eighty  by  one-hundred 
feet,  with  a  large  press  room  in  the 
basement.  The  building  will  be  150  by 
l.Vi  feet,  facing  Eirst.  Elizabeth  and 
Howard  streets.  Tlie  first  unit  at  First 
and  Elizabeth  streets,  is  seven  stories. 

The  rest  will  be  eight  stories.  How¬ 
ever.  only  two  stories  are  to  be  fin¬ 
ished  this  year.  The  structure,  entire¬ 
ly  of  reinforced  concrete,  will  cost 

about  $4.V».tKM>.  »if  which  $•‘100,000  is  for 
the  new  portion. 

Bi  iiJ)iN<:  .\RorNn  the  ofeice. 

One  »if  the  uniipie  features  of  the  im¬ 
provement  now  under  way  is  that  the 
Journal  plant  will  not  be  disturbed,  the 
new  structure  being  built  around  and 
over  it.  The  office  will  have  a  hand¬ 
some  front  of  plate  glass,  bronze  and 
stone  to  conform  with  the  rest  of  the 

building,  the  floors  are  to  be  extended 

twenty-four  feet  and  the  ceilings  raised 
on  the  gnnind  and  second  floors. 

M.  R.  Jennings,  editor  and  managing 
director  of  the  Journal,  which  is  owned 
by  the  Canadian  Newspapers,  Limited 
is  a  capable  journalist  and  a  thorough 
business  man.  He  began  his  career  in 
lluflralo,  afterward  being  identified  with 

the  foremost  journals- in  Montreal,  To¬ 
ronto  and  other  cities  in  Canada.  He 

also  served  a  syndicate  of  newspapers 

during  tb.e  Spanish-.^merican  war.  He 
came  to  Edmonton  three-  years  ago, 
when  the  Journal  was  on  its  last  legs, 

and  built  it  up  to  a  pa3’ing  proposition. 
John  MacLaren,  formerly  of  Toronto,  is 
business  manager  of  the  paper. 

FINANCIERS  ON  A  JAUNT. 

\V.  Leonard  Palmer  of  the  Financial 

News  of  Ixindon,  and  a  party  of  sixty- 
one  British  financiers  and  manufactur¬ 
ers.  representing  $J.50,f*00,000  capital 
and  employing  100, 0(K)  men  and  women, 
visited  Edmonton  on  June  28  on  a  tour 

of  Western  Canada.  They  were  enter¬ 
tained  by  H.  Milton  Martin,  president 
of  the  Board  of  Trade  and  members 

of  the  organization.  The  freedom  of 
the  city  was  given  by  Alderman  Lundy 
on  beh.ilf  of  the  people  of  Eiimonton. 

In  the  party  are  J.  E.  PufTle  of  Lon¬ 
don.  art  printer,  and  J.  G.  Locks,  pub¬ 
lisher  of  several  newspapers  in  Essex, 
and  author  of  a  number  of  books  on 

travel  in  Ireland,  Scotland,  Norway  and 
.Austria. 

IjOOKing  over  the  FIEU). 

Mrs.  .Arthur  Murphy  of  Edmonton, 

widely  known  as  “Janey  Canuck.” 
whose  first  book  opened  a  new  path 
in  the  literature  of  western  Canada, 

and  whose  latest  work,  “Open  Trails,” 
is  lauded  by  the  first  critics  in  Eng¬ 
land,  and  George  B.  Fraser,  formerly 
of  the  .Alberta  Homestead,  now  a 

sjiecial  writer  for  the  Edmonton  Capi¬ 
tal  and  a  number  of  eastern  journals, 

accompanied  J.  K.  Cornwall  on  his  an¬ 
nual  inspection  tour  of  the  northern 
part  of  the  province  of  Alberta.  They 

went  to  exploit  the  literary  possibili¬ 
ties  of  the  new  settlement  beyond  the 

end  of  railw-ay  steel,  a  field  not  yet 
touched  by  the  descriptive  writer  or 
the  novelist.  The  district,  known  as 

the  I’eace  River  country,  is  rich  in 
characters  and  color  and  it  maj'  not  be 
out  of  place  to  venture  that  it  will  fur¬ 
nish  the  text  and  setting  for  more  than 
one  virile  western  stor\'. 

C.  H.  Lugrin,  editor  of  tlvc  Colonist 
of  Victoria,  B.  C.,  one  of  the  oldest 
jiturnals  in  Canada,  established  when 

A'ictoria  was  a  crown  colony,  was  in 
Edmonton  the  last  week  in  June  as  a 
representative  of  the  Board  of  Trade 

of  the  coast  city.  His  iiarticular  mis¬ 
sion  was  to  interest  the  business  men 

of  Edmonton  in  a  projected  transmoun¬ 
tain  railroad,  which  would  start  at  Ed¬ 

monton  and  traverse  the  Rocky  moun¬ 

tains  bj’  way  of  the  Yellowhead  Pass, 
to  the  Pacific  coast,  cross  the  Seymour 

Narrows  to  \'ancovcr  Island  and  have 

its  terminal  at  A’ictoria.  intersecting  the 
Grand  Trunk  Pacific  and  the  Canadian 

Northern  railways  on  the  way  and  con¬ 
necting  the  island  system  with  the 

mainland  road.  Mr.  Lugrin’s  plan  is 
to  urge  a  government  guarantee  for 

the  proposed  road. 

I.EAVE  JOH  I’RINTINC.  FIKl.l). 
The  Saturday  News  of  Edmonton,  a 

clever  week-end  journal  edited  by  .A.  B. 
Watt,  announces  that  its  pubiishers 
have  decided  to  retire  from  the  job 
printing  business,  in  which  they  have 

been  engaged  five  years,  to  devote  their 
entire  attention  to  making  the  publica¬ 
tion  the  equal  of  any  paper  of  its  kind 

from  typographical  and  literary  stand¬ 
points.  The  editorial  and  business  of¬ 
fices  will  remain  in  the  Hutchings building. 

1'.  G.  McDermid  of  Spokane,  AA'ash., 
and  local  investors  have  organized  the 

McDermid  Engraving  Co.,  Ltd.,  to  en¬ 
gage  in  a  general  engraving  business 
in  Edmonton.  The  company  is  estab¬ 
lishing  a  plant  in  Rice  street,  within 
two  blocks  of  every  newspaper  office 
in  the  city,  and  it  is  planned  to  give  day 

and  night  service.  Commercial  photo¬ 
graphing  and  art  departments  will  be 
added  at  once. 

John  P.  McConnell,  managing  editor 

of  the  Daily  Sun  of  V'^ancouver,  B.  C., and  editor  of  the  Saturday  Sunset,  also 

published  in  that  city,  was  in  Edmon¬ 
ton  the  latter  part  of  June.  He  also 

visiting  .Athabasco  Landing  in  com¬ 
pany  with  J.  K.  Cornwall  and  party. 

H.  Thornton  Bolt  of  Calgary,  Alta., 
has  come  to  Edmonton  to  engage  in 
business  as  an  advertising  specialist  and 
counsellor. 

John  Boyd  of  Montreal,  Canadian 
representative  of  the  Financial  News 

of  London,  and  George  H.  Ham,  gen¬ 
eral  advertising  agent  of  the  Canadian 

Pacific  Railwaj'  Co.,  were  in  Edmonton 

on  June  28. 

ENDORSES  NEWSPAPERS. 

They  Are  the  Best  Advertising  Me¬ 

dium,  Says  Coal  Merchant. 

Newspaper  advertising  received  an¬ 
other  endorsement  last  week  when  C. 

Frank  Williams,  delegate  to  the  Penn¬ 

sylvania  Retail  Coal  Merchants’  Asso¬ 
ciation,  in  session  at  Reading,  declared 
that  when  all  other  methods  of  publicity 

had  failed  he  came  back  to  the  news¬ 

papers.  He  said  in  part: 
“Advertising  depends  on  localities.  I 

have  tritd  various  wa.vs  of  advertising 
to  bring  lu.v  business  liefore  the  public, 
but  in  the  end  I  have  always  gone  back 
to  the  newspaiM'rs.  I  tried  circulars, 
iwrsonal  solicitation  and  post  card 
inetbwis.  but  none  was  as  successful  as 

the  newspaper.  Change  your  ‘ad’  from time  to  time  and  iieople  will  read  it. 

especially  if  it  is  an  attractive  ‘ad.’  A 
whole  lot  depends  on  the  ‘ad.’  I  be¬ lieve  in  that  remark  made  by  .John 
AVanamaker  several  years  ago,  when  he 
said  that  by  advertising  in  newspapers 
a  man  received  five  times  as  much  for 

his  money  as  be  could  in  any  Other  way.” 

TWO-YEAR  COURSE  IN  JOUR¬ 

NALISM. 

New  York  University  to  Provide  In¬ 

struction  for  Five  Classes  of 

Students. 

.A  two-year  course  in  journalism  is 

announced  for  next  year  at  New  A’ork 
L'niversity.  It  has  been  designed  to 
meet  the  needs  of  five  classes  of  stu¬ 
dents  :  First,  those  who  expect  to  go 
into  magazine  work ;  second,  those  who 
expect  to  go  into  newspaper  work ; 
third,  those  who  expect  to  go  into  trade 
journalism  ;  fourth,  those  who  exjiect  to 
go  into  the  advertising  department: 
fifth,  those  who  expect  to  go  into  the 
circulation  department. 

The  student  will,  with  certain  limita¬ 
tions,  be  allowed  to  select  the  studies 

that  best  prejiare  one  for  the  work  to 

l;c  taken  up  after  graduation.  In  addi¬ 
tion  to  the  technical  courses  each  student 

will  be  required  to  take  a  certain  num¬ 
ber  of  courses  in  economics,  history, 

sociology,  commerce,  finance,  statistics, 
etc. 

SHORTENING  THE  DEAD  TIME. 

“The  shortening  of  the  time  that  ex¬ 
ists  between  the  closing  of  the  last  form 
and  the  start  of  the  last  press  is  of  vital 

im|)ortance  to  the  success  of  a  paper,” 

says  Benjamin  AA’ood. “Don  C.  Seitz,  whe  nasked  at  a  recent 
meeting  of  the  Canadian  Press  Asso¬ 
ciation.  at  Ottawa,  for  his  receipe  for 
newspaper  success,  laconically  replied : 

■(jet  the  good  n^ws  there  first.’  In these  few  words  Mr.  Seitz  has  hit  the 

nail  directly  on  the  head.  In  other 
words,  the  newspapers,  which  by  the 
possession  of  a  modern  mechanical 
eijuipment,  can  hold  forms  open  for 
later  news  and  be  the  first  to  sell  this 

news  on  the  streets,  is  the  paper  that 

is  bound  to  succeed.  The  quick  start¬ 

ing  of  the  first  press  is,  of  course,  im¬ 
portant,  but  the  starting  of  all  presses 
quickly  is  of  far  greater  importance. 

".Among  some  of  the  recent  news¬ 
papers,  the  publishers  of  which  have 

realized  the  truth  of  Mr.  Seitz’s  re¬ 
mark,  might  be  mentioned  the  Phila¬ 
delphia  Record,  the  Los  Angeles  Times, 
the  Minneapolis  Tribune,  the  Dallas 
News  and  the  Toronto  Telegram. 

Junior  Autoplates  and  Autoshavers  in 

these  offices  will  replace  hand-casting 
boxes.  The  Philadelphia  Record,  with 
its  new  machinery,  will  be  able  to  start 

its  last  press  thirty  minutes  earlier  than 
it  can  with  its  present  outfit  of  four 

hand  boxes  and  two  so-called  plate¬ 

finishing  machines.” 

.Anamosa,  Ia. — Thellartley  Sentinel 

is  a  new  paper.  The  editor.  C.  A. 
Charles,  has  been  for  twenty  years  iden¬ 
tified  with  various  newspapers  in  the 
state. 

The  best-paying  investment — a  sub¬ 
scription  to  The  Editor  and  Publisher. 

Haskrr  C^ntrB 
FORT  RICHMOND,  NEW  TORE  CITT 

Weekly  article*  on 

Cliess,  Bridge, 
Auction  Bridge 
Exclusive  richta  given.  No  contract. 

NEW  YORK  HERALD 
SYNDICATE 

COLOR  PAGE 
Close  to  the  News 

Furnished  in  Black  and  Three-Color 
Matrices.  Shipped  one  week  before 
date  of  publication.  Herald  color  work 
—  no  further  recommendation  is  neces¬ sary. 

Write  or  wire  for  sample  proofs  and 

prices. 

Full-Page  Sunday  Features 
Special  Cable  and  Telegraph 

Service 

Datly  Features.  News  matrices,  comic 

matrices,  women’s  features  and  photo¬ 

graphs. 

For  particulars  apply  to 

NEW  YORK  HERALD  SYNDICATE 
Herald  Square,  New  York 

Canadian  Branch ; 

Dcsbarats  Building,  Montreal. 
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The  Boston  Globe’s 
Best  Six  Months 

During  the  six  months  ending  June  30,  1912,  the  Boston  Globe  printed 

4,32^,016  L-ilnes  of  A.dv'ertlsing 
This  was  the  largest  number  of  lines  ever  printed  by  the  Globe 
in  the  first  six  months  of  any  year,  and  was  918,661  more  lines 
of  advertising  than  appeared  in  any  other  Boston  newspaper. 

The  Cash  Receipts  of  the  Globe  from  Circulation  during  the  six  months 
ending  June  30  exceeded  those  of  any  similar  period  in  its  history. 

Si:x:  IVlonttis’  Xotals 
The  total  lines  of  advertising  in  the  four  Boston  newspapers  having  Daily  and  Sunday  editions 

for  the  six  months  ending  June  30,  1912,  were  : 

The  Boston  Globe  -  -  4,325,616  Lines 
Boston  Post .  3,406,955  Lines 
Boston  American .  3,109,470  Lines 
Boston  Herald .  2,209,350  Lines 

The  above  totals  include  all  kinds  of  advertising  from  the  smallest  want  advt 
to  the  business  of  the  big  department  stores. 

Want  Advertisements 

in  Boston  Papers 
•  Total  want  advertisements  printed  in 
months  ending  June  30,  1012 : 

Boston  during  the  six 

Boston  Globe . 258,479  Advts 

2ncl  Paper . 81,675  Advts 

Globe’s  lead  -  -  -  - 176,804  Advts 

Want  Advertisers  know  what  they get  in  return  for  the 

money  they  expend  in  advertising. 
USE  THE  GLOBE. 

IX  BOSTON  THEV 

Total  Want  Advts  Month  of  June: 

P 

Boston  Globe  .... -  47,470  Advts 

2nd  Paper  . 16,049  Advts 

Globe’s  lead  .... •  31,421  Advts 

Automobile  Advertising 
in  Boston  Papers 

The  total  lines  of  Automobile  Advertising  printed  during 
the  six  months  ending  June  30, 1912,  were : 

Boston  Globe — 

Display  .... 

-  -  214,947  Lines 

Classified'*^ ... 

-  -  109,615  Lines 

Total  ... 

-  -  324,562  Lines 

Boston  Post — 

Display  .... 

-  -  225,850  Lines 

Classified  ... 

•  -  19,320  Lines 

Total  -  --  - 

-  -  245,170  Lines  , 

♦  A  large  part  of  the  Auto .Advertising  printed  on  the 

Globe’s  classified  pages  is  display  and  is  paid  for  at  the  regu- 
lar  Automobile  rate. 

The  Boston  Daily  Globe  has  a  larger  circulation  than  any  other  two-cent  newspaper  published  in  the  \ 
United  States.  It  brings  splendid  results  to  advertisers.  i 

The  Boston  Sunday  Globe,  with  its  tremendous  clientele  in  the  substantial  homes  of  Boston  and  New 
England,  is  one  of  the  best  advertising  mediums  in  the  world. 

Quality— Quantity —  Results 
You  Get  Them  All  When  You  Advertise  in  the  Boston  Daily  and  Sunday  Globe 
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July  13,  1912. 
WHEN  GREELEY  SWORE. 

Violent  Exploeion  by  the  Grand  Old 

Men  of  the  Tribune  One  Peaceful 

Sunday  When  Frohman  Forgot  to 

Have  Him  Copy  Paper — New 
Stories  of  the  Great  Editor  by  One 

Who  Knew  Him  in  His  Prime. 

The  very  best  and  greatest  men  have 
been  known  to  use  emphatic  expletives 

on  extreme  occasions.  Even  Washing¬ 
ton  let  (ien.  Cliarles  Lee  know  in  no 

uncertain  terms  what  he  thought  of 
him  at  Monmouth. 

Mow  many  stories  can  be  told  aljout 

good  old  Horace  (jreeley,  one  of  the 
l»est  and  greatest  men  that  journalism 

has  seen  since  Franklin's  time,  but  who, 
under  aggravating  circumstances  could 
forcibly  express  himself  occasionally. 

Just  l>efore  Greeley  ran  for  the  Pres¬ 
idency  I  was  doing  law  and  court  work 

for  the  Tribune,  and  early  on  one  Sun¬ 
day  afternoon,  while  I  was  recasting 
some  left  over  copy,  I  heard  grumbling 

sounds  in  Mr.  Greeley’s  den,  and  I 
knew  something  was  wrong,  and  also 
knew  he  was  in  a  hurry  to  leave  the 
city.  It  so  happened  that  I  was  the 
only  one  in  the  main  room,  and  was 
hidden  from  view  by  a  portion  of  the 
desk  at  which  1  sat. 

Soon  Mr.  Greeley,  with  spectacles 
pushed  up  on  his  forehead,  emerged 
from  his  den,  and,  casting  hasty  and 
impatient  glances  around,  and  seeing  no 

one  there,  loudly  soliloquized ;  "Copy- 
patMfr !  copy-paper !  where  in  thunder  is 
some  copy-paper?  Frohman  has  left 
none  on  my  desk,  and  what  in  hell  shall 
I  do  alwut  that  editorial?  My  (iod. 

there  is  enough  copy-paper  in  the  Trib¬ 
une  office  to  shingle  a  roof  with,  and  I 

can’t  find  a  damn  page  of  it.” 
Mr.  (jreeley  had  not  seen  me,  but  I 

knew  there  was  a  pile  of  copy-paper  in 

“Willie”  Winter’s  desk,  and  1  quickly 
went  there  and  t<M)k  out  about  a  ream 
of  it. 

STKKNl'()l  S*^WORK  KOR  Srxn.W. 

.\s  1  advanced  Jo  Mr.  Greeley  with 
my  burden  his  l>eatific  face  was  a  study 
<t{  mingled  surprise,  mortification  and 

pleasure. 

Handing  him  the  paper,  I  said,  “Mr. 
Greeley,  here  is  a  little ;  all  I  can  find 
at  present,  hut  it  may  last  you  till  1  can 

find  some  more.” 
He  t'Hik  the  paper  without  saying  a 

word,  but  when  he  got  al)out  half  way 
to  his  den.  he  turned,  and  l(M)king  at 
me  with  a  quizzical  expression,  said, 

“h>ok  here  Pooton,  if  Frohman  had 
been  half  as  liberal  as  you,  1  would  not 

have  been  lM.‘trayed  into  raising  hell  in 
the  Tribune  office  on  a  Sabbath  day  on 

account  of  a  few  iH,*sky  sheets  of  copy- 

paper.” 
Mr.  Greeley  finished  a  more  than 

usually  brilliant  and  snappy  editorial  in 
time  to  catch  his  train,  and  never  after¬ 
wards  ran  short  of  copy-paper. 
Of  all  the  great  editors  of  this  coun¬ 

try.  (jreeley  was  the  most  picturesque 
and  unconventional,  and  stories  with¬ 

out  number  have  l)een  told  of  his  pe¬ 
culiarities. 

HIS  RUDENESS  TO  S1‘E.\KERS. 

I  have  seen  him  introduce  a  lecturer 

in  Steinway  Hall  and  then  sit  down  in 

a  chair  on  the  front  part  of  the  plat¬ 

form.  in  full  view  of  all  “the  audience, 
.stretch  out  his  legs,  clasp  his  hands  as 
he  settled  into  a  C(»mfortable  iKisition, 
throw  back  his  head,  shut  his  eyes,  go 

sound  asleep,  as  though  in  his  own  bed, 
-and  not  wake  up  until  the  speaker  was 

through — all  this  being  done  with  the 
utmost  nonchalance,  as  though  it  was 
merely  a  matter  of  course;  and,  strange 

to  say,  being  received  in  much  the 
same  spirit  by  most  of  the  audience, 
who  received  it  as  merely  one  of  the 

idiosyncracies  oi  “The  White  Coated 
Philosopher?”  as  he  was  popularly 
called. 

To  see  Greeley  fully  dressed  and 
equipped  for  a  travelling  excursion 

would  excite  as  much  curiosity  and  sur¬ 
prise  and,  I  might  add,  as  much  mirth 
in  the  minds  of  strangers,  as  would  be 
cau.sed  by  the  sudden  appearance  on  the 

streets  of  an  indescribable  funny  char¬ 
acter  from  the  Comic  Opera  Stage. 
Strangers,  as  1  have  said,  on  seeing 

him.  gazed  at  him  with  wonder  and 
amazement,  and.  even  those  who  knew 
him  would  stop  and  point  him  out  to 
others.  .And  he  seemed  to  thoroughly 

enjoy  the  interest  he  excited. 
POi.NTED  OUT  ItY  CROWDS. 

I  remember  on  one  occasion  he  had 

just  returned  to  the  Tribune  Office  from 
one  of  the  many  trips  he  used  to  take, 
and  was  standing  in  front  of  the  bulletin 
on  the  corner  of  the  old  building.  Well, 

he  was  a  sight  to  .see.  He  wore  a  wide- 
brimmed  felt  hat  on  the  back  of  his 

head;  his  moon-like  face,  fringed  with  a 
bushy  aureole  of  grey  whiskers  and 
beard,  was  upturned  toward  the  bulletin, 
which  he  was  apparently  sedulously 
reading. 

He  wore  a  long  white  coat  which 
reached  to  the  ground.  He  carried  with 

his  left  hand  an  enormous  carpet-bag, 
which  would  hold  as  much  as  a  good- 
sized  trunk.  He  wore  old-fashioned 
boots  reaching  up  to  his  knees.  The 
left  leg  of  his  trousers  was  pulled  up 
so  that  its  bottom  sat  on  top  of  the 
huge  outside  straps  at  the  top  of  the 

boot-leg.  Scores  of  people  were  scat¬ 
tered  around  pointing  at  him  and  talk¬ 
ing  about  him.  It  was  truly  a  sight  to 

see.  He  could  not  help  but  see  the  curi¬ 
osity  he  excited,  and  hear  much  of  what 
was  .said,  but  he  stood  there  for  about 

twenty  minutes  apparently  oblivious  to 

it  all,  but,  undoubtedly,  “taking  it  all 
in,”  as  a  sort  of  personal  tribute. 

Greeley  was  a  “many-sided  man.”  He 
seemed  to  be  thoroughly  imbued  with 

the  Scriptural  idea  to  “try  all  things, 
and  hold  fast  that  which  is  good.”  He 

was,  by  turns,  an  advocate  of  “woman’s 
rights.’’  of  temperance,  of  abolition,  and, 

in  short,  of  all  the  “isms”  of  the  day. 
Just  before  the  war  caused  by  seces¬ 

sion  he  was  in  favor  of  allowing  the 

“erring  sisters  to  depart  i:i  peace;’’  this 
was  followe<l  by  his  frantic  shouts  of 

“On  to  Richmond!”  and  when  the  war 

was  over  he  went  on  “Jeff”  Uavis’  bail 
bond,  and  became  the  Democratic  candi¬ 
date  for  the  presidency. 

1  was  present  at  his  residence  when 

he  was  officially  notified  of  his  noftiina- 
tion.  The  house  was  crowded,  and  I 

asked  to  sec  him  in  private  for  a  few 
minutes,  which  he  graciously  accorded, 
leading  me  to  the  bathroom,  where  we 
sat  on  the  side  of  the  bathtub,  and  he 

told  me,  in  an  impassioned  manner,  that 
the  time  had  come  for  reconciliation, 

and  if  elected  he  would  leave  “no  stone 
unturned  to  bring  back  a  reunited  coun¬ 

try.”  But  it  was  not  to  be.  He  died 
shortly  afterward,  and  thus  passed  from 
time  to  eternity  one  of  the  ablest  and 
kindest-hearted  of  our  public  men, 
whose  eccentricities  seemed  to  deepen 

the  interest  and  affection  of  his  country¬ 
men. 

James  Pooton. 

WEDDING  BELLS. 

Phillip  E.  Fox,  a  member  of  the  staff 

of  the  l>allas,  (Tex.)  Times-Herald 
and  Miss  Gladys  N.  Scoggins,  formerly 
of  Fort  Worth,  were  married  July  1. 

Thomas  F.  Morton  of  the  editorial 

staff  of  the  Bridgepeirt,  (Conn.)  Sun¬ 

day  Herald,  and  Miss  Olive  S.  Lownds, 
daughter  of  Samuel  Lownds,  vice  presi¬ 
dent  of  the  Bridgeport  Fabric  Co.,  were 

recently  united  in  marriage  in  that  city. 

Edward  Cannady,  editor  of  the  Port¬ 
land,  (Ore.)  .Advocate,  has  taken  unto 
himself  a  wife  in  the  person  of  Miss 
Beatrice  Morrow  of  .Austin,  Texas,  a 

graduate  of  Wiley  University. 

Walter  I).  Schmitt,  editor  of  the 

Belleville,  (Mo.)  Xews-Deniocrat,  has 
become  a  Benedick.  Mrs.  Schmitt  was 

.Miss  Ida  G.  Klein,  a  clerk  in  the  coro¬ 

ner's  office  where  her  husband  first 
made  her  acquaintance. 

Frank  E.  Harrold,  city  editor  of  the 
.Muncie,  (Ind.)  Morning  Star  and  Miss 
Hazel  McCrillins  were  married  July  I in  that  city. 

HAS  A  PAGE  FOR  FARMERS. 

Boaton  Sunday  American  Starts  New 

Feature  for  Its  Readers. 

.A  full  page  of  agricultural  news  is 
now  one  of  the  features  of  the  Boston 

Sunday  .American,  the  first  metropoli¬ 
tan  daily  to  make  a  specialty  of  rural 

topics.  It  has  been  most  favorably  re¬ 
ceived  by  its  Xew  h-ngland  readers  and 

emphasize  distinctly  the  “back-to-the- 
farm”  sentiment  of  the  present  day. 
The  page  is  edited  by  Robert  Wilson 

Xeal,  professor  of  agriculture  in  the 

Massachusetts  State'  .Agricultural  Col¬ 

lege  at  Amherst.  I.ast  week’s  paper 
continued  articles  by  Prof.  Neal,  Sec¬ 
retary  of  .Agriculture  James  Wilson,  L. 
F.  Rettger,  F.  H.  Stoneburn  and  F.  H. 

Hall  of  the  New  A’ork  .Agriculture  Ex¬ 
periment  Station. 

State  Laws  and  Newspaper*. 

Walter  Williams,  dean  of  the  Sclund 

of  Journalism  of  the  University  of 
Missouri,  has  issued  in  pamphlet  form 
a  digest  of  the  Missouri  laws  effecting 

newspapers.  While  its  contents  are 

applicable  to  the  one  state  the  pam¬ 
phlet  is  especially  interesting  to  editors 

and  publishers  all  over  the  countrv, 
inasmuch  as  there  is  a  great  deal  in 

common  in  the  laws  of  every  state  gov¬ 
erning  newspapers  and  periodicals. 

Employes  of  the  Tacoma  News  and 
Ledger  held  a  rose  show  recently.  E. 

R.  Roberts,  the  News  and  Ledger  horti¬ 
culturist,  acted  as  judge. 

1911-BIG  YEIAR 

GERMAN  DAILY  GAZETTE 
Ptilladelptila,  Pa. 

Th*  following  table  ahow*  tbe  Tolum*  of 
advertiiing  printed  in  each  month  of  1911: 

January .  420,800  Linos 

Fobruary .  381,750  Linos 

March  .  461,724  Linos 

April  .  476,900  Linos 

May  .  466,590  Linos 
Juno  .  434,590  Linos 

July  .  351,765  Linos 

August  .  336,486  Linos 

September  .  387,265  Lines 

October .  471,280  Linos 

NoTomber  .  462,680  Linos 

December  .  470,036  Linos 

Total  .  5,121,866  Linos 

NOTE — ^The  leading  English  Daily  pnb- 
lished  for  the  same  perioo  9, 974,710  Lines 
of  display  advertising;  this  being  the  largest 
volume  ever  published  in  one  year  by  any 
Philadelphia  newspaper. 

DEMOCRAT 
Nashville,  Tenn. 

carries  more  local  advertising  than  any 
other  Nashville  newspaper 

The  JOHN  BUDD  CO.,  Representative 

New  York  Chicago  St.  Louis. 

-  THE  - 

Mexican  Herald 
is  the  only  daily  newspaper  printed  in 
the  English  language  in  Mexico.  It covers  the  field  thoroughly. 

Sole  Foreign  Representative. 

The  S.  C.  Beckwith 
NEW  YORK  ST,  LOUIS  CHICAGO 

The  Elizabeth  (N.  J.)  Times 

Only  Democratic  daily 

in  Fifth  Congressional  District 

The  News  Scimitar 
Of  MEMPHIS,  TENNESSEE 

is  the  leading  afternoon  newspaper  in  cir¬ 
culation  and  importance  in  the  Mississippi 
Valley  south  of  St.  Louis,  and  in  a  terri¬ 
tory  over  800  miles  wide. 

Represented  by  PAUL  BLOCK,  Inc., 
250  Fifth  Avenue.  NEW  Y()RK. 

Steger  Building,  CHICAGO. 

YOU  N4LJST  USE  THE 

UOS  AINOEUES 
EXAMirNER 

to  cover  the  GREAT  SOUTHWEST 
^“o"RrT‘il^N“'“‘“  120,000 

GET  THE  BEST  ALWAYS  1 

Pittsburg  Biattatrlf 
Greater  Plttabar^’s  Greatest 

Newspapev 
Wallaca  O.  bkuukb  flORACe  If.  Ford 

Brunswick  Bldg.  People* Gas  Bldg, 
New  York  Chicago 

MILWAUKEE 

The  daily  average  circulation  for  1911  was  44,766  copies  per  day.  an  increase 
cf  S.OOO  per  day  over  1910. 

It  is  the  recognised  HOME  newspaper  of  the  City  and  State  and  it  has  the  con¬ 
fidence  of  its  rcMer*.  Thii  give*  It  a  “pulling  power”  as  an  advertising  medium 
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The  Knickerbocker  Press 
(July  1st,  1912) 

BULLETIN  No.  16 
Holding  the  Record 

It  is  KNOWN  to  all  well  Informed  MEN,  WOMEN  and  CHILDREN  that  The  Knicker¬ 
bocker  Press  is  the  METROPOLITAN  NEWSPAPER  of  a  METROPOLITAN  DISTRICT,  to 
wit :  the  Capitol  District,  which  includes  all  territory  within  a  hundred  miles  of  Albany,  Troy 
and  Schenectady. 

One  of  the  LEADING  AUTHORITIES  on  newspapers  and  newspaper  advertising  in  the 
United  States  WROTE  The  Knickerbocker  Press  on  June  27,  1912,  as  follows: 

“  I  know  of  no  paper  in  the  United  States  that  has  made  such  remarkable 
progress  in  the  same  length  of  time,  and  especially  in  a  city  that  is  supposed  to 
be  as  conservative  as  Albany.  This  is  an  added  testimonial  as  to  the  editorial 

character  of  your  paper.”  _ 

The  Knickerbocker  Press 
(July  2nd,  1912) 

BULLETIN  No.  17 
MORE  TRUTHS 

IN  BULLETIN  No.  16  we  published  an  extract  from  the  letter  of  one  of  the  LEADING 
AUTHORITIES  on  newspapers  and  newspaper  advertising  in  the  United  States.  This  morning 
we  give  below  the  ACTUAL  FIGURES  showing  that  the  advertisers  and  the  readers  of  adver¬ 
tising  are  beginning  to  know  JUST  HOW  GOOD  The  Knickerbocker  Press  is.  The  figures 
show  the  number  of  inches  of  advertising  published  by  EACH  OF  THE  NEWSPAPERS 
NAMED  in  the  months  of  MAY  and  JUNE,  1912,  and  the  number  of  inches  GAINED  and 
LOST  in  the  month  of  June  as  compared  with  the  month  of  May. 

LOSE. 
Xlic  KnIcRcPbockcP  F*pcss  is  the  only  newspaper  that  GAINS.  The  others 

The  Knickerbocker  Press  22,679  inches 

The  Times-Union  35,760  “ 
The  Journal  25,950 

The,  Argus  11,493  ** 

28,203  inches 

30,454  “ 

21,557  “ 

10,020  ‘‘ 

Gain  5,524  inches 

Loss  5,306  ** 

Loss  4,393 

Loss  1,473  ** Advertising  READERS  will  kindly  NOTICE  that  they  get  the  ADVERTISING  NEWS 
in  The  Knickerbocker  Press.  Advertisers  will  kindly  NOTICE  that  the  average  daily  sworn 
circulation  of  The  Knickerbocker  Press  last  week  was  31,680. 

Publication  Office,  Albany,  N.  Y. 
Business  Office,  18  Beaver  Street,  Albany,  N.  Y. 

Troy  Office,  382  River  Street 
Schenectady  Office,  406  State  Street 

Foreign  Representatives : 

JOHN  M.  BRANHAM  COMPANY 
225  Fifth  Avenue 

New  York  City 

Mailers,  Building 

Chicago,  Ill. 

Chemical  Building 

St.  Lyouis,  Mo. 
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WHY  THE  PUUTZER  SCHOOL  OF 

JOURNAUSM  SHOULD  TEACH 

BUSINESS  OFFICE  ETHICS. 

One  of  the  most  serious  criticisms 

that  has  been  made  of  the  curriculum  of 

study  of  the  Pulitzer  School  of  Journal¬ 
ism,  which  opens  in  September,  is  that 

no  provision  is  made  for  giving  instruc¬ 
tion  in  advertising  or  in  any  other 

branch  of  the  business  end  of  news¬ 

paper  making.  It  is  understood  that 

Mr.  Pulitzer's  idea  was  that  the  in¬ 
stitution  should  be  devoted  solely  to  the 

preparation  of  men  for  the  editorial  de¬ 
partments.  This  is  one  of  the  reasons 

why  a  printing  plant  will  not  be  a  part 

of  the  equipment  of  the  school  building 

which  is  now  in  process  of  erection. 

If  instruction  is  to  be  confined  to  the 

editorial  end  the  graduates  will  be  ser¬ 

iously  handicapped  when  they  finally 

attempt  to  conduct  newspaper  proper¬ 

ties.  If  there  is  any  one  thing  that  the 

modem  journalist  needs  it  is  a  working 

knowledge  of  the  business  end  of  news¬ 

paper  production.  If  schools  of  jour¬ 
nalism  are  to  be  of  real  value  they  must 

give  instruction  in  the  business  and 

mechanical  departments,  as  well  as  the 

editorial.  Not  that  all  of  the  graduates 

of  these  schools  are  to  become  news¬ 

paper  publishers,  but  surely  many  of 

them  will,  in  M^tich  case  the  more  they 

know  at  the  start  about  business  prac¬ 
tices  and  the  clearer  understanding  they 

have  of  the  mechanical  department  the 

better  able  they  will  be  to  manage  suc¬ 
cessfully  a  newspaper  property. 

The  school  of  journalism  that  gives 

instruction  in  editorial  work  only,  is 

one-sided.  Much  of  the  friction  that 

now  exists  between  the  editorial  and 

business  departments  in  newspaper  of¬ 
fices  would  be  eliminated  if  the  men  in 

both  departments  understood  the  prob¬ 
lems  and  difficulties  that  each  has  to 

face.  The  best  editor,  so  far  as  effi¬ 

ciency  is  concerned,  is  the  man  who 

knows  something  about  the  business  de¬ 

partment,  and  the  best  business  manager 
is  he  who  has  an  accurate  conception 

of  the  work  of  the  editorial  department. 

We  talk  a  great  deal  about  specialists 

these  days — specialists  in  circulation, 
specialists  in  office  management,  And 

specialists  in  mechanical  efficiency. 

These  men  all  have  their  place  in  the 

journalistic  world  because  they  render 

valuable  assistance  to  those  who  need 

expert  advice.  The  object  of  the  ideal 

school  of  journalism  should  not  be  to 

produce  editorial  experts,  but  rather 

newspaper  men  who  have  an  all  round 

knowledge  of  the  business. 

So  far  as  we  are  aware,  neither  Dean 

Williams  nor  President  Butler  has  made 

any  official  statement  in  regard  to  the 
attitude  of  the  Pulitzer  School  toward 

the  subject  of  advertising.  Naturally, 

they  are  inclined  to  carry  out  the  wishes 

of  Mr.  Pulitzer  as  far  as  possible  in 

their  conduct  of  the  school.  For  our 

own  part  we  do  not  see  how  it  is  pos¬ 
sible  to  give  a  degree  in  journalism  to 

graduates  who  have  no  knowledge  of 

the  business  end  of  newspaper  publish¬ ing. 

The  candidates  for  journalistic  hon¬ 

ors  should  know  how  to  prepare  ad¬ 

vertising  matter  and  be  acquainted 

with  the  various  mediums  that  are  em¬ 

ployed  ;  they  should  be  able  to  make 

valuable  suggestions  to  advertisers. 

They  should  have  a  thorough  knowl¬ 
edge  of  business  administration ;  they 

should  be  posted  on  circulation  meth¬ 
ods,  on  mechanical  efficiency  in  the 

press  and  composing  rooms ;  they 

should  understand  accounting. 

If  the  graduates  of  the  Pulitzer  School 

know  nothing  about  the  advertising  de¬ 
partment  or  the  business  department 

they  will  be  seriously  handicapped  in 

trying  to  gain  a  foot-hold  in  the  news¬ 

paper  field. 

STREET  CAR  ADVERTISING. 

The  actios  of  the  Chicago  City  Coun¬ 

cil  in  passing  an  ordinance  forbidding 

the  carrying  of  advertisements  by  the 

street  cars  meets  with  the  approval  of  a 

large  number  of  people  in  that  city.  The 

principal  ground  upon  which  the  mem¬ 
bers  of  the  Council  based  their  action 

was  that  the  railroad  companies  were 

not  permitted,  under  their  charters,  to 

carry  on  an  advertising  business. 

The  legal  right  of  the  transportation 

companies  to  engage  in  the  advertising 

business  has  been  discussed  by  the 

courts  of  several  States.  The  fact  that 

the  leading  street  railways  of  the  city 

of  New  York  have  thus  far  defeated 

all  attempts  to  compel  them  to  exclude 

advertising  from  their  cars  would  seem 

to  indicate  that  the  railroads  have  es¬ 

tablished  their  right  to  carry  advertising 
matter. 

It  has  long  been  our  own  opinion  that 

advertising  matter  should  be  excluded 

from  public  vehicles  on  the  ground  that 

the  companies  have  no  right  when  char¬ 
tered  to  conduct  one  kind  of  business  to 

engage  in  another.  No  railroad  com¬ 

pany,  so  far  as  we  are  aware,  has  ever 

been  granted  a  charter  permitting  it  to 

engage  in  the  advertising  business,  al¬ 

though  some  of  the  charters  are  exceed¬ 
ingly  broad  in  their  scope. 

VVe  do  not  maintain  that  street-car 

advertising  is  not  beneficial  to  the  adver¬ 
tiser.  In  fact,  it  would  be  folly  for  us 

to  make  such  a  statement,  because  ex¬ 
perience  has  shown  that  it  does  have  a 

certain  value,  and  in  some  instances  it 

has  been  proven  to  have  a  great  value. 

If  all  of  the  street-car  advertising  in 

the  country  was  wiped  out  of  existence 

we  do  not  believe  a  single  voice  would 

be  raised  in  protest,  except  from  the 

advertising  agents  who  handle  such  ad¬ 

vertising,  and  possibly  the  advertisers 
themselves. 

EDITORIAL  COMMENT. 

Newspaper  publishers  are  mighty 

glad  that  the  National  Republican  and 
Democratic  conventions  are  over.  To 

cover  them  they  were  obliged  to  go  to 

heavy  expense,  hardly  a  fraction  of 

which  they  got  back  in  the  sales  of  extra 

papers.  The  public  usually  supposes 

that  great  news  events  like  national 
conventions,  the  coronation  of  a  King, 

the  inauguration  of  a  President,  or  a 

big  disaster,  means  a  lot  of  money  to 

the  newspapers.  It  does,  but  on  the 

wrong  side  of  the  ledger.  These  im¬ 
portant  events  are  covered  by  special 

correspondents,  sometimes  half  a  dozen 

of  them,  sent  at  great  expense.  Tele¬ 

graph  tolls  from  foreign  points  run  as 

high  as  a  word.  The  news  asso¬ 

ciations  fix  an  extra  charge  when  ex¬ 

traordinary  demands  are  made  upon 

them.  The  publishers  incur  all  these 

expenses  not  with  any  idea  of  getting 

them  back  in  the  sales  of  papers,  but 

for  the  purpose  of  giving  their  readers 

the  best  reports  obtainable. 

If  the  .\d  Men’s  clubs  all  over  the 

country  wish  to  do  a  graceful  and  big- 

hearted  act  here's  their  chance.  They 
should  chip  in  for  a  heart-balm  fund 

for  'Mr.  Richard  von  Koch  of  this  city, 
and  further,  to  enable  him  to  forget  his 

grief.  They  should  make  him  the 

honor  guest  at  their  annual  powwows. 

Mr.  von  Koch,  it  may  be  assumed  safely, 

is  the  only  man  in  the  country  who  has 

learned  that  it  doesn't^  always  pay  to 
advertise. 

Mr.  von  Koch  lost  a  watch  one  Sat¬ 

urday  night.  He  advertised  for  it. 

The  innocuous  little  ad  specified  a  cer¬ 
tain  zone  and  named  a  hotel  as  one  of 

the  boundary  lines. 

Mrs.  von  Koch  saw  the  ad.  She  sus¬ 

pected  the  initials  might  designate  her 

husband  as  the  loser.  She  started  out 

to  search.  She  did  not  find  the  watch. 

V\  hat  she  did  find,  however,  she  took 

before  Justice  McCall  in  the  shape  of 

some  evidence.  The  justice  speedily 

gave  a  decree  to  the  wife  of  the  watch¬ 
less  husband. 

What  have  the  Ad  Men  to  say  to this? 

Baiting  Her. 

“What  are  you  cutting  out  of  the  paper?” 
"About  a  California  man  securing  a  di¬ 

vorce  beca'.se  his  wife  went  through  his 

pockets." 

“What  are  you  going  to  do  with  it?” 
“Put  it  III  my  pocket.” — Boston  Transcript. 

Luahious  Repartee. 

"Pray  tell  me,L’  I  said  to  the  bibulous  wight. 
That  1  met  in  the  corner  cafe; 

“Pray  tell  me,”  I  said,  and  .  my  tone  was polite, 

“The  reason  1  find  you  so  frequently  tight. 

So  frequently  ‘over  the  bay.’  ” 
Then  the  right  little,  tight  little,  bibulous 

wi^bt Replied  with  politeness  profuse, 
“You  happen  to  find  me  so  frequently  tight. 

Because,  sir,  my  living  is  loosei” 

“I  can  see,”  1  leplied  to  the  bibulous  wight. 
In  my  ̂ st  cciiv.:isational  way, 

“That  ’tis  looseness  which  makes  you  so  fre¬ 

quently  tifhr 
But  answer  me  '.nis,  and  pray  answer  it  right. 

What  makes  you  get  drunk  every  day?” “In  that  personal  question,  you  wrong  me,  I 

fear,” 

The  bibulous  wight  made  reply, 

“For  I  think  it  is  perfectly,  patently  clear. 

The  liquor  gets  drunk  and  not  I.’’ 

“Of  couise,”  I  confessed,  to  the  bibulous 

wight, 

“The  force  of  your  point  I  admit. 

But  since  you’re  sa  prettily,  wittily  bright 
Just  answer  me  thie  ere  I  bid  you  good 

night — 

What  shines  when  you  chance  to  get  lit.>“ 
“The  light  in  my  eye,”  said  the  bibulous 

wight. 

As  at  last  I  prepared  to  decamp, 
“And  I  trust  it's  not  trite  to  observe  that  this 

light. 

Proceeds  from  an  alcohol  lamp.” 

— Satire. 

ORIGIN  OF  “STEAM  ROLLER.” 

Chicago  Inter-Ocean  First  Newspaper 

to  Use  Now-Famous  Expression. 

(Special  Correspondence.) 

Washington,  July  10. — The  expres¬ 
sion  “steam  roller"  used  in  connection 

with  the  National  Committee’s  work  in 
deciding  state  delegations  was  origi¬ 
nated  by  Oswald  F.  Schuette  of  the 
Chicago  Inter-Ocean  in  his  report  of  the 
Republican  National  Committee  work 
of  1908.  The  first  use  of  the  word  ap¬ 
peared  in  The  Inter-Ocean  of  June  0, 
1908,  and  has  been  used  universally 
since  that  time  as  the  most  expressive 

word  illustrating  how  the  majority  fac¬ 
tion  of  The  National  Committee  over¬ 
rules  the  minority,  on  the  subject  of 

State  representation. 
Mr.  Schuette  had  the  compliment  of 

seeing  his  expression  meet  with  instan¬ 
taneous  success  being  repeatedly  used 

by  all  the  metropolitan  dailies  in  head¬ 
lines  and  cartoons.  .\t  the  first  dinner 

after  the  19()8  Republican  convention 

the  famous  Gridiron  Club  gave  as  sou¬ 
venirs  miniature  steam  rollers.  It  has 
been  estimated  that  if  Mr.  Schuette  had 
had  the  expression  copyrighted,  if  such 

a  thing  were  possible,  he  would  have 
made  a  fortune  by  this  time. 

Mr.  Schuette  has  had  considerable  ex¬ 
perience  as  a  news  writer,  having  been 
connected  with  Chicago,  Milwaukee  and 
European  papers.  He  has  served  as 
Washington  correspondent  of  the  Inter- 
Ocean  since  the  campaign  of  1908.  He 
is  secretary  of  the  National  Press  Club 

of  Washington ;  chairman  of  the  Wash¬ 
ington  committee.  Press  Qub  of  Chi¬ 
cago,  and  member  of  the  Milwaukee 
Press  Club. 

Odd  Point  in  Boiler-Plate  Suit. 

An  odd  and  interesting  point  is  in¬ 
volved  in  the  question  whether  the 
Western  Newspaper  Union  of  Omaha, 

Neb.,  is  violating  the  Sherman  Anti- 
Trust  law.  Should  the  Attorney  Gen¬ 
eral  file  a  suit,  it  probably  would  be 
directed  against  both  the  Western 

Newspaper  Union  and  the  American 
Press  .Association,  engaged  in  the  same 

business  of  .supplying  boiler-jilate  to 
country  newspapers,  to  prevent  them 

from  indulging  in  alleged  unfair  com¬ 
petitive  methods  that  would  kill  one  or 
the  other  and  that  would  result  in  a 

probable  monoply  of  the  business  for 
the  survivor.  The  Department  of  Jus¬ 
tice  has  investigated  the  operations  of 
both  companies. 
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PERSONALS. 

William  R.  Hearst,  accompanied  by 

Mrs.  Hearst,  sailed  for  Europe  on 

Tuesday  for  a  two  months’  trip  abroad. 

M.  H.  De  Young,  publisher  and  owner 

of  the  San  Francisco  Chronicle  and 

Oriental  Commissioner  of  the  Panama- 
I’acific  Exposition,  is  in  London  after  a 

trip  to  Japan,  China  and  the  far  East. 

Frederic  William  Wile,  Berlin  cor¬ 
respondent  for  the  London  Daily  Mail 
and  the  New  York  Times,  read  a  paper 

on  •'Some  Lights  and  Shadows  of  Jour¬ 

nalism,”  before  the  American  Woman’s 
Club  at  Berlin  recently. 

W  illiam  H.  Hill,  who,  since  ISil'J  has 
been  editor  of  the  Wilmington,  (Del.) 
.Morning  News,  has  resigned  after 

thirty  years’  service  on  that  newspaper, 
to  take  a  much  needed  rest.  He  is  suc¬ 
ceeded  by  .Albert  W.  Cummins,  for¬ 
merly  managing  editor  of  the  News. 

Co!.  E.  E.  Stahl,  father  of  Rose  Stahl, 
the  actress  and  for  many  years  editor 
and  publisher  of  the  New  Jersey  State 
Journal  at  Trenton,  was  stricken  blind 
last  week  while  attending  the  theater. 
Paralysis  of  the  optic  nerve  was  the 
cause. 

Victor  Murdock,  editor  of  the  Wichi 

ta  (Kan.)  Eagle  and  incidentally  a  Con¬ 
gressman,  contributed  to  the  New  York 

Herald  on  July  8  an  able  political  arti¬ 
cle  showing  that  living  cost  is  to  be  a 
dominant  issue  of  the  Presidential  cam- 
|)aign  this  fall. 

Mrs.  Helen  Ring  Robinson,  a  well 
known  newspaper  woman  of  Denver, 
has  announced  herself  as  candidate  for 

the  State  Senate,  subject  to  the  will  of 
the  Democratic  primaries. 

.\  Goldberg,  editor  of  the  Jewish  Na¬ 
tion  of  New  York,  delivered  a  memorial 
address  on  the  career  of  Dr.  Theodore 

Herzl,  the  great  Zionist  leader  in  Scran¬ 
ton,  July  7. 

R.  L.  Blagg,  one  of  the  editors  of 
the  Springfieltl,  (Ohio)  Farm  News,  has 
tendered  his  resignation  and  will  leave 
for  Cincinnati  where  he  will  engage  in 
the  bt>ok  publishing  business. 

.•\.  B.  .Adamson,  editor  of  the  Beloit. 
(Kas.)  Daily  Call,  has  become  a  can¬ 
didate  for  State  Senator. 

George  T.  Crompton,  owner  of  the 
Walnut  Creek,  (Pa.)  Courier,  and  edi¬ 
tor  of  the  Concord,  (Pa.)  Transcript, 
has  resigned  from  the  latter  publication 
to  devote  his  attention  to  promotion 
work  as  secretary  of  the  Contra  Costa 

County  Chamber  of’Commerce. 

Victor  Bender,  editor  of  the  Spring- 
lield,  (111.)  News,  was  the  principle 
speaker  at  the  last  luncheon  of  the 

Springfield  .Ad  Men’s  Club. 

J.  H.  Thresher,  editor  of  the  Jean¬ 
nette,  (Pa.)  Dispatch,  is  in  South  Da¬ 
kota  on  an  observation  trip. 

Myron  W  .  W  ilson,  one  of  the  owners 
of  the  Bristol.  (Vt.)  News.  is  a  candi¬ 
date  for  representative  to  the  Vermont 
Legislature. 

L.  V.  .Armentrout,  a  former  Paducah 

newspaperman,  has  taken  a  position  as 
editor  of  the  Kentucky  State  Journal  at 
Frankfort,  Ky. 

Joseph  C.  Drum,  who  has  been  having 
a  summer  vacation  toiling  on  the  Sun¬ 

day  edition  of  the  Cleveland  Leader, 
will  return  to  New  York  soon  to  re¬ 
sume  his  work  as  publicity  inciter  for 

Walker  Whitesides  in  “The  Typhoon,” 
one  of  the  few  dramatic  successes  of 
last  season. 

Baron  Axel  Warne,  me  .Albany  man 
for  the  Times,  has  joined  the  .Ananias 
Club.  He  told  a  story  in  the  office  one 
night  about  the  first  time  he  met  Col. 
Roosevelt,  and  what  the  colonel  said 

upon  introduction.  It  was  on  a  bat¬ 
tleship.  The  very  next  day  the  colonel 
came  out  with  his  now  celebrated  dec¬ 
laration  that  he  never  drank  anything 
stronger  than  milk. 

James  Cruisenberg,  of  the  Chicago 

Tribune,  is  traveling  with  the  W'hite Sox. 

John  Montague  Handley  has  left  the 
Chicago  .American  to  got  to  Denver  to 
enter  the  advertising  business. 

IN  LITTLE  OLD  NEW  YORK. 

Joseph  Tebeau,  Joseph  N.  Quail  and 

F'rank  Dallam,  the  three  oldest  copy 
readers  in  captivity,  formed  the  special 

copy  desk  for  the  Times  during  the 
Titanic  disaster.  Managing  FMitor 

Burchill  was  so  pleased  with  results 
that  he  assembled  the  veterans  for  the 

special  national  conventions  desk,  and 
added  Fred  Stoker. 

Charles  Sarver,  who  left  the  city  ed¬ 

itor’s  chair  of  the  Globe  to  go  to  the 
Morning  World,  has  resigned  to  be¬ 
come  city  editor  of  the  Mail.  He  took 
the  job  last  week.  His  daughter.  Miss 
Charlotte  Sarver,  highly  approves  of 
the  change  from  night  work. 

John  Day,  'sporting  editor  of  the  Chi¬ 
cago  Inter-Ocean,  arises  to  report  the 
arrival  of  John  Irving  Day,  Jr.  This 
one  is  the  fifth,  three  Iwys  and  two  girls 

now.  Ringgold  W.  Lardner,  the  base¬ 
ball  sharp  of  the  Chicago  Examiner, 
comes  to  bat  also  with  the  announce¬ 
ment  of  -the  arrival  of  John  .Abbott 
Lardner.  He  says  they  named  him  John 
to  avoid  Ringgold.  Busy  men,  those 
Chicago  sporting  writers. 

Clyde  West,  of  the  New  York  .Ameri¬ 
can  copy  desk,  has  gone  to  the  Herald. 

Ernest  E.  Johnson,  formerly  of  the 
New  York  Times  Sunday  department, 
is  now  on  the  copy  desk  of  the  Herald 

Randolph  C.  Lewis,  of  the  Evening 
A  orld,  is  spending  his  vacation  digging 

up  spaghetti  restaurants  and  table  d’hote 
road  houses  on  Staten  Island  and  along 

the  Jersey  coast. 

Lloyd  Lonergan.  of  the  Morning 
World  copy  desk,  is  laid  up  in  a  private 

hospital  with  a  broken  leg.  Mr.  Loner¬ 
gan,  whose  proportions  are  not  as  slen¬ 
der  as  of  old,  was  walking  along  the 

railroad  station  platform  at  New  Ro¬ 
chelle  when  one  of  his  props  suddenly 
snapped.  He  will  be  out  of  the  game 
for  about  six  weeks,  the  doctor  says. 

John  Boden,  of  the  Press,  was  over¬ 
come  by  the  heat  in  Nassau  street 
..ednesday,  and  was  sent  home  in  a 
taxicab. 

Frank  Riley,  formerly  of  the  Sun,  is 
recovering  after  an  operation  in  St. 
V^incent’s  Hospital. 

.Miss  Mary  Gardner,  of  the  Press,  has 
taken  a  cottage  at  Sheepshead  Bay  for 
the  summer. 

Ike  Russell,  of  the  Times,  who  failed 

to  be  drawn  on  the  panel  which  City 
Editor  Arthur  Greaves  took  to  Chicago 

and  Baltimore,  has  the  laugh  on  the 
other  fellows  now.  He  drew  the 

Woodrow  Wilson  assignment.  Result; 

a  pleasant  summer  at  Sea  Girt  and  get¬ 
ting  chummy  with  His  Excellency  the 
Governor.  Maybe  a  consular  job  in 

sight. 
This  item  is  from  the  Press  Club: 

Frank  Ward  O’Malley,  Ed  Hill  and 
James  Garrison  have  finally  arrived 
from  the  Baltimore  convention. 

Pat  Rellerhan,  the  political  expert  of 

the  Press,  is  one  of  the  Wil'son  guard 
at  Sea  Girt. 

Fred  Stoker,  of  the  Times,  pointed  his 
nose  toward  Bermuda  when  he  went  on 
his  vacation.  Wanted  to  get  away  from 

the  atmosphere  of  Broadway  and  Forty- 
second  street  he  told  some  friends. 

“.And  what  do  you  think,”  he  said  when 

he  got  back  the  other  day.  "The  first man  I  saw  when  I  got  on  the  ship  was 

Shep  Friedman,  of  the  Morning  Tele¬ 

graph.” 

The  weather  was  so  hot  this  week 

that  Ewen  Justice,  of  the  World,  lured 

Percy  Soule,  of  the  Times,  into  a  bar¬ 
ber  shop  and  had  shaved  off  a  fine  set 

of  gray-turning  whiskers  which  would 
have  delighted  old  man  Van  Dyke  him¬ self. 

Rodney  Bean  is  at  Oyster  Bay  keep¬ 
ing  tab  on  the  Bull  Moose  for  the  New 
York  Times. 

Munaey  Still  a  Bull  Moose. 
Frank  .A.  Munsey  is  still  a  Bull 

Moose.  He  had  a  signed  editorial  in 
his  Philadelphia  Times  declaring  that 

while  the  Baltimore  ticket  is  progres¬ 
sive  it  does  not  displace  the  Roosevelt 

party.  He  says  the  new  party  will 

give  a  splendid  account  of  itself  in  No¬ vember. 

The  Knickerbocker  Press  Auer. 

George  J.  Auer,  the  business  manager 
of  the  Albany  (N.  Y.)  Knickerbocker 
Press,  whose  portrait  appears  on  the 
front  page  of  this  issue,  is  one  of  the 
youngest  newspaper  business  managers 
connected  with  important  dailies  in  this 
country.  He  is  resourceful,  aggressive, 
and  has  a  knack  of  making  and  holding 

friends  that  makes  him  popular  wher¬ 
ever  he  goes.  Under  his  administration 
the  Knickerbocker  Press  is  making  great 
strides  in  advertising  patronage. 

newspaper  in  city  of  5,0(X).  Job  depart¬ 
ment.  Annual  gross  income  about 
$16,000.  Volume  will  increase  rapidly. 
Prosperous  and  growing  manufacturing 
community  surrounded  by  rich  agricultural 
district.  Price  $24, OCX)  for  nine-tenths. 
$15,000  cash  necessary.  May,  1912, 
receipts  $1,758.39 ;  profits  $413.50. 

Proposition  E.  E. 

Newspaper  Broker 
211  Broadway  New  York 

MISCELLANEOUS 

HALF  INTEREST  IN 
A  payins  publishing  business  can  be  bought  by 

right  party  for  $15,000.  HAKRIS-DIBBLL 
CO.,  71  West  28d  St,  New  York. 

DAILY  NEW
S  ' 

Reports  for  evening  papers,  advance  news,  mail 

service,  special  and  Chicago  news.  YARD’S 
NEWS  BUREAU,  107  W.  Washington  St,  Chi¬ 

cago,  III. 

SITUATIONS  WANTED 

AimtrtutmtmU  •»d*r  this  elattiActHtn  will  «Mii 

0m4  C«M  Ptr  Wti. 

WANTED— AN  EDITORIAL 
position  with  a  live  news  or  trade  paper  by  an 

experienced,  thoroughly  competent  newspaper 
man.  Familiar  with  make-up  and  department 

duties.  Address  “RELIABLE,”  '  oare  The Editor  and  Publisher. 

By  young  business  manager  of  weekly  paper  to 
make  connection  with  either  daily  or  weekly 

paper  in  capacity  of  business  or  advertising 

manager.  City  of  over  75,000  preferred.  Ad¬ 
dress  “S.  O.,”  care  The  Editor  and  Publisher. 

CIRCULATION  MAN.AGER. 

Over  seven  years’  experience  on  metropolitan 
dailies.  Thoroughly  competent.  Member  Interna¬ 
tional  Circulation  Managers’  Association.  Would start  with  moderate  salary  on  live,  growing 

paper.  “ENTHUSIAST,”  care  The  Editor  and Publisher. 

ABLE  YOUNG  MAN, 

26,  with  several  years’  experience  In  circulation and  advertising  work,  seeks  position  on  daily 
or  live  weekly  in  utility  capacity  or  assistant 

to  business  executive.  Address  “BOX  66,” care  The  Editor  and  Publisher. 

POSITION  WANTED. 

Circulation  manager  wants  position;  16  years’ circulation  experience;  best  of  reterence.  If  in 
need  of  an  experienced,  thoroughly  competent 
circulation  manager,  who,  has  always  made 
good,  who  can  make  good,  get  results,  increase 
your  circulation — a  trial  will  convince  you — 
write  D.  C.  C-\NNON,  420  Bute  St.,  Norfolk, 

Va. 'C.A'N  YOU  USE  'ME 

in  your  news  department?  TeA  years’  experi¬ ence  in  New  York  City;  general,  department, 

re-write,  desk  work.  Strong  on  sports,  markets, 
special  features.  1  desire  to  settle  in  smaller 

city;  prefer  evening  paper.  -■Xge  28;  temperate. 
.■\ddress  “HUSTLER,”  care  The  Editor  and 
Publisher. 

GOOD  EDirORIAL  WRITER 
wants  engagement  on  conservative  paiier,  either 
political  party.  J.  T.  MUNSON,  410  West 
20th  Street,  isew  York. 

EDITOR  AND  PUBLISHER 
experienced,  resourceful  and  indefatigable,  de¬ 
sires  a  position  where  nis  ability  will  tmd  the 

proper  scope  and  appreciation.  Has  traveled 
the  world  over;  speaks,  reads  and  writes  Ger¬ 
man  fluently;  is  an  expert  make-up  man;  ex¬ 
perienced  in  politics;  has  handled  the  biggest 
story  of  the  decade;  does  not  drink,  has  sold 
more  than  200  articles  to  the  leading  maga¬ 
zines.  Daily,  weekly  or  monthly  needing  a 
man  who  can  take  hold  successfully  of  any  and 

all  ae-artments  and  make  good,  no  matter  un¬ 
der  what  conditions,  address  CAPABLE,  care 
Editor  and  Publisher. 

EXPERIENCED  WRITER, 

An  expert  book  compiler,  aoliciu  writing 
feature  articles,  compiling  books  and  abridc- 
ment  work.  References  from  compiler  of  Gov¬ 
ernment  works.  Age  I*.  Address  ALVA 
SNYDER.  440  K  St.,  N.  W..  Washington, D.  C. 

FOR  SALE 

FOR  SALE 
One  Canadian  Linotype,  No.  M  8204,  In 

good  conuition.  SYDNEY  POST  PUBLISH¬ 
ING  CO.,  Sydney,  Nova  Scotia,  Canada. 

LINOTYPE  MACHINES 
All  models,  bought  and  sold.  Complete  line  ot 
Printers’  machinery  and  supplies  on  hand  for 
immediate  shipment. 

RICH  &  McLEAN,  > 

61  Cliff  St.,  New  York. 

FOR  SALE— THREE  NO.  2 
Linotype  machines  equippel  with  German  and 
English  matrices.  GERMAN  DAILY  GAZETTE 
PUBLISHING  CO..  Philadelphu,  Pa. 

HELP  WANTED 

POSITIONS  OPEN. 
In  all  departments  of  advertiaing,  publishing 

and  printing  houaet,  east,  south  ana  weat;  high 
grade  service;  registration  free;  terms  mod¬ 
erate;  eatablished  1898;  no  branch  officea. 

FERNALD’S  NEWSPAPER  MEN’S  EX¬ CHANGE.  Springfield.  Maea 

d^SSIFIED  ADVERTISING 
MANAGER  WANTED 

for  the  Pacific  Coast;  one  who  can  take  entire 

charge  of  department  and  details;  morning 
paper,  good  field;  state  age,  references,  married 
or  sin^e,  salary  expected,  etc.,  in  first  letter; 

all  letters  will  be  confidentiaL  Address  ’’PA¬ 
CIFIC  COAST,"  care  The  Editob  and  Pue- 
LIEBXa. 
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STATE  PRESS  MEETS. 

ANNUAL  CONVENTION  AT  GAR¬ 
DEN  CITY  BRINGS  OUT 

SMALL  ATTENDANCE. 

Alout  a  hiindroi  iiu'iiiIkts  i>f  tlu 

.\fw  l'r»‘ss  \ss<>v'iatioii  attended 

the  hft> -ninth  annual  convention  of  tlu 

organization  at  (iarden  City,  Lonz 

Island,  this  week.  The  Xew  York  .Xs- 
siK'iated  Dailies  als«i  held  its  annual 

meeting  at  the  same  place. 

The  sessiim  opene<l  Wednesday  eve¬ 
ning  with  a  hn>iness  meeting  in  tlu 

iiallriMim  of  the  (iarden  City  Motel. 

<  )ne  of  the  most  consi)icuniis  memher!- 

of  the  organi/.ation  present  was  .-X.  O 
I'mnnell.  e<litor  of  tlie  Dansville  .\*lver- 
tiser.  who  ha'  attended  these  State 

meetings  for  thirty-two  years.  He  has 

Ix-en  secretary  of  the  association  so  long 
that  the  menilu-rs  think  that  it  would 

he  inijMissilile  to  meet  without  him. 

Kdgar  I..  .Xdams,  editor  of  the  Mara¬ 
thon  Intlependent,  the  president,  made 

the  opening  address,  in  which  he  de¬ 

tailed  the  growth  of  the  country  news¬ 
papers  and  mentioned  the  improvements 
that  had  i>een  ma<le  in  the  mechanical 

department. 
On  Thursday  morning  the  delegates 

listened  to  addresses  by  several  women 

suffragists  who  sought  to  arouse  theii 
interest  in  and  obtain  their  supiwrt  for 

the  cause.  The  editors  listened  respect¬ 

fully  t»)  the  arguments  advanced,  but 

declined  to  adopt  any  resolutions  com¬ 
mitting  the  organization  to  the  suffrage 
movement. 

.\  feature  of  the  session  was  the  i)res- 
entation  of  memorials  of  memhers  who 

had  died  during  the  year.  .\  touching 

tribute  was  paitl  tt*  the  memory  of  Luke 

McHenry,  formerly  clerk  of  the  -Xs- 

semhly.  by  ex-Speaker  of  the  .Xssembly 
Daniel  .X.  Frisbec.  This  was  read  by 

Secretary  Munnell  owing  to  the  un¬ 
avoidable  absence  of  Mr.  Frisbec. 

Fditor  James  H.  Potts  of  the  Troy 

Times  siwike  of  Charles  Spencer  F'ran- 
ces,  a  former  member  of  the  associa¬ 

tion.  F'.ditor  F’otts  dwelt  on  the  strange 
Coincidence  that  he  was  Minister  to 

Cree:e  and  .Xmbassador  to  .Xustria- 

Hungary,  iM>sitions  formerly  held  by  his 

father.  John  M.  I'rances,  who  founded 
the  Troy  Times. 

Secretary  Bunnell  read  a  tribute  to 

Miss  Harriet  Quimby,  the  famous  avia¬ 

tor.  who  was  recently  killed  while  mak¬ 
ing  an  exhibition  flight.  Miss  yuimby 
was  a  memlier  of  the  association. 

The  assm'iation  voted  to  make  the 

presivlent  and  secretary  a  legislative 
committee  to  work  in  conjunction  with 

a  similar  committee  appointed  by  the 

Xssociatevl  Dailies,  with  the  object  of 

securing  the  passa.ge  of  a  law  determin¬ 
ing  what  a  legal  folio  is.  owing  to  a 
difference  of  opinion  of  succeeding 

State  controflers.  It  was  also  voted  to 

allow  retired  newspaper  men  to  retain 

membership  in  the  organization. 

.■\t  the  afternoon  session  Don  C. 

Seitz,  business  manager  of  the  Xew 

THE 

NEW  YORK 

EVENING 

JOURNAL 
j  Prints  and  sells  more 
I  copies  than  any  other 

\  Daily  Paper  in  America. 

York  W  orld,  spoke  on  “The  Publicity 

Kvil."  and  later  the  delegates  visited 
the  publishing  plant  of  Doubleday,  Page 
&  Co. 

The  principal  business  on  Friday  was 

the  election  of  officers,  and  in  the  eve¬ 
ning  the  festivities  wound  up  with  a 

dinner,  at  which  President  J.  G.  Schur- 

man  of  Cornell  University  and  W'ill 
Carleton,  the  poet,  were  the  speakers. 

NEW  BALTIMORE  DAILY. 

It  Will  Be  Called  the  Bulletin,  with  R. 

Respett  a*  President. 
.Xnother  dailv  newspaper  will  soon 

make  its  appearance  in  Baltimore,  if 

the  plans  of  the  Baltimore  Daily  Bul¬ 
letin  Publishing  Co.  go  not  astray.  This 

company,  headed  by  Richard  Respess, 
has  been  incorporated  with  a  capital 

'tock  of  $ln,(M.K)  divivled  into  ln,(XK) 

shares,  and  it  proposes  to  publish  a  daily 

newspaper  and  to  do  commercial  print¬ 

ing  on  the  side. 
.Xs  a  matter  of  fact,  the  paper  had 

a  try-out  during  convention  week.  It 
was  devoted  largely  to  eulogies  of 

Mayor  Preston  and  dwelt  at  length  on 

his  litness  and  the  popular  demand  for 

his  nomination  as  Vice-President  on  the 

Democratic  ticket.  The  paper  will  be 

called  the  Baltimore  Daily  Bulletin  and 

will  he  a  supporter  of  the  Democratic 

ticket  and  the  present  municipal  govern¬ ment 

Besides  Mr.  Respess  the  incorporators 
are  Roderick  McXeil  and  Howard  Price 
( ilanville. 

THEY  WERE  LUCKY  NEWSBOYS. 

Twenty  street  cars  loaded  with  car¬ 
riers  and  newslioys  of  the  Indianapalis 

Xews  matched  their  lung  power  with 

the  Indian  yells  and  war  noise  of  Pain's 
“Pioneer  Days  in  Indiana”  at  the  state 
fair  ground  Tuesday  night.  It  was, 

doubtless,  the  greatest  gathering  in 

numerical  strength  of  Indianapolis 

newslxvys  in  the  history  of  the  city  and 

revealed  to  the  adult  spectators  of  the 

big  night  show  the  human  energy  that 

is  revpiired  six  days  in  the  week  to  de¬ 
liver  The  Xews  to  its  readers  in  Indian¬ 

apolis.  The  Ivoys  had  a  royal  time,  al¬ 

though  it  was  necessary  to  “trim”  the 
performance  because  of  a  heavy  rain 
which  came  up. 

On  the  morning  of  July  4th  The  In¬ 
dianapolis  Xews  also  entertained  its 

l.-liKt  newslxiys  and  carriers  at  the  morti- 

iiig  ball  game  between  Indianapolis  and 
Toledo 

Will  Represent  Sioux  City  News. 

James  F'.  .Xntisdel,  PI(>6  F'ifth  avenue, 
Xew  X'ork.  and  ('.  1).  Bertolet.  Boyct 
Building.  Chica.go,  have  been  appointed 

general  advertising  representatives  for 

the  Sioux  City  (la.)  Daily  Xews.  The 

Xews  is  a  six-day-a-week  evening  news¬ 

paper.  with  a  circulation  in  excess  of 

IT.odd  copies  per  day.  F'.  R.  Wilson  is 

the  publisher. 

The  Qrculation  of 

THEBOSTONAMERICAN 
IS  OVER 

400,000 
DAILY  and  SUNDAY 

THE  LARGEST  IN  NEW  ENGLAND 

AD  MEN’S  GOLF  TOURNEY. 

W.  C.  Freeman  Tells  of  Its  Benefits 

to  the  Player. 

(Special  Correpondcnce.) 

Bketton  Wool  s,  X.  H..  July  11. — The 

-Xmerican  (iolf  .-Nssociation  of  .Xdver- 

tising  Interests  has  been  in  session  here 
since  Monday.  It  is  some  meeting. 

R.  R.  Whitman,  publisher  of  the  Bos¬ 

ton  .Xmerican,  the  president  of  the  asso¬ 

ciation  :  Leonard  Tufts,  owner  of  Pine- 

hurst,  Xorth  Carolina,  the  vice-presi¬ 
dent  ;  W.  L.  Crocker,  secretary  of  the 
John  Hancock  Life  Insurance  Co.,  the 

secretary  and  treasurer,  and  R.  M.  Pur- 

ves,  the  chairman  of  the  tournament 
committee,  have  worked  hard  to  make 

this,  the  eighth  annual  meeting,  a  suc¬ 

cess. 
It  is  some  work  to  manage  an  affair 

of  this  character  so  that  the  members 

will  get  the  maximum  of  pleasure  out 
of  one  week  that  they  look  forward  to 

for  fifty-one  weeks  every  year. 
The  work  has  been  done  well  this 

year — the  volume  of  pleasure  has  been 

great — the  get-togtJier,  good-fellowship 
spirit  has  manifested  itself  to  a  marked 

degree. 
We  come  here  to  play  golf  primarily, 

but  the  meetings  of  the  -X.  G.  .X.  of  .\.  1. 

mean  more  to  us  than  swatting  a  ball 

around  an  eighteen-hole  course  twice  a 

day. 

Men  unbend  on  occasions  of  this  kind 

and  let  each  other  know  just  what  sort 

of  men  they  really  are.  This  of  itself 

is  a  good  thing,  for  the  better  we  un¬ 
derstand  each  other  the  better  eciuippeil 

we  are  to  do  business  together. 

Take  the  case  of  the  Pittsburgh  news¬ 

paper  men  who  are  here  as  an  illustra¬ 
tion  of  wdiat  I  mean.  When  George  and 

•Xugustus  Oliver,  of  the  Chronicle- 
Telegraph  and  Times :  C.  E.  Sutphen, 

of  the  Dispatch,  and  Harry  Milholland, 

of  the  Press,  get  back  to  Pittsburgh 

and  something  comes  up  that  they  want 

to  settle,  they  will  get  together  with  less 
argument  because  of  their  meeting  here. 

They  have  been  playing  golf  together 

and  sitting  at  the  same  table  in  the 

dining  room.  It  has  been  good  to  hear 
the  echo  of  their  laughter  through  these 

Xew  Hampshire  hills. 

If  all  of  the  publishers  of  the  United 
States  were  to  meet  at  one  time  at  some 

resort  where  there  is  a  good  golf  course, 

they  would  be  able  to  agree  on  all  mat¬ 
ters,  such  as,  for  instance,  the  question 

of  uniform  advertising  rates,  the  print¬ 

ing  of  clean  and  honest  advertising,  fur¬ 

nishing  circulation  statements  to  adver¬ 
tisers  and  the  Inxisting  of  business  for 
all  newspapers. 

The  publisher  wdio  has  some  red 

sporting  blood  coursing  through  his 

veins  is  generally  a  .square  sort  of  a 

brick — the  kind  of  a  chap  who  never 

takes  advantage  of  anybody— the  chap 
who  checks  up  his  score  on  the  golf 

course  just  as  it  is  and  who  checks  up 

all  of  his  business  deals 'in  the  same 

open,  reliable  manner. 
Golf  does  two  very  important  thin.gs 

A  steadily  increasing 
business— without  the 
aid  of  special  editions 
—is  the  answer  as  to 

why 

THE  EVENING  MAIL’S policy  of  accepting 

only  clean  advertise¬ ments  is  a  winning 
one. 

203  Roadway  -  New  Yorit 

to  a  man— it  brings  out  the  good  in  him 

and  it  brings  out  the  bad  in  him — and  it 
is  a  blamed  good  thing  for  him  to  find 
out  which  of  the  two  he  possesses  the 
most  of. 

One  of  our  party  who  practises  the 

golf  rule  in  business  as  well  as  any  man 

I  know  is  Darwin  P.  Kings’ey,  presi¬ 

dent  of  the  Xew  X’ork  Life  Insurance 

Co.  F'verything  he  does  or  that  the 
board  backing  him  docs  is  out  in  the 

open — just  as  the  seore  on  the  card 
which  .XIr.  Kingsley  turns  in  to  the 

scorer  after  his  round  of  golf  tells  what he  did  at  play. 

It  is  a  great  thing  to  do  the  best  one 

can  and  then  not  to  be  asbaine  l  of  it — 

I)Ut  it  on  the  card. 

D.  .McK.  Lloyd,  ])resident  of  the  Peo¬ 
ple's  Savings  Bank,  Pittsburgh,  is  here 

and  says  he  would  not  miss  the  meet¬ 
ings  of  the  advertising  men  for  any¬ 

thing  in  the  world. 
W.  L.  Crocker,  the  secretary  of  the 

John  Hancock  Life  Insurance  Co,  Bos¬ 

ton,  hasn’t  misse-d  any  of  the  golf  tour¬ 
naments  at  Pinehurst  in  the  winter  and 

here  and  other  jilaces  in  the  summer 

since  he  became  a  member  of  the  assti- 

ciation.  He  regards  them  as  great  edu¬ 
cators  for  him. 

Geo.  Schofield,  Chicago ;  Brener 

Smith,  Boston;  Charles  Hoyt,  Xew 

Haven;  F'dgar  M.  Hoopes,  Wilmington; 

F'rank  Presbrey  and  Wm.  F.  Simiison, 
.\'ew  X'ork,  are  among  the  advertising 

agencies  represented.  There  are  various 
interests  represented  in  these  annual 
meetings,  and  it  is  good  for  them  to  get 

together. 
George  F'ordyce.  X’oungstown,  ()., 

merchant,  says  that  the  modern  mer¬ 
chant  w  ho  does  not  play  g(df — who  does 

not  mingle  with  advertising  men — is  not 

up  to  date. 
Geo.  C.  Dutton,  the  Boston  merchant, 

and  John  Sheppard,  Jr.,  the  Providence 
and  Boston  merchant,  also  indorse  Mr. 

Fordyce’s  statement. 
The  tournament  itself  is  engrossing 

everybody — including  myself — so  1  close 
this  letter  to  you — the  letter  you  said 

you  wanted.  The  tournament  w'll  end 

Friday  night.  W.  C.  F'reem.w. 

Boston  Post’s  Great  Record. 
The  Boston  Post  has  rea.son  to  feel 

somewhat  chesty  these  days  because  of 

its  advertising  record  for  the  first  six 
months  of  this  year.  According  to  the 

figures  published  elsewhere  it  led  its 

nearest  contemporary  by  •J()H,4ui  lines  of 
display  advertising.  Its  popularity  with 
automobile  advertisers  is  shown  by  the 

fact  that  it  carried  22t<,l’J!)  lines  of  that 
class  of  advertising,  or  more  than  any 

of  its  rivals.  F'acts  like  these  are  ap¬ 
preciated  by  advertisers  in  search  of 

good  mediums. 

The  Jackson.  (F'la.)  .Xrgus  will  cele¬ 
brate  its  fortieth  birthday  anniversary- 
next  iiKUith  with  a  page  special  edi¬ 
tion  of  10,(Hi()  copies. 

THE  NEWS 
BUFFALO,  N.  Y. 

Circulation  for  April,  1912 

101,0T6 
The  Leading  DISPLAY  and 
CLASSIFIED  Advertising 
Medium  in  New  York  State 
outside  of  New  York  City. 

EDWARD  H.  BUTLER,  Editor  and  Prop’r 
KELLY-SMITH  CO.,  Foreifn  Represeatativct 

Chicaao  New  York  City 

People'*  Gas  Bide.  Metropolitan  Bldf . 
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First  in  Texas 
Average  gross  circulation  for  the  first 
six  months  of  the  calendar  year  1912 

30,901  -  -  Daily 

35,674  -  Sunday 
Sworn  to  and  verified  by  the  A.A.A.  in  May,  1912. 

The  lai'fiest  rerified  circulatioti  in  Texas. 

Total  paid  advertising  in  the  same  period 

3,739,330  lines 
an  increase  over  the  corresponding  period  of  1911  of 

418,838  agate  lines 
The  largest  volume  of  any  evening  paper  and 

the  largest  gain  of  any  paper,  morning  or 

evening,  in  the  Southwest. 

The  Houston  Chronicle 
M.  E.  Foster,  President  ^ 

W.  L«  Haktead,  Business  Manager 

R.  H.  Cornell,  Local  Adv.  Mgr. 

J.  E.  McComb.  Jr.,  Foreign  Adv.  Mgr. 

LaCoste  Sl  Maxwell 

Monolith  Bldg.,  New  York 

John  M.  Branham  Co. 

Mailers  Bldg.,  Chicago 

ad  writers  let  go 
(Coiitiiitiai  from  I.) 

ihc  opinions  of  the  Washington  corre¬ 
spondents.  The  men  sent  to  the  capital 

to  represent  the  big  dailies  of  the  coun¬ 

try  arc  the  top  notchers  of  the  pro¬ 
fession  and  their  views  are  probably  as 

e.xpressivc  of  the  newspai)er  man's  way of  lookitig  at  a  proposition  as  any  that 
could  be  obtained.  Editors  throughout 

the  country  are  advocatitig  the  abolition 
of  the  political  convention  and  the 
Washington  corre.spoiident  joins  him  in 
his  desire.  Here  are  some  opinions: 

F.WOR  .\B01.ISHING  OONVK.NTIONS. 

Hugh  S.  Miller.  Chicago  Examiner — 
National  conventions  are  a  relic  of  the 
stone  age. 

l-.hner  Murphy,  New  York  Tribune — 
The  present  method  of  conducting  a 
coiivention  ought  to  be  inodilied.  The 
demonstration  is  an  unnecessary  piece 
of  convention  jugglery  and  many  of  the 
delays  encountered  in  the  conduct  of 
the  business  for  which  the  convention 

meets  are  wholly  unnecessary. 

Hugh  B.  Nesbitt,  Pittsburg  Press — 
Put  me  down  as  in  favor  of  abolish¬ 

ing  the  national  convention.  They  ap¬ 
peal  to  me  as  nothing  but  a  howling 
mob. 

John  Snure,  Washington  Times  and 

other  Munsey  papers — The  present 
method  of  nominating  presidential  can¬ 
didates  through  national  conventions  is 
a  farce.  It  ought  to  be  done  away  with. 

A  national  presidential  preference  pri¬ 
mary  should  be  established. 

John  T.  Suter,  Chicago  Kccor<l-Hcr- 
ald — 1  think  we  are  approaching  the  last 
of  national  conventions — if  we  have  not 
already  seen  the  last.  It  is  only  a 
question  of  time  before  we  will  have 

country-wide  presidential  i)refercnce 
primaries. 
Angus  MeSween,  Philadelphia  North 

■American — The  convention  method  of 
nominating  presidential  candidates  is 
primitive.  I  think  conventions  should  be 
abolished. 

John  Callan  O'Loughlin,  Chicago 
Tribune — National  conventions  ought  to 
be  abolislied.  Presidential  preference 
primaries  should  deteiinine  the  candi¬ 
dates  of  the  various  parties. 

Ernest  G.  W^alker,  Boston  Herald — 
The  present  convention  system  is  anti¬ 
quated  and  ought  to  be  revised. 
James  P.  Hornaday,  Indianapolis 

News — We  may  see  one  more  round 
of  national  conventions,  but  not  more 
than  that. 

Fred  S.  Bullene.  Kansas  City  Star 
and  Times — I  am  in  favor  of  doing 
away  with  national  conventions. 

Reginald  Schroeder,  New  York  Staats 

Zeitung — I  believe  something  in  the 
nature  of  the  bill  introduced  by  Mr. 
Norris  of  Nebraska  should  lie  passed, 
providing  for  presidential  primaries. 

George  E.  Miller,  Detroit  News — 
Presidential  nominations  should  he 

made  by  primaries  and  then  there  should 

IN  RITTSBURGH 
Our  Competitois 

Are  amazed  at  the  growth  in  circulation 
and  advertising  being  made  by 

Ttie  Rost  an«l  The  Sun 
Already  they  are  talking  about  our  ex¬ 

travagance,  heavy  expenses,  etc. ■WHY? 

Because  the  Pittsburgh  Post  and  the 
Sun  are  to-day  the  best  newspapers  in 
Pittsburgh.  The  most  wide-awake,  up-to- 
date  daily  papers  ever  published  in  that 
city,  and  the  great  public  is  finding  this 
fact  out  more  and  more  every  day.  Just 

watch  The  Post  and  Sun  grow,  and  don’t 
forget  this  is  a  Democratic  year  and  The 
Post  is  the  only  Democratic  paper  in  Pitts¬ burgh. 

E.  M.  SCHOLZ,  Generul  Manager 
CONE.  LORENZEN  *  WOODMAN, 

Special  Representatives 
NEW  TORE  ATLANTA  CHICAGO 

be  a  convention  to  form  a  platform  and 
officially  declare  a  nominee. 
John  B.  Smallwc-od,  Washington  Star 

— .Attending  the  two  recent  national 
conventions  was  like  staying  to  the  lin- 
ish  of  a  sixteen-inning  ball  game.  And 

one  comes  away  from  both  the  conven¬ 
tions  and  the  extra-inning  game  a 
nervous  wreck,  with  a  headache  and 

feetaciie.  It  is  strange  that  sane  men 

can  act  as  do  delegates  to  national  con¬ 
ventions. 

Jolm  Cornigan,  Jr.,  correspondent  of 
the  -Atlanta  Constitution  said :  The 

adoption  of  the  presidential  preference 
primary  in  all  the  states  will  probably 
lead  to  the  abolition  of  the  national 
convention.  The  voters  should  express 
both  their  first  and  second  preference 

for  the  party  nominee,  and  the  candi¬ 
date  receiving  the  highest  vote  in  all 
the  states  be  made  the  nominee  for 

president,  and  the  candidate  receiving 
the  next  highest,  be  nominated  as  vice 

president.  Under  the  new  plan  the  na¬ 
tional  committeeman  from  each  state 

might  cast  the  vote  of  the  state  and 

select  the  party  nominee  where  no  can- 

XHE 
WASHINGTON 

HERALD 
PAYS 

JOHN  W.  HUNTER,  Publisher 

Ask  our  representative  for  net 
circulation  rates 

Representatives : 
J.  C.  WILBERDING.  A.  R.  KEATOR. 

Brunswick  Bldg.,  715  Harliord  Bldg., 

NEW  YORK  CHICAGO 

didate  has  a  majority  and  the  com, nit- 
tee  also  frame  the  platform. 

W'illiam  R.  Macdonald,  former  city 

editor  of  the  Washington  Times,  has  ac¬ 
cepted  a  position  on  the  staff  of  Popular 
Mechanics.  He  will  leave  this  week  for 

Chicago  to  take  up  his  new  duties.  Mr. 
Macdonald  is  the  second  city  editor  of 

the  Times  to  go  to  Popular  Mechanics, 
as  the  man  he  succeeded  on  the  desk, 

James  P.  Quirk,  was  until  recently  man¬ 
aging  editor  of  the  magazine.  Daniel 
McConnellong  succeeds  Air.  .Macdonald 
bn  the  Times. 

John  W.  Elenner,  correspondent  of 
the  Aluskogee  Times-Democrat,  is  on 
the  road  to  recovery  after  a  successful 

operation  for  appendicitis.  He  is  con¬ 
valescing  at  the  Providence  Hospital, this  city. 

wells  F.  Harvey,  of  the  Grand  Rapids 
Evening  Press,  is  the  proud  father  of 
another  son.  His  first  boy.  William, 
was  liorn  shortly  after  his  return  from 
the  Chicago  convention  four  years  ago 
and  the  last  son,  Robert  was  born 

while  he  was  attending  the-  Baltimore 
convention. 

Detroit  Saturday  Night 
is  an  established  laclor  in  the  newspaper  lile  ol  I 

Detroit  and  Michigan.  Its  inlluence  advances  j 

beyond  the  bounds  ol  its  home  community,  and  i 

in  this  larger  inlluence  there  have  come  both  to  I 

the  readers  ol.  and  the  advertisers  in.  DETROIT  I 

SATURDAY  NIGHT  a  larger  measure  ol 

personal  profit. 

Foreign  Advertising  Representatives 

H.  L.  SELDEN  &  CO.  GEO  H.  ALCORN 

Peoptea  Gai  BMi .  Tribune  Bide. 

CHICAGO  NEW  YORK 

OBITUARY. 

John  l•'.l.l.swoKTll  Hvkk.  a  Chicago 

newspaper  photographer,  who  was 
known  from  coast  to  coast,  died  last 

week  at  St.  Joseph,  Mich.  He  was  taken 
unconscious  from  the  water,  and  doctors 

declared  his  windpipe  had  hurst.  Hare 
had  entered  the  lake  several  minutes  be¬ 

fore.  He  was  associated  with 'the  Chi¬ 
cago  Journal  for  eight  years.  Pre¬ 
viously  he  worked  in  San  Francisco  on 
the  Examiner.  .  > 

Piiii.ie  Wil  l. IS  Ml  Intike,  one  of  the 
best  known  newspaper  writers  in  Maine, 
died  at  his  home  in  .South  Portland  last 
week. 

Wii.i.i.\M  .M.  M.artin,  the  pioneer  ed¬ 
itor  of  the  Solon  Economy,  died  at  his 

home  in  Cedar  Rapids,  Iowa,  aged  7tl. 
Hugh  J.  Chishol.m,  a  pioneer  paper 

manufacturer  and  one  time  head  of  the 
International  Paper  Company,  died 

Monday  at  his  home,  813  Fifth  avenue, 
this  city'.  Mr.  Chisholm  was  67  years 
old.  He  is  survived  by  a  widow  and 

son,  Hugh,  who  took  the  body  to  Port¬ 
land,  Me.,  for  burial  on  W  ednesday. 

r.  R.  Hii.ton,  president  of  the  Inland 
Printer,  of  Chicago,  died  recently  in that  city. 

Robert  E.  Poster  died  last  week  of 

cancer  of  the  stomach  in  Newton,  N.  J. 

Mr.  Foster  was  the  editor  of  The  Sus- 
se.x  Register,  the  oldest  newspaper  in 
Northern  New  Jersey.  He  began  work 

on  the  paper  as  its  "devil'*  when  it  was founded  by  the  late  Judge  Hall  and  had 
served  it  ever  since.  .A  widow  and  two 
sons  survive  him.  He  was  7(1  years  old. 

C(ii..  W.  C.  CoNNEi.i.Y,  Jr.,  for  thirty- 

■  four  years  The  .Associated  Press  cor¬ 
respondent  for  Western  Pennsylvania, 

West  A’irginia  and  Plastern  Ohio,  died 
Tuesday  in  Pittsburgh  after  an  illness 
of  more  than  a  year.  In  1878  he  was 

appointed  correspondent  of  The  Asso¬ 
ciated  Press  in  Pittsburgh,  succeeding 

Charles  W.  P'airhanks,  the  former  Vice 
Pre.sident  of  the  United  States.  His 

title  of  Colonel  was  received  in  N*8t), 

when  he  was  appointed  aid-de-camp 
on  the  staff  of  Governor  Roliert  E.  Pat¬ 
terson. 

II.ARLEY  M.  Horr,  who  was  prominent 

in  advertising  circles  of  Cleveland,  O, 
died  at  his  home  in  Upper  -Montclair, 

N.  A'.,  last  week  after  a  short  illness 
He  Raves  a  widow,  a  three-year-old 
daughter  and  two  brothers  in  Cleveland. 

P'or  three  years  he  had  been  advertising 
manager  for  the  Hiiylcr  Candy  Co.  in 

New  A^ork. 

Then  She  Wilted. 

"I  want  somebmly  to  sliow  me  where  to  un¬ 
load  this  coal,”  said  the  Rrimy-lookinit  man  at the  kitchen  door. 

“You  needn’t  ask  me  about  that,”  retorted 

the  young  woman;  “1  don’t  have  anything  to 
■Jo  with  unloading  coal;  I’m  the  kitchen  lady.” 

"I  can’t  help  that,”  he  rejoined;  ‘‘I’m  the 
noal  gentleman,  and  the  father  of  three  kitchen 
ladies,  one  laurdry  lad/  and  one  scrub  lady, 

and  if  yon  don’t  slum  me  where  to  put  tins 
coal  I’ll  call  the  woman  of  the  house.’' 

“I’ll  show  you,  sir,”  she  humbly  replied,  and 

led  the  way  to  the  coal  cellar. 

The  Evening  Post 
PORTLAND,  ME. 

"The  People’s  Paper” 
During  the  next  thirty  days  will  cover 

every  home  in  Portland,  South  Portland 
and  Westbrook. 

Maine’s  only  Penny  Paper 

PERRY  LBKENS.  JR .  GEO.  L.  McFARLAND, 

TribvM  Bldg.,  New  York  Boyce  BWg.,  Chicago 
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A  Dobbs,  William  F.,  Danbury,  Conn. 

Anfesce«,  Louis  E..  Holland  Bldg.,  St.  Louis.  Adv.  Agency  (Inc.),  Lincoln w-  '  *  Minneapolis.  Minn. 

Aloem.  Edwin,  Co.,  181  E.  4th  St.,  Cincinnati,  *  Co.  (Inc.),
  44  Broad  St.,  N.  Y. 

Ao.,c,  1.15  W,  .«,h  SI, 

Amebican  Seobts  Pub.  Co.  (Inc.),  21  Warren  •Doughty,  Chas.  L.,  .519  Main
  St.,  Cincinnati, 

St  \  Y  City  ra  ''***0. 
Amstesdam  Adv.  Agency  (Inc.),  1178  Broad  Dukelow  &  Walker,  246  Washington 

 St.,  Bos- 

^  Y  City  ton,  Aiass. 

ABMrT*BONc‘  Collin'  Adv.  Co.  (Inc.),  115  t)iN lap- Ward  Adv.  Co.  (Inc.),  Hartford  Bldg., 
Broadwav  N  Y  City  .  Chicago,  III. 

Ayer  N.  W.,’&  Son,  30o' Chestnut  St.,  Phila-  Desmond,  Co  (Inc.),  176  Montague 

AvRA'‘H“E^&’Co!f*164''FedeV1frS^^^^  Dyer  GeoT,  c"’.  (iNc).  42  Broadway,  N.  Y. 
Mass.  w.  .  *  r* 

ARkEXBtRC  Machen  Co.  (Inc),  The  Nasby,  ^ 
Toledo,  Ohio.  (Classified.)  Edw  ards,  Geo.  W..  828  Chestnut  St.,  Philadel 

D  ,  phia.  Pa. 
j  ,T  \  Of  ikAmyoiAo  Louis  O.,  Marshall  Field  Bldg.,  Chicago, 

Baker  Adv.  Agency.  Ltd.  (Inc.),  26  Adelaide  JH  • 

St  W.,  Toronto,  Ont  .  .  k.  V  *^«-li<)tt.  A.  R.  (Inc.),  62  W.  Broadway,  N.  Y. 
Baer,  Joseph  Ei.  (Inc.),  261  Fifth  Ave.,  N.  Y.  U  ity. 

.  City.  /T  \  .ooo  ij  A  Ellis,  A.  W.,  .Agency,  10  High  St.,  Boston, 
Ballard  &  Alvord  (Inc.),  1328  Broadway,  Mas:. 

N.  y.  City.  /T  ,  \  «  Erickson,  A.  W.,  Adv.  .Agency  (Inc.),  Fourth 
Bankers  and  Merchants  Agency  Co.  (Inc.),  6  Bldg.,  N.  Y.  City. 

Wall  St  N.  y.  City.  Erickson,  E.  N.,  .Adv.  Agency,  21  Park  Row, 
Barber.  J.  VN.,  Adv.  Agency  (Inc.),  258  Wash-  X.  Y.  City, 

ington  St.,  Boston  Mass. 
Bates  Adv.  Co.  (Inc.),  15  Spruce  St.,  N.  1.  F 

^  u  .  nij  Ferry  IIanly  Adv.  Agency,  Gloyd  Bldg.,  Kan 
Batten,  Geo.,  Co.  (Inc),  Fourth  Ave.  Bldg.,  ^as  City  Mo. 

N.  Y.  City.  I.  Fairfax,  H.  W.,  World  Bldg..  N.  Y.  Citv. 
Benson,  Campbell  &  Slaten,  Corn  Exchange  Kelton  Adv.  Co.  (Inc),  First  National  Bank 

Bank  Bldg.,  Chicago,  111.  Bldg.,  Chicago,  Ill. 
Blackburn  Adv.  Agency.  Patterson  Bldg.,  Finch.  G.  I.,  lSi>4  Broadway,  N.  Y.  City. 

Dayton  O.  v  r  .  c.  vt  v  •‘•'"•ey,  W.  B.,  Adv.  Co.,  Keith  &  Perry  Bldg., 
Blackman-Koss  Co.  (Imc.),  10  E.  83d  St.  N.  Y.  Kansas  City,  Mo, 

Gity.  ^  V  L  N'  1  I^°lev,  Richard  .A..  Anv.  .Agency,  Bulletin 
Blaine-Thompson  Co.  (Inc),  Fourth  National  Bldg.,  Philadelphia,  Pa. 

Bank  Bldg.,  Cincinnati,  Ohio,  F'owler-Simpson  Co.  (Inc.),  1900  Euclid  Ave., 
Bloom  ingdale-Weiler  Adv.  Agency,  1420  Cleveland.  Ohio. 

Chestnut  St.,  Philadelphia,  Pa.  ̂   ^  Frank,  .Albert,  &  Co.,  (Inc),  26  Beaver  St.. 
Blum,  Charles,  b07  Chestnut  St..  Philadelphia,  \.  y.  City. 
Pa.  ^  Fuller.  Chas.  II.,  Co.  (Inc),  623  S.  Wabash 

Blumekstock  Bros.  Adv.  Agency  (Inc),  .Ave.,  Chicago,  111.;  Morgan  Bldg.,  Buffalo. 
Chemical  Bldg.,  SC  Louis,  Mo.  _  N.  V. 

Bond,  arihur  1.,  16  Central  St.,  Boston,  Mass.  F'uller  &  Smith,  Engineers  Bldg.  Cleveland Boston  Financial  News  Adv.  Agency,  109  Ohio. 

An  fencer,  Louis  E.,  Holland  Bldg.,  St.  Louis, 
Mo. 

Alden,  Edwin,  C^.,  181  E.  4th  SC,  Cincinnati, 
Ohio. 

Allen  Adv.  Agency  (Inc.),  141-5  W.  36th  St., 
N.  Y.  City. 

American  Sports  Pub.  Co.  (Inc.),  21  Warren 
St.,  N.  Y.  City. 

Amsterdam  Adv.  Agency  (Inc.),  1178  Broad 
way,  N.  Y.  City, 

.Armstbonc,  CoLLiic  Adv.  Co.  (Inc.),  115 
Broadway,  N.  Y.  City.  . 

Ayer  N.  W.,  &  Son,  300  Chestnut  St.,  Phila- 
(Jelphia,  Pa..;  Fifth  Ave.  Bldg.,  N.  V.  City. 

Ayres,  H.  E.,  &  Co.,  164  Federal  St.,  Boston, 
Mass. 

Arkenberc  Machen  Co.  (Inc.),  The  Nasby. 
Toledo,  Ohio.  (Classified.) 

B 

Baker  Adv.  Agency,  Ltd.  (Inc.),  26  Adelaide 
St.,  W.,  Toronto,  Ont. 

Baer,  Joseph  E.  (Inc.),  261  Fifth  Ave.,  N.  Y. City. 

Ballaed  &  Alvoed  (Inc.),  1328  Broadway, 
N.  y.  City. 

Bankers  and  Merchants  Agency  Co.  (Inc.),  6 
Wall  St.,  N.  y.  City. 

Barber.  J.  Adv.  Agency  (Inc.),  258  Wash¬ 
ington  St.,  Boston  Mass. 

Bates  Adv.  Co.  (Inc.),  15  Spruce  St.,  N. City. 

Batten,  Geo.,  Co.  (Inc.),  Fourth  .\ve.  Bldg., 
N.  Y.  City. 

Benson,  Campbell  &  Slaten,  Corn  Exchange 
Bank  Bldg.,  Chicago,  Ill. 

Blackburn  Adv.  Agency,  Patterson  Bldg., 
Dayton,  O.  „  „ 

Blackman-Ross  Co.  (Inc.),  10  E.  83d  St  N.  Y. 
City.  , 

Blaine-Thompson  Co.  (Inc.),  Fourth  National 
Bank  Bldg.,  Cincinnati,  Ohio. 

Bloomingdale-Weiler  Adv.  Agency,  1420 
Chestnut  St,  Philadelphia,  Pa. 

Blum,  Charles,  b07  Chestnut  St.,  Philadelphia, 
I'a. 

Blumekstock  Bros.  Adv.  Agency  (Inc-), 
Chemical  Bldg.,  St  Louis,  Mo. 

Bund,  arihur  1.,  16  Central  St.,  Boston,  Mass. 
Boston  Financial  News  Adv.  Agency,  109 

State  St.,  Boston,  Mass. 
Boston  News  Bureau,  17  Exchange  PI.,  Bos¬ 

ton,  Mass. 
Broomfield  &  Field  (Inc.),  1780  Broadway. 

N.  Y.  City. 
Buekitt  &  Co.,  Old  Colony  Bldg.,  Chicago,  111. 

C 

Calkins  &  Holden  (Inc.),  260  F'ifth  Ave.,  N. 

Canadian  .\DVEaTisiNC,  Ltd.  (Inc.),  Royal 
Trust  Bldg.,  Montreal,  (.)an. 

Campbell-Ewalo  Co.  (Inc.),  Wayne  Co.  Bank 
Bldg.,  Detroit,  Mich. 

Carpe.ntee  5:  Corcoran  (Inc.),  26  Cortlandt  St, 
N.  Y.  City. 

Chambers  Agency  (Inc.),  Godchaux  Bldg.,  New 
Orleans,  La.  „  ,  o 

Chapman  Adv.  Co.  (Inc.),  8d  and  Oak  Sts., 
Portland,  Oie.  , 

Charles  Adv.  Service,  28-85  E.  26th  St,  N.  Y. City. 

Cheltenham  Adv.  Service,  150  Fifth  Ave.,  N. 
Y.  City. 

Chesman,  Nelson,  &  Co.  (Inc.),  1127  Pine  St, 
St.  Louis  Mo.;  Trude  Bldg.,  Chicago,  Ill.; 

F'ifth  Ave.  Bldg.,  N.  Y.  City;  Times  Bldg., Chattanooga,  Tenn. 
Clacue-Painter-Jones  Co.  (Inc.),  Otis  Bank 

Bldg.,  Chicago,  Ill. 
CijtRK-Vv  HiTUBAFT  Co.  (Inc.),  41  Soutb  16th 

St.,  Philadelphia,  Pa. 
Clarke,  E.  H.,  Adv.  Agency  (Inc.),  80  North 

Uearhorn  St,  Chicago,  111. 
Constantine  Ady.  Co.,  Globe  Bldg.,  Seattle, 

Wash. 

Cochrane,  Wrrr  K.,  Adv.  Agency  (Inc.), 
Boyce  Bldg.,  Chicago,  111. 

Colton,  Wendell  P.,  165  Broadway,  N.  Y. CJity. 

Cone  .\norew,  Gen.  Adv.  Agency  (Inc.),  Trib¬ 
une  Bldg.  N.  Y.  City. 

Cooper  AdvTCo.  (Inc.),  Umbsen  Bldg.,  San 
F'rancisco,  Cal. 

Corning  .^dv  .Agency,  Dispatch  Bldg.,  St.  Paul, 

CowEN  Co.  (Inc.),  John  Hancock  Bldg.,  Boston, 
Mass. 

Cramer-Krasselt  Co.  (Inc.),  354  Milwaukee 
St,  Milwaukee,  Wis.  . 

Crockett  Agency  (Inc.),  Maison-Blanche  Bldg., 
New  Orleans,  La. 

Crosby-Chicaco,  Pullman  Bldg.,  Chicago,  Ill. 
D 

Davis,  J.  W.,  Railway  Exchange  Bldg.,  Chicago, 
1>'-  o 

Dake  Adv.  Agency  (Inc.).  12  Geary  St,  San 
Francisco,  Cal.;  427  South  Main  St.,  Los 
Angeles,  Cal. 

Danielson  &  Son,  96  Westminster  St.,  Provi¬ 
dence.  R.  I. 

D'Arcv  Adv.  Co.  (Inc.),  Fullerton  Bldg.,  St 
Louis,  Mo. 

Daelow  Adv.  Co.  (Inc.),  City  Nat  Bank  Bldg., 
Omaha,  Neb. 

Dauchy  Co.  (Inc.),  9  Murray  St.,  N.  Y.  Ci^. 
Derevoise,  Foster,  Co.  (Inc.),  15  W.  88th  St, 

N.  Y.  City. 
Decker,  Henry,  Ltd.,  Fuller  Bldg.,  N.  Y.  City. 
Deimel,  Adolph,  785  Bushwick  Ave.,  Brook- 

lyn,  N.  Y. 
Desbarats  Adv.  Agency,  Ltd.,  42  Victoria  Sq., 

Montreal,  P.  Q. 

Dietz,  Ottomar,  Adv.  Bureau  (E.  E.  Neuge- 
bauer)  140  Nassau  St.,  N.  Y.  City. 

Donovan  &  Armstrong,  Commonwealth  Bldg., 
Philadelphia,  Pa. 

Geisinger,  j.  j.,  Co..  Morris  Bldg.,  Philadel¬ 

phia,  Pa. Gardner  Adv.  Ca  (Inc.),  Kinloch  Bldg.,  St Louis,  Mo. 

Gould,  M.  P.,  Co.,  31  E.  22d  St,  N.  Y.  City. 
Goulston,  Ernest  J.,  Adv.  Agency,  18  Tre- 

mont  St.,  Boston,  Mass. 
Gratz,  Alfred,  1001  Chestnut  St.,  Philadelphia, 

Pa 
Orail  F.  a.,  Adv.  Co.,  Dwight  Bldg.,  Kansas City,  Mo. 

Greve.  Ss,  Agency,  Oppenheim  Bldg.,  St  Paul, Minn. 

Guenther,  R.,  115  Broadway,  N.  Y.  City. 
Guenther-Bradpord  Co.  (Inc.).  64  W.  Ran¬ 

dolph  St.,  Chicago,  III. 

Gundlach  Adv.  Ca  (Inc.),  People’s  Gas  Bldg., Chicago,  111. 

Green,  Carl  M.,  Co.  (Inc.),  Penobscot  Bldg., 
Detroit,  Mich. 

Greene-Farrington-DeVinney  Co.,  508  Atlan¬ 
tic  .Ave., '  Boston,  Mass. 

Hannah,  Henry  King,  277  Broadway.  N.  Y. 

City. 

Hamblin,  W.  F'.,  &  Co.  (Inc.),  Fifth  Ave. Bldg.,  N.  Y.  City. 
Hartzell.  j.  IL,  Co.,  Bulletin  Bldj  ,  Philadel¬ 

phia,  Pa. 
Haulenseek,  G.  H.,  Adv.  Agency  (Inc.),  81 

Lnion  Sq.,  N.  V.  C  ity. 
Hays  Adv.  Agency,  196  Main  St,  Burlington, 

Hedge,  Homer  W.,  Ca  (Inc.).  366  Fifth  Ave., N.  Y.  City. 

Hibson  &  Bro.,  116  Nassau  St.  N.  Y.  City. 
Hicks  Adv.  Agency  (Inc.).  132  Nassau  St, 

N.  Y.  City. 
Hill  W.  S.,  Co.  (Inc.),  328  Fourth  Ave., 

Pittsburgh,  Pa. 
Hill  &  Tryom,  May  Bldg.,  Pittsburgh,  Pa. 

holmes,  F'rances,  524  South  Spring  St.,  Los 
Angeles,  Cal. 

lloNiG  Adv.  Service,  Examiner  Bldg.,  San F'rancisco,  Cal. 

Hoopes,  E.  M.,  516  Market  St.  Wilmington, 

Del. 
Horn-Baker  Adv.  Ca  (Inc.),  Commerce  Bldg., Kansas  City,  Mo. 

Hornberger.  H.  L.,  Adv.  Agency.  Fidelity  Mu¬ 
tual  Life  Bldg.,  Philadelphia,  Pa. 

Houghton.  Walter  L.,  828  Broad  St,  New¬ ark.  N.  J. 

Howard  Adv.  Ca  (Inc),  Stock  Exchange 
Bldg.  Chicago,  III. 

Howard-Gardiner-Fenton  (Inc.),  89  Broad 

St,  N.  Y.  City. 
Howard,  E.  T.,  Adv.  Agency  (Inc.),  154  Nas¬ 

sau  St.,  N.  Y.  City. 
Howland,  H.'  S.,  Adv.  Agency,  20  Broad  St, 

N.  Y.  City. 

Hoy^  Chas.  W.,  25  Elm  St,  New  Haven, 

Conn. Hull,  W.  H.  H.,  &  Co,  (Inc.),  Tribune  Bldg., 
N.  Y.  City. 

Humphrey.  H.  B.,  Ca  (Inc),  44  Federal  St, 

Boston,  Mass. 
IIyskell  Fredeeick,  &  Son.  Spalding  Bldg., 

Portlaad,  Ore. 

Ireland  Adv.  Agency  (Inc.),  985  Chestnut 

St,  Philadelphia,  Pa. 
lEONMONCKa.  C,  18-20  Vesey  St,  N.  Y.  City. 

Johnson  Adv.  Corporation  (Inc.),  Steger 
Bldg.,  Chicago,  III. 

Johnson-Dallis  Adv.  Agency,  Empire  Bldg., 
Atlanta,  Ga. 

Jones,  Wylie  B.  Abv.  .Agency  (Inc),  Bing¬ 
hamton,  N.  Y. 

Kay,  j.  Roland,  Ca  (Inc).  172  Washington 
St.,  (Chicago,  HI. 

Kastoe,  H.  W.,  &  Sons  Adv.  Ca  (Inc), 
Equitable  Bldg.,  St  Louis,  Mo.;  Steger 
Bldg..  Chicago.  Ill.;  Gumbel  Bldg.,  I^n- 
sas  City.  Mo. 

Keane,  N.  W.,  99  Nassau  St.  N.  Y.  City. 
Kiernan,  Frank,  &  Ca,  166  Broadway,  N.  Y. City. 

Klein.  Chas.  T.,  161  W.  96th  St.  N.  Y.  City. 

Koch,  Otto  J.,  Adv.  Agency  (Inc.),  Univer¬ 
sity  Bldg.,  Milwaukee,  Wis. 

Kollock,  Edward  D.,  801  Devonshire  St, 
Boston,  Mass. 

Levey,  H.  H.,  Marbridge  Bldg.,  N.  Y.  City. 
Lawyers’  Adv.  Ca  (Inc.),  95  Liberty  St,  N. Y.  City. 

Lesan,  H.  E.,  Adv.  Agency  (Inc.),  Fourth 
Ave.  Bldg..  N.  Y.  City;  Old  Colony  Bldg., 

Chicago,  Ill. Levin  &  Bradt,  1269  Broadway,  N.  Y.  City. 
Lewis.  I,ouis,  Adv.  Agency.  220  Broadway, 

N.  Y.  City. Lewis,  Walter  C.,  Co.  (Inc),  Equitable  Bldg., 
Boston,  Mass. 

Lord  &  Thomas  (Inc.),  Mailers  Bldg.,  Chi¬ 

cago,  III. Lyddon  &  Hanford  Co.  (Inc.),  Granite  Bldg., 
Rochester,  N.  Y. 

Loyd.  Sam,  Adv.  .Agency.  25  W.  42d  St.,  N. 
Y.  City. 

McCann,  H.  K.,  11  Broadway,  N.  Y.  City. 
McJunkin,  Wm.  D..  .Adv.  Agency  (Inc.),  85 

So.  Dearborn  St,  Chicago,  III. 
McKim,  a..  Ltd..  Lake  of  the  Woods  Bldg., 

Montreal,  Can. 
McMullen.  Robert  M.,  Co.  (Inc.),  Cam¬ 

bridge  Bldg..  N.  Y.  City. 
Macpherson-McCurdy,  Ltd.  (Inc.),  Union 

Bank  Bldg.,  Winnipeg,  Can. 
Maclay  &  Mullally  Bros,  60  Broadway,  N. 

Y.  City. 

MacManus  Co.  (Inc).  F'ord  Bldg.,  Detroit, 
.Mich. 

Mahin  Adv.  Co.  (Inc.),  76  W.  Monroe  St, 

Chicago.  III. 
Mau-ory  &  Mitchell  (Inc.),  189  W.  Madison 

St.,  Chicago,  III. 
Manufacturers'  Publicity  Corp.  (Inc.),  80 

Church  St..  N.  Y.  City. 
Massengale  Adv.  Agency  (Inc.),  Candler 

Bldg.,  Atlanta,  Ga. 
Mathews,  R.  A.  Adv.  Agency,  Marquette 

Bldg.,  Chicago,  IlL 
Matos-Menz  Adv.  Co.  (Inc.),  Bulletin  Bldg., Philadelphia,  Pa. 

.Mead,  Geo.  H.,  Marquette  Bldg.,  Chicago,  HI. 
Metropolitan  Adv.  (Jo.  (Inc.),  6  Wall  St,  N. Y.  City. 

.Meven  &  Co.,  Tribune  Bldg..  N.  Y.  City. 
Miller  Adv.  Ca  (Inc.),  The  Nasby,  Toledo, 

Ohio. Mitchell,  Geo.  L..  &  Staff  (Inc.),  421  Chest¬ 
nut  St,  Philadelphia,  Pa. 

Morgan,  J.  W..  Adv.  Agency.  44  K  23d  St., 
N.  V.  City. 

Morris.  Herbert  M.,  Adv.  Agency.  400  Chest¬ 
nut  St.,  Philadelphia,  Pa. 

Morse  Adv.  Agency.  35  Milwaukee  Ave.  W., 
Detroit,  Mich. 

Morse  International  Agency  (Inc.),  Dodd- 
Mead  Bldg.,  N.  Y.  City. 

Moss-Chase  Ca  (Inc.),  110  Franklin  St,  Buf¬ 
falo,  N.  Y.;  Post-Standard  Bldg.,  Syra¬ 

cuse,  N.  Y. Muller.  J.  P.,  &  Co.  (Inc.),  1570  Broadway, N.  V.  City. 

Mumm-Roher  Ca  (Inc.),  Spahr  Bldg.,  Co¬ lumbus,  O. 

Murray  Hill  Adv.  Agency.  650  Third  Ave., 
N.  Y.  City. 

National  Adv.  Co.  (Inc.),  Central  Savings 
Bank  Bldg.,  Denver,  Colo. 

Newitt  .\dv.  Ca,  314  W.  1st  St,  Los  An¬ 

geles,  Cal. Nichols-Finn  Adv.  Co.  (Inc.),  Kesner  Bldg., 
Chicago.  HI. 

Noble  Adv.  Agency,  Ltd.,  Molson’s  Bank 
Bldg.,  V’ancouver,  B.  C 

Nolley  Adv.  Agency  (Inc.),  Light  and  Bal- 
derston  Sts.,  Baltimore.  Md.;  Knabe  Bldg., 
N.  Y.  City. 

Northwestern  Adv.  Agency.  Essex  Bldg.,  St 

Paul,  Minn. 

O’Keefe,  F.  F.,  48  Tremont  St.,  Boston,  Mass. 
Oman  &  Bub  Adv.  Agency  (Inc.).  Bulletin 

Bldg.,  Philadelphia,  Pa. 
O’Shauchnessy  Adv.  Co.  (Inc.),  Ileyworth 

Bldg.,  Chicago,  HI. 

Palmer  Adv.  Service.  Butte,  Mont 
Pearsal^  W.  Montague,  203  Broadway,  N. 

Y.  dity. 

Philadelphia  News  Bureau,  432  Sansom  St, 
Phifadelphia,  Pa. 

Plattner,  M.,  98  Nassau  St,  N.  Y.  City. 
Pomeroy.  Prrsis  M.,  Brunswick  Bldg.,  N.  Y. 

.  City. 

PowNiNG,  Gga  G.,  &  Son,  New  Haven,  Conn. 
pRESBREY,  Frank,  Ca  (Inc.),  458  Fourth  Ave,, N.  Y.  City. 

Procter  &  (Jollier  Ca  (Inc.),  15  W.  6th  St, 
Cincinnati,  O. 

Powers,  John  O.,  Co.  (Inc.),  119  West  25th 

St..  N.  Y.  City. 
Publicity  Bubeau  op  America.  141  Broadway, 

N.  Y.  City;  Mutual  Bldg.,  Richmond.  Va. 

Remington,  E.  P..  Jenkins  Bldg.,  Pittsburgh, 

I  Pa.;  N.  Y.  Life  Bldg..  N.  Y.  City. 
Richards,  J.  A.,  Tribune  Bldg.,  N.  Y.  City. 
Roberts  &  Mac.Avinche,  30  N.  Dearborn  St., 

Chicago,  HI. 
Rosenbaum,  Irving,  17  Madison  Ave..  N.  Y. 

City. 

Rose-Stern  Co.,  39  W.  I2d  St,  N.  Y.  City. 
Rowland  Adv.  Agency  (Inc.),  215  W.  76th 

St.  N.  Y.  City. 
Rowlatt,  F.  Albany,  158  Bay  St,  Toronto, (Jan. 

Rubincam  Adv.  Agency  (Inc-).  Drexel  Bldg.. 

Philadelphia.  Pa. 
Ruland.  O.  W.,  90  Bible  House.  N,  Y.  City. 

St.  Clair.  Wm.  G..  Ca.  Witherspoon  Bldg., 
Philadelphia,  Pa. 

Sandlass,  L.  a.,  7  Clay  St,  Baltimore.  Md. 
Savage,  Geo.  M.,  Newberry  Bldg.,  Detroit, Mich. 

Seaman.  Frank  (Ihc.).  80  W.  33d  St,  N.  Y. City. 

Securities  Adv.  Agency  (Inc.),  27  William 

St.,  N.  Y.  City. 
Seeds,  Russell  M.,  Co.  (Inc).  Claypool  Bldg., 

Indianapolis,  Ind. 
Shaffer.  J.  Albert,  Star  Bldg.,  Washington, 

D.  C. 

Sharpe,  W.  W.,  &  Co.,  99  Nassau  St,  N.  Y. 
City. 

Shauchnessy,  M.  j.,  &  Co.,  Temple  Court.  N. Y.  City. 

Sherman  &  Bryan  (Inc.),  79  Fifth  Ave.,  N. Y.  City. 

Sherwood.  B.  R..  367  Fulton  St,  Brooklyn. 

N.  Y. 
Shumway,  F.  P.,  Co.  (Inc.),  373  Washing¬ 

ton  St,  Boston,  Mass. 
Siegfried  (Jo.  50  Church  St,  N.  Y.  City. 
Simpson,  W.  F.,  Adv.  Agency  (Inc.),  88  Park 

Row.  N.  Y.  City. 
Smith.  C.  Brewer,  Adv.  Agency,  85  Devon¬ shire  St.,  Boston,  Mass. 

Smith,  £.  Everett,  Mutual  Life  Bldg.,  Phila¬ 

delphia.  Pa. Snitzler  .xdv.  Co.  (Inc.),  Hearst  Bldg.,  Chi¬ 

cago,  HI. SoLGER,  P.  H.,  501  Fifth  .\ve.,  N.  Y.  City. 
Sommer,  Fred.  N.,  794  Broad  St,  Newark, 

N.  J. 

Spafforo  Adv.  Agency,  John  Hancock  Bldg., 

Boston,  Mass. 
Stack-Parker  .Cdv.  Agency  (Inc.),  Hey- 

worth  Bld^.,  Chicago,  Ill. 
Standish,  G.  S.,  .Adv.  Agency,  Lapham  Bldg., 

Providence,  K.  I. 
Sternberg  H.  Sumner  Co.,  208  Fifth  Ave., N.  Y.  City. 

Stevens.  Hermon  W.,  Agency.  Globe  Bldg., 
Boston,  Mass. 

Stiles,  William  A.,  417  South  Dearborn  St., Chicago,  HI. 

Storm,  J.  P.,  Marbridge  Bldg.,  N.  Y.  Ci^. 
Street  &  Finney  (Inc.),  45  W.  34tb  St,  N. 

V.  City. 

Stewart-Davis  Adv.  Agency,  Kesner  Bldg.. Chicago,  HI. 

Tavlor-Critchfield  Ca  (Inc.),  Brooks  Bldg., 
Chicago.  HI.;  Fuller  Bldg.,  N.  Y.  City. 

Thomfson,  j.  Walter,  Co.  (Inc.),  44  E.  23d 
St,  N.  Y.  (Jity;  The  Rookery,  Chicago. 
HI.;  201  Devonshire  St,  Boston,  Mass. 

Tiiurne  Adv.  Service  (Inc.),  Crary  Bldg., 

Seattle,  Wash. 
Tobias  Bros.,  258  Broadway,  N.  Y.  City. 
Trades  Adv.  Agency  (Inc.),  13  Astor  PI., N.  Y.  City. 

Traxler,  Joseph  Ca,  Provident  Bank  Bldg., Cincinnati,  O. 

Tracv.  Parry  &  Stewart  (Inc.).  Lafayette 
Bldg.,  Philadelphia,  Pa. 

Touzalin.  Chas.  H..  Agency  (Inc.),  Kesner 

Bldg.,  Chicago,  III. 

Urmv,  Louis  V.,  41  Park  Row,  N.  Y.  City. 

Van  Clevb  Ca  (Inc.),  250  Fifth  Ave.,  N.  Y. 

City. 

Van  Haagden  Adv.  .\gencv.  1420  Chestnut 

St.,  Philadelphia,  Pa. 
V’an  Loon.  W.  C.,  5th  and  Vine  Sts.,  Cincin¬ 

nati,  O. 

V'oLKMANN,  M.,  Adv.  Agency,  5  Beckman  St., N.  y.  City. 

V’reeland,  E.  E.  (Inc.),  350  West  38tb  St, N.  Y.  City. 

Wade,  Albert  G.,  Old  Colony  Bldg.,  Chicago, 

HI. 

Walker  Adv.  Agency  (Inc.),  Claus  Spreckels 

Bldg.,  San  Francisco,  Cal. 
Wallace  Adv.  Co.,  Bartlett  Bldg.,  Atlantic City,  N.  J. 

Walton  Adv.  &  Pva  Co.,  15  Exchange  St, 

Boston,  Mass. 
Webb,  Henry,  U.  B.  Bldg.,  Dayton,  O. 
Wetherald,  Jas.  T.,  221  Columbus  Ave., 

Boston,  Mass. 
White  Adv.  Bureau  (Inc.).  Fourth,  Pine  and 

Westlake  Sts.,  Seattle.  Wash. 
Williams,  Fred.  C.,  108  Fulton  St,  N.  Y. 

City. 

Williams  &  Cunnyngham  (Inc.),  Heyworth 

Bldg..  Chicago.  HI. 
Wilson,  O.  C.,  Adv.  Co.  (Inc.),  Heirst  Bldg., Chicago,  Ill. 

Wineburgh,  M.,  &  Co.,  576  Fifth  Ave.,  N. Y.  City. 

Wood.  Putnam  &  Wood,  181  Devonshire  St, 
Boston,  Mass. 

Woods-Norris,  Ltd.,  Mail  Bldg..  Toronto,  Can. 

Wyckoff  Adv.  Ca  (Inc.),  14  'Ellicott  St, 
Buffalo,  N.  Y^  79  Milk  St.  Boston.  Mass. 

Wolff-Houston  (Jo..  Gibb*  Bldg.,  San  An¬ 

tonio,  Texas. 
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New  Police  Periodical  Makes  Its  Ap¬ 

pearance  in  Chicago — Will  Be  De¬ 

voted  to  the  Interests  of  the  Depart¬ 

ments  All  Over  the  Country — Paul 

Hull,  Prominent  Press  Club  Figure, 

Is  Dead — Ad  Golfers  to  Meet. 

(Special  Correspondence.) 

C HU. vex),  July  11. — new  periodical, 
devoted  entirely  to  the  interests  of  the 

police  force,  and  called  the  National  Po¬ 
lice  .Magazine,  made  its  first  appearance 
with  the  July  number.  It  is  published 
in  fhic.iRO  by  the  Municipal  Publishing 

t'o  ,  and  its  first  number  is  devoted  prin¬ 
cipally  to  the  Chicago  force,  with  ar¬ 
ticles  by  Chief  John  McWeeny,  Assist¬ 
ant  Chief  Herman  P.  Schuettler  and  sev¬ 

eral  police  captains  and  lieutenants. 
Paul  Hull,  for  many  years  an  active 

new  spaper  man  here,  and  recently  super¬ 
intendent  of  second-class  mail  in  the 

Chicago  postoffice,  and  a  prominent  fig¬ 
ure  in  the  Chicago  Press  Club,  died  on 

July  1  at  the  home  of  his  wife’s  parents in  itrimfield,  ill.  He  was  taken  ill  two 

years  ago,  his  health  failing  gradually 
from  that  time  forward.  Although  he 
has  been  confined  to  his  bed  since  last 

.September,  his  position  in  the  postoffice 
was  held  open  in  the  hope  of  his  return 
to  duty.  He  leaves  a  widow  and  two 
children. 

friends  of  the  late  Hugh  E.  Keough 
(Hek)  have  [ilanned  as  an  appreciation 
of  the  dead  sporting  writer  a  memorial 
fund,  which  will  be  entrusted  to  the 
widow.  Theatrical  celebrities  have  vol¬ 

unteered  to  appear  at  the  Colonial  the¬ 
ater  on  the  afternoon  of  July  21. 

The  Western  Advertising  Golfers’  As¬ 
sociation  will  hold  its  third  monthly 
tournament  at  the  Midlothian  County 
Club  on  July  l(i.  Flights  of  eight  each 

will  (inalify  at  nine  holes  and  the  low- 
net  m;in  in  the  qualifying  round  will 
have  his  name  engraved  on  the  K.  T. 
Stanton  cup. 

The  Chicago  Evening  Post  people 
have  incorporated  the  Post  Printing  Co. 
(capital,  $25,000)  to  do  general  printing, 
publishing,  engraving,  advertising,  etc. 
The  incorporators  are  Carroll  Shaffer, 

.•\rthur  Bird  Haven  and  Richard  H. 
Hollen. 

The  city  council  has  passed  an  ordi¬ 
nance  to  prohibit  advertising  in  elevated 
trains  or  on  station  platforms. 

John  Ellsworth  Hare,  a  well-known 
newspaper  photographer,  died  July  6th 
at  St.  Joseph,  Mich.,  while  bathing.  He 
was  with  the  Chicago  Journal  eight 

years. 
The  Courier  Publi.shing  Co.  has 

changed  its  name  to  the  Woman’s 
\\ drld  Publishing  Co. 

Typothetae  Convention. 

'fhe  annual  convention  of  the  Na¬ 
tional  Typothetae  will  be  held  at  the 
.Sherman  House,  Chicago,  Sep.  3,  4,  5, 
and  6.  Most  of  the  supply  houses  have 

reserved  the  spaces  used  during  the  Na¬ 
tional  Press  .'\ssociation  Convention  foi 
their  exhibits. 

SATURDAY 
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Full  page  news  and  pictures  for  afternoon 
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INTERNATIONAL  NEWS  SERVICE 

m  WILLIAM  ST.  NEW  YORK  CITY 

CHANGES  IN  INTEREST. 

MoNTifELLO,  Iix. — The  Bulletin  which 

has  been  in  a  receiver’s  hands  has  been 
sold  at  public  auction  for  $2,210.  Ho¬ 
mer  E.  Shaw  of  Bement  was  the  pur¬ 
chaser.  It  is  thought  that  he  bought 

the  property  in  for  the  stockholders 
who  were  opposed  to  the  policies  of  the 
former  editor  and  manager. 

Gettysburg,  Pa. — The  Star  and  Sen¬ 

tinel  has  been  purchased  by  D.  P.  Mc¬ 
Pherson,  J.  Donald  Swope,  C.  William 
Healer  and  Robert  C.  Miller.  Mr.  Mil¬ 
ler  is  the  editor  and  manager. 

Delta,  Col. — Raymond  McNally 

formerly  of  Youngstown,  O.,  has  pur¬ 
chased  a  half  interest  in  the  Delta 

County  Tribune,  and  has  become  ac¬ 
tively  associated  with  that  publication  in 
an  editorial  capacity. 

Meadville,  Pa. — The  Messenger  has 

been  sold  by  Receiver  James  R.  An¬ 
drews,  by  order  of  court  to  .Arthur  G. 

Phillips  of  Meadville,  a  well-known  oil 
producer,  for  $11,000.  The  purchase 
carries  obligations  amounting  to  several 

thousand  dollars.  Mr.  Phillips  an¬ 
nounces  that  he  buys  the  plant  for  him¬ 
self  and  will  operate  it,  with  Clarence 
Putnam  as  manager. 

Caix.ary,  .^uierta. — The  News-Tele¬ 
gram  which  has  been  published  hy 
Jesse  Dorman,  has  been  purchased  by 
a  company  of  newspaper  men.  of  which 
G.  M.  Thompson  and  C.  E.  Tyron, 
formerly  of  the  Saskatoon  Capital  are 

the  promoters.  The  new  owners  as¬ 
sumed  control  of  the  paper  on  July  1. 

Pascagoula,  Miss. — J.  Will  Donovan, 

formerly  a  newspaper  man  of  Birming¬ 
ham,  .Ala.,  has  purchased  an  interest  in 
the  Democrat-Star. 

Muri'hysboro,  111. — The  Daily  and 

Weekly  Independent  has  been  purchased 
by  Fred  M.  Rotens  from  J.  B.  Gill  and 
J.  M.  Herbert. 

.\namos.a,  I.a. — John  R.  Bell,  form¬ 
erly  editor  of  the  Sheffield  Press,  has 
bought  the  Alta  Advertiser. 

TOWN  CRIERS  GINGER  SPECIAL. 

Montgomery  Advertiser  Shows  What 

Ad  Men  Are  Doing  to  Arouse 

Merchants. 

The  Montgomery,  (.Ala.)  .Advertiser 

published  a  “Town  Criers  Ginger 
Special”  Saturday,  June  29th.  It  cov¬ 
ered  in  a  news  way  the  origin  and 
growth  of  the  Town  Criers,  the  recent 
ginger  Dutch  luncheon  and  carried 

fifty-two  cards,  averaging  from  six  to 
twelve  inches  in  space,  for  the  new 
members  of  the  organization,  secured 
since  the  return  from  the  Dallas  Con¬ 
vention  of  the  Montgomery  delegation. 

\\ .  J.  Fawcett,  advertising  manager 
of  the  .Montgomery  Advertiser,  is  to  be 
congratulated  on  the  splendid  showing 
made  and  the  result  of  his  enthusiastic 
campaign. 

It  is  stated  that  the  special  edition 

was  the  result  of  “active  interest  and 
co-operation  on  the  part  of  the  progres¬ 
sive,  red-blooded,  active  workers  who 
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are  responsible  for  the  organization  of 
the  Town  Criers. 

President  Jackson,  in  his  address, 

said  he  realized  that  the  “Gingeritis 
Germs”  brought  back  from  Dallas  by 

the  Montgomery  delegation  had  per¬ 
meated  the  community  and  multiplied 

until  they  had  aroused  the  business 
men  of  Montgomery  to  a  realization  of 
neglected  business  opportunities  and 

engaged  their  active  and  hearty  co-op¬ 

eration  generally  in  promoting  a  “for¬ ward”  movement. 

Why  Smith  Didn’t  Go. .Among  those  not  present  at  Governor 
Wilson's  Sea  Girt  dinner  was  Former 
United  States  Senator  James  Smith,  Jr., 
who  owns  the  Newark  Morning  Star. 

The  four  delegates  from  Essex  County, 

N.  J.,  stuck  it  out  for  Mr.  Smith  as 
their  candidate  at  the  Baltimore  con¬ 
vention.  Mr.  Smith  candidly  says  he 

was  not  invited  to  the  Wilson  dinner. 
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SEEKING  THE  SOUL  OF  ADVERTISING. 
THE  SECRET  LIES  IN  THE  THREE  MOST  BEAUTIFUL 

THINGS  THAT  LIVE— FLOWERS,  FRUIT,  WOMEN. 
By  Harrington  Emerson.  t  rcmi'iidous  is  the  essence  first  instilled 

..  ..  ,  ,  h't<»  tin*  fruit  by  the  nlaut.  then  dis- tlVculcm  cif  the  Kmcrscn  Co..  KfficieiKV  K  v  tin,.,,  man— SO  birds. 
Riiicers.  .\ew  '  <>™  >  aniiiiiils.  men  gather  the  fruit ;  they  are In  my  emciency  work  I  have  found  attracttHi  Ity  its  lieautv,  nourishetl  and 

all  the  preat  les.sons  idainly  written  in  sustained  by  its  strength;  they  like  it 
naiure,  in  the  IsMik  that  (jtm  has  given  inatiuse  it  first  likes  them,  is  go^  to  and 
ns  to  read.  1  havt'  leariKsl  the  under-  f^r  them.  .Vgain  1  can  imagine  the  iilant fving  principles  not  from  the  narrow,  laughing  that  all  creation  so  willingly 
faulty,  stupid,  wasteful  and  selfish  ac¬ 
tions  of  men.  but  from  the  astonish- 
iiigl.v  wise  actions  of  plants,  flowers. 

serves  it.  In  the  flower  and  in  the 

fruits  you  can  find  the  soul  of  adver- 
ti>»ii»g.  aiM  aLso  concrete,  definite  ex¬ 

fruits,  insiH't.s.  wild  animals  and  little  I  amides  of  successful  advertising  practice, 
children  and  women,  and  tht>se  lessons)  Xow  we  come  nearer  to  home,  to  the I  have  learneil  as  to  the  fundamenta  1  wiles  of  woman,  that  arch  advertiser. 
principl(>s  underlying  efficiency,  the  soul 
of  efludeiicy.  can  be  equally  used  to  grasp 

WOMAN  THE  ARCH  APVEBTISEK. 

Zola,  one  of  the  greatest  authors,  in 
the  fundamental  principles  underlying  one  of  his  greatest  books  describes  a 
advertising,  the  soul  of  advertising. woman  api>earing  on  the  stage. 

\\  hat  shall  it  pridit  a  business  if  it  (Huild  not  act,  she  could  not  sing,  she 
gain  the  whole^  world  and  lose  its  own  could  not  dance,  but  she  just  looked, 
soul?  We  don't  know  much  altout  the  looked  out  from  between  her  half  closed souls  of  men  and  still  less  aliout  the  ii,is,  looked  with  her  whole  lithe,  speak- 
souls  of  busines.s.  We  do  know  that  jnp  IkmI.v  and  the  whole  audience  went 

nidMid.v^  ever  said  “Honor  is  the  best  mad  over  her.  She  was  a  wanton,  she Policy."  “Honor  one"  does  not  weigh  had  the  semblance  of  liking  without  its in  a  balance.  The  French  King,  who,  realitv.  therefore  evervboilv  who  fol- 

defeateil  in  battle,  crieil  out.  “we  have  lowed  her  was  destroyed. 
lost  everything  except  honor,”  knew  in 
his  heart  that  he  had  as  .vet  lost  noth¬ 

ing  of  value.  Wtieii  we  say  “Honi'sty 

The  semblance  without  the  soul  of  ad¬ 
vertising  was  there,  but  those  women 
who  must  eternally  attract  are  not  those 

is  the  best  isdicy”  we  admit  that  \ye  who  flaunt  their  charms  blatantly  but 
have  been  using  the  scale.  We  are  in  those  in  whom  we  sense  the  realities  of 
the  same  class  with  the  man.  who.  when  ,>(oul. 

offered  two  dollars  to^  tell  a  lie,  in-  jiip  wise  woman  is  like  the  doe.  She 
dignantly  refii.sed.  “What  do  you  take  (h,es  not  seek  the  open  places  where  the 
me  for?  Ho  I  look  like  a  coniiiion  liar?  stags  congregate,  she  wanders  sadly  off 
How  dare  .voii  insult  me?  Besides  two  alone  into  the  thickest  of  the  forest  but 

dollars  is  not  enough  !”  she  marks  every  foot-fall  with  a  trace 
Mo.viK  cki.std's  e.\i*ei!IK\('K.  of  musk  the  most  penetrating,  lasting, 

.Viexainler  Hiiiiias  in  Monte  t'risto  intoxicating  perfume  in  the  whole  world, 
dt'scribes  an  old  French  merchant  whose  day.  three  days,  iierhaps  a  week  after 
business  had  come  down  to  him  from  she  has  passed,  a  stag  comes  aimlessly 
father  and  grandfather.  For  centuries  grazing  along.  The  faint,  invisible  per- 
his  house  had  been  an  honorable  house,  fume  strikes  his  nostrils,  he  wakes  into 
Hisaster  overtook  him.  Storms  engulfed  life,  and  forgetting  hunger  and  thirst  and 
stime  of  his  ships,  the  Corsairs  captured  fatigue  he  follows  the  trail,  steadily, 
others  on  which  solvency  depend^.  A  directly,  without  stop.  Even  though  she 

note  was  falling  due  and  be  knew  he  has  a  week’s  start,  he  overtakes  her  in 
could  not  pay  it.  He  grimly  prepared  a  very  short  time. 

for  the  last  minute  of  the  last  hour  of  “Why,”  says  she,  “how  did  you  know 
the  last  day  of  grace.  His  grandfather’s  I  was  here?  I  have  come  so  far,  I  have 
pistol  lay  loaded.  He  could  not  pre-  been  so  lonely,  and  so  afraid,  and  I  never 
vent  failure,  but  he  could  die  before  it  wanted  to  see  you  at  all.”  And  the  re- 
came  and  show  that  he  regarded  death  suit  of  this  little  bit  of  advertising,  by 
as  the  lesser  disaster.  It  was  the  honor  subtle  hint  inflaming  his  desire,  is  that 
of  his  calling!  he  gives  up  the  balance  of  hs  life  to of  his  calling!  he  gives  up  the  balance  of  hs  life  to 

Happily  the  soul  of  advertising  is  not  taking  care  of  her  and  her  babies.  No 
so  sombre.  There  is  a  pleasant  light-  advertising  in  the  world  brings  such 
ness  about  advertising  that  makes  its  tremendous  return  for  small  outlay  as 

soul  more  cheerful,  and  to  find  this  soul  woman's  skill,  but  it  has  to  be  kept  up. 
I  shall  tell  you  that  you  remind  me  of  Like  the  rose  and  the  grape  she  must  go 

the  great  German  poet  Schiller’s  dis-  on  genuinely  liking  the  creature  she 
tich.  “Why  fly  so  far  afield  when  the  makes  serve  her. 
best  lies  so  near.” 

Let  us  consider  three  of  the  most  at- 
GIVING  THE  BUYER  WHAT  HE  MOST  NEEDS. 

The  soul  of  advertising,  as  of  other 
tractive  and  beautiful  things  that  live  psychological  control  of  humanity,  con- 
flowers.  fruit,  women.  It  is  from  them  gjjjtg  in  first  liking  the  one  you  are 
we_  shall  learn  about  the  soul  of  adver-  claiming  you  serve  so  that  he  will  in 
tising.  turn  like  .vou.  'There  is  a  gulf  between 

now  THE  fi.owf:u  .MHEUTISES.  getting  up  as  good  a  watch  as  can  be 
Tlic  flower  wants  the  bee  and  the  but-  made  for  the  money  and  asking  a  dollar 

terfly  to  lielj)  it.  If  it  is  not  lieliieil  it  for  it.  and  taking  a  man’s  dollar  and  giv 
will  not  ripen  into  fruit,  it  will  fade,  irig  him  as  little  as  possible  in  return. 
wither  and  die.  It  must  advertise. 

Tlie  soul  of  advertising  further  con¬ 
it  de<-ks  itself  out  with  all  imaginable  I  sists  in  making  the  client,  the  buyer  serve 
beaiit.v  of  form  and  color,  it  iMuirs  out 
lierfume  that  is  <-arrie<l  miles  afar. 

■omiiiereial  ends  bj‘  first  giving  him  what 
he  most  iushIs,  in  such  agre«-able  form 

Tliosi-  who  scent  the  iM-rfume.  those  that  he  is  willing  and  eager  to  purchase, 
wliosi-  eyi's  are  c  .arnKsl  by  the  color  .\  dinner  jirepared  by  a  French  chef  is 
and  form  hasten  to  where  the  flower  is.  more  healthy,  more  digestible  than  one 

'There  the  flower  apparently  asks  for  prepared  by  the  uiiskilhsl  cook  and  in¬ 
nothing  but  offers  honey,  yet  if  a  flower 
can  laugh,  it  ifiust  laugh  with  the  joy 
of  the  angels  at  seeing  its  bidding  done 
by  all  the  hosts  it  attracts. 

'ideiitally  it  tastes  so  goo<l  that  we  are 
willing  to  pay  three  times  as  much  for 
it.  The  whole  aim  of  the  goo<l  cook  is 

to  put  what  is  good,  not  what  is  bad.  in 
The  flower,  through  the  efforts  0''  it--  nalatahle  form.  Therefore  the  fact  is 

inistoniers  develops  into  fruit,  fruit  at  recognized  that  the  mor<‘  solid  benefits 
first  little,  inconspicuous,  green,  acrid, 

distasteful.  'Hie  plant  is  not  yet  adver- 

ire  etherializeil.  are  spiritualizinl.  are 
made  romantic,  not  by  direct  apiieal  to 

tising.  Suddenly  the  plant  is  ready:  it  the  grosser  instincts  of  self  preservation, 
wants  its  si'cils  carriiAl  far,  far  away;  race  |ireservation  and  ]iarasitism.  three 
it  wants  to  s«‘e  its  babies  individually  major  instincts,  but  by  apiieals  of  color, 
live:  if  wants  to  insure  eternal  life  for  of  jaTfume  and  of  taste.  The  flower 
its  kind,  so  it  advertises.  The  fruits  never  advertised  the  fact  that  it  had 
lake  on  gorgeous  colors.  The  cherries  proteids  and  h.vdrmmrlions.  ver.v  useful 
are  r'sl  and  .vellow  in  the  green  leaves,  to  bees  and  butterflies  as  foo«l  and  build- 
the  grajs's  are  purple,  the  oranges  are  ing  materials.  It  advertised  color  and 
golden,  and  around  the  si'eds  is  luscious,  beaut.v  and  sweetness  and  took  pains  to 
sweet  pul|) — pulp  from  which  men  make  put  something  of  transcendent  value 

wines  and  brandies  and  cordials  that  in-  back  of  them.  The  fruit  never  adyer- 
loxicale  their  brains  and  senses,  so  tised  starch  and  cellulose;  it  advertised 
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color  and  beaut.v,  and  aroma  and 
lusciousness  and  it  gave  with  these 
qualities  transcendent  food  value.  Woman 
does  not  advertise  her  usefulness,  she  ad¬ 
vertises  her  attractiveness,  and  the 
woman  who  makes  good  gives  also  the 

real  es.sentials,  a  whole  life  of  self-ef¬ 
facing  devotion. 
To  what  extent  had  advertisers 

graspiHl  the  soul  of  advertising? 
There  are  many  of  them  who  give  us 

neither  the  beauty  of  the  flower  and  o*' the  fruit,  nor  yet  the  solid  food  that 
lies  ill  flower  and  fruit. 

Their  metlioii  is  that  of  the  wasps  who 

throw  stings  into  you  and  they  con¬ 
gratulate  themselves  on  the  attention 
they  are  attracting  when  they  see  you 
jump.  They  do  not  know  that  they  are 
teaching  you  to  hate  them.  Of  all  the 
many  advertisements  that  disfigured 
roc'ks  and  daubed  barns  and  sheds  thirty 
years  ago  how  many  are  still  alive? 
What  made  the  ad  fail  and  the  thing  ad¬ 
vertised  pass  into  oblivion?  It  was  the 
methwi  of  the  bad  hab.v.  The  yelling 

baby  does  secure  momentary  attention  l).» 

its  noise,  hut  we  don't  like  it  as  much 
as  we  do  the  smiling  baby,  and  if  it 
does  not  quit  its  liowling  as  it  grows 
older  we  desire  to  suppress  it.  Wlio  can 
stand  a  whining,  whimpering  man?  The 
world  lias  not  grown  tired  of  roses,  or  of 
apples,  or  of  women  in  thirty  centuries 
and  never  will ! 

The  flower  advertises  flanihoyantly  but 
agreeably  and  attractively.  The  electric 
light  wtiich  hits  your  eyes  at  night  may 
be  as  ol)je<-tioiial)le,  as  outrageous,  as 
the  searehliglit  from  a  Hudson  River 
steamer  thrown  suddenly  onto  a  moonlit 
porch,  or  tlie  electric  sign  may  add  to 
the  sting  of  its  liglit  a  quality  as  pleas¬ 
ant  as  tlie  perfume  of  the  red  rose.  Fol¬ 
low  up  color  with  perfume,  or  i>erfume 
with  color  and  let  there  be  lasting  value 
back  of  both. 

Why  Papa  Was  Willing. 
“Dad,”  said  a  Bartlesville,  Okla.,  kid  to 

his  father  the  other  night,  “I  want  to  go  to 

the  show  to-night.” “A  show  at  night  is  no  place  for  a  kid 

like  you.  Vou  should  be  at  home  in  bed.  ’ 
“But  I  peddled  bills  and  have  two  tickets,” 

said  the  kid,  as  he  began  to  sniffle. 

"All  right  then,”  answered  dad.  “I  will 
go  with  you  to  see  that  you  don’t  get  into trouble.” — Kansas  City  Star, 

A  Triolet. 
It's  not  hard  to  tell 

But  I’d  rather  not  try  it. 
When  a  man  lies  likel 
It’s  not  hard  to  tell; 
But  a  woman  can  sell 
You  all  day,  and  get  by  it. 

It’s  not  hard  to  tell — 
But  I’d  rather  not  try  it. 

— Chicago  Press  Club  Bulletin.— 

“That  Ain’t  No  Patch.” 
The  ladies  stopped  the  little  boy  whose  legs 

were  briar-scratched 
And  marveled  at  the  funny  way  his  little 

pants  were  patched. 

"Why  did  they  patch  with  white?”  they  asked, 
“and  not  use  brown  instead?” 

The  small  boy  scowled  and  touched  the  spot. 
“That  ain’t  no  patch,”  he  said. — Dallas  News. 

While  in  the  Bath  Tub. 
Woodrow  Wilson  was  in  the  liathUili  when 

I  he  news  that  Illinois  h:.<l  gone  for  him  was 
brought  to  him. 

Important  news  has  a  habit  of  catching  a 
man  in  the  liatlitui'. 

For  instance,  while  in  the  liathtiih  yesterday we  were: 

Wanted  at  the  telephone  twice;  told  that  a 
nan  at  the  front  door  hail  an  important  mes- 
■age  for  u^:  two  collectors  rci|ucs;ed  an  aiidi- 
snee  with  ns;  a  neighbor  eatiie  over  to  lairrow 
the  lawn  mower,  and  three  times  we  were 

iskcd  if  we  wonidn’t  please  hurry  and  go  out 
to  stop  two  dogs  that  were  fighting  on  the  front 

lawn. 

Woodrow  Wilson  isn’t  the  firs:  man  to  be 
in  the  hathtuh  when  great  events  arc  hap|>en- 
Ing. —  Detroit  Free  Press. 

Making  It  Exactly  Right. 

(  Icrk  -Your  ad  reads,  ‘‘IMain  cook  wanted.** 
J'hey  rather  fiKht  shy  of  that,  sir. 

Siilihiihs  -TIow  shall  I  nut  it,  then? 

C'lcrk — 1  should  say.  “Woman  wanted  to  do 

plain  cooking.** 

Suhbubs — Change  it,  will  you?  Glail  you 
mentioned  it.  And,  by  the  wav.  i  istead  of 

‘woman**  you*d  better  make  ft  “lady.** — Wash¬ 
ington  Star. 

NEW  INCORPORATIONS. 

St.  Paul,  Minn. — Tht  Press  News¬ 
paper  Co.  Incorporated  with  a  capital 
stock  of  $10,000.  Incorporators:  L  V. 

.\shbaugh,  N.  W.  Reay  and  W.  B.  Col- 
ver. 

Moss  Point,  Miss. — Advertiser  Pub¬ 
lishing  Co.  Capital  stock,  $5,000.  In¬ 
corporators:  J.  Bounds,  J.  J.  McIntosh 

and  George  W.  O’Neil,  of  Moss  Point. 
Will  publish  newspaper  and  do  job orinting. 

Rock  Island,  Ill. — The  Review  Pub- 
lisliing  Co.  Capital.  $20,000.  General 

publishing  and  printing  business.  In¬ 
corporators:  J.  W.  Fuller,  Richard  A. 
Evans,  Albert  L.  Long,  E.  J.  Aspen- 
gren  and  F.  W.  White. 

GOING  TO  DO  A  THOROUGH  JOB. 

The  publisher.  Lynn  J.  .Arnold,  and 
‘he  business  manager,  George  J.  .\uer, 
tf  the  Albany  (N.  Y.)  Knickerbocker 
Press,  are  to  be  congratulated  on  the 
horoughness  of  their  arrangements  for 

m  extensive  investigation  of  the  circu- 
’ation  of  the  Press  and  the  Times- 
Cnion.  The  latter  took  exception  to  the 

‘Statement  of  Fact”  in  Bulletin  No.  14, 

published  by  the  Press,  in  which  the 

Press  asserted  that  “it  has  the  largest 
let-paid  circulation  of  any  newspaper 

■n  the  Capitol  district  (which  includes 
\lbany,  Troy  and  Schenectady  and  all 
territory  within  one  hundred  miles  of 

iny  of  these  cities).  To  settle  the  mat¬ 
ter  the  Press  people  employed  the 

A.  A.  A.,  whose  representative  is  now 
on  the  ground,  and  C.  Godwin  Turner, 
of  the  Data  Co.,  Newark,  N.  J.,  an  old 

A.  A.  A.  investigator,  now  out  for  him¬ 
self,  to  audit  both  papers,  starting  Mon¬ 
day.  In  addition  arrangements  have 
been  made  with  local  advertisers  for  an 

independent  audit. 

Cans  Goes  to  the  Globe, 

Edward  Cans,  recently  circulation 

nanager  of  the  Nashville  Democrat 

ind  previously  the  assistant  circulation 
nanager  of  the  Louisville  Herald,  will 

be  associated  in  the  city  circulation  de- 
oartment  of  the  New  York  Globe  after 

July  15. 

‘*Try  our  perfecting  Newt  at 

5  cents.  It  it  guaranteed  not 
to  smut  or  offset  and  it  black 

and  clean.** 

SEND  FOR  SAMPLE 

F.  E.  OKIE  CO. 
Manufacturers  Fine  Piinrinc  Inks 

PHILADELPHIA.  PA. 

Our  “  Ipsco  ’’  Hemp  Stereo  Tissue  at  10c  less  per  ream  is 

much  better  than  thin  “Cigarette”  tissue  at  10c  more. 
INTERNyVTIONAL  PUBLISHERS  SUPPLY  CO. 

LOUIS  A.  HOFFMANN.  Gcb*!  Mgr. 
Prove  Newnpaper  Seppllv  117  IwNe  Street.  New  Verts.  U.  a.  A. 
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DETROIT'S  CARNIVAL. 
Newspapers  and  Advertising  Men 

Lend  Their  Aid  in  Exploiting  the 

Cadillaqua,  or  Water  Festival  to 

Be  Held  Week  of  July  22 — Races 

Between  Motor  Boats,  a  Hydro¬ 

plane  and  Aeroplane'  and  Parade 
of  Automobiles. 

I)ctri)it  will  celebrate  her  '211th 

l  irthday  during  the  week  of  July  'i'ind with  a  gigantic  water  fete  and  carnival. 

The  new.spapers  are  lending  enthusi- 
a-tic  co-operation  and  are  keying  the 

populace  up  to  the  highest  pitch  of  an¬ 
ticipation.  The  captains  of  finance,  in¬ 
dustry.  coinnierce  and  labor  are  striving 
mightily  for  the  success  of  the  event. 

Cadillaqua.  the  name  of  the  water  fete 
and  carnival,  was  selected  as  the  result 
of  a  competition  which  brought  2(1.102 
titles  from  competitors  in  every  state 
and  territory  in  this  country  and  most 
of  the  cities  and  towns  in  Canada.  It  is 
a  combination  of  Cadillac,  the  French 
Pathfinder  and  soldier  of  fortune,  who 
founded  Detroit  in  17ul,  and  .\qua,  the 
Latin  word  meaning  water.  The  fete 
will  consume  five  nights  and  four  days 

and  will  he  in  every  way,  says  Glen- 

more  Davis,  “the  biggest,  most  gorgeous 
and  most  pretentious  thing  in  the  shape 
of  a  national  glad  time  that  has  been 

pu'led  off  in  .\merica.” 
SPLF.N'UIl)  Pl’IlI.ICITY  WORK. 

Some  of  the  publicity  work  in  the 
shape  of  page  advertisements  was  done 

by  K.  St.  Elmo  Lewis,  advertising  man¬ 
ager  of  the  Burroughs  Adding  Machine 
Co. :  E.  Le  Roy  Pelletier,  advertising 
manager  of  the  Everett  .Automobile 

Co.;  Harry  \V.  Ford,  advertising  man¬ 
ager  of  the  Chalmers  Motor  Car  Co., 

and  E.  Ralph  Estep,  advertising  man¬ 
ager  of  the  Packard  Motor  Car  Co. 

The  carnival  spirit  will  be  promoted 

by  all  the  usual  innocent  and  artificial 
agents,  such  as  historical  parades  on 
land  and  water,  entrancing  floats,  etc. 
The  industrial  pagents  will  accentuate 
the  indisputable  supremacy  of  the  city 
in  automobile  manufacture  which  makes 

(52  per  cent  of  the  nation’s  motor  cars, 
and  the  majority  of  a  score  of  other 
necessary  commodities,  such  as  stoves, 
paints,  adding  machines,  pharmaceutical 
supplies,  etc. 

Parking  spaces  for  four  thousand 

visiting  automobiles  and  housing  accom¬ 
modations  for  their  owners  and  friends, 
have  been  provided. 

GREAT  AU'n).MOUILE  PARADE, 

feature  of  the  land  celebration  will 

be  a  $2o.(M>q,()iii(  automobile  ])arade, 
taken  part  in  by  two  thousand  uniformly 
decorated  motor  cars.  Xever  in  the 

history  of  gasolene  engines  has  such  a 
number  of  power  vehicles  been  col¬ 
lected. 

The  fastest  motor  ]H)ats  in  .America 

will  take  part  in  the  ►speed  contests  on 

the  afternoons  of  July  'J.l,  and  ‘i"). 
John  J.  Ryan,  owner  of  Baby  Reliance, 

which  holds  the  world's  record  of  4(5.82 

THE  PITTSBURG 
PRESS 

Has  Itie  Largest 
Dsll^'  and  Sundaiy 

C I R  C  UL.  A.T1 0 IM 
IN  prrrsBURG 

Foreign  Advertising  Representatives 

I.  A.  KLEIN,  Metropolitaa  Tower,  N.  Y. 

JOHN  GLASS,  Peoples  Gas  Bldg.,  Chicago 

More  than  the  others — 

More  than  the  rest  combined ! 

THKSK  two  sentenc^sum  up  THE  NEW’  YORK  GLOIiE'S  remarkable record  for  advertising  gains  during  the  first  six  months  of  1912  as  com¬ 
pared  with  the  records  of  the  other  high-class  evening  newspapers  in  the 

metropolis. 

Figures  compiled  hy  The  Post  show  that  from  January  i,  1912,  to  June  30, 
i(ji2,  THE  GLOF^E  carried  a  total  of  2,516,740  lines  of  business,  a  gain  of  467,- 
285  lines  over  the  corresponding  period  in  191 1.  This  remarkable  gain  was  made 

on  the  basis  of  regular  rates  without  resort  to  “special  schemes”  or  “inside  induce¬ 

ments.” 
Two  of  the  three  newspapers  competing  for  business  with  TIH^  GI.OBE  in 

the  high-class  evening  group  also  made  gains  during  the  first  half  year.  The  Mail 
gained  263,(^37  lines;  The  Sun  gained  25,155  lines.  The  combined  gains  of  these 
newspapers  total  289,0(^2  lines,  so  that  TFdE  GI.OBE  gained  178,193  lines  more 
than  the  two  put  together. 

I'or  the  first  six  months  of  1912  the  average  net  cash  sale  of  THE  GI.OBI^^ 
was  127,995  copies  daily.  For  the  same  period  last  year  the  net  cash  averagi;  was 

I03,t;4  copies  daily.  This  comparison  shows  that  in  one  year’s  time  THE 
GLOBh'  has  added  to  its  circulation  an  average  of  24,441  sales  daily. 

The  figures  (pioted  repre.sent  only  cash  sales  of  newspapers.  Free,  waste,  re¬ 

turned,  or  advertisers’  copies  are  not  counted  by  THE  GI.OBE  as  circulation. 

THE  GLOBE  has  and  proves  the  largest  quantity  of  the  best  quality  evening 
circulation  in  New  York.  It  is  the  best  and  most  interesting  evening  newspaper 
printed  in  the  metropolis. 

These  are  some  reasons  why  THE  GLOBIFS  record  of  progress  has  become  a 

permanent  one. 

73-83  DEY  STREET  12  WEST  31st  STREET 

NEW  YORK 
O’MARA  &  ORMSBEE,  Publishers’  Representatives 

Brunswick  Bldg.,  New  York  Tribune  Bldg.,  Chicago 

.niles  an  hour,  has  entered  his  two  boats 
and  many  other  equally  improved 
craft  from  the  .Atlantic  Coast  to  the 

.Mississippi  Valley  have  been  entered 
in  the  competition. 

There  will  also  be  a  race  between 
an  aeroplane  and  a  hydroplane,  and  a 

forty  mile  race  for  the  fastest  craft. 

Sailing  races  will  take  place  on  Wednes¬ 
day.  July  24,  over  a  triangular  course 
in  l.akc  St.  Clair.  .About  100  entries 
have  been  made  for  the  nine  classes. 

The  carnival  naval  parades  will  be 

held  on  the  .American  side  of  the  De¬ 
troit  River,  in  what  is  known  as  the 

Cadillaqua  Basin.  .A  large  maratime  am¬ 
phitheatre,  enclosed  hy  festoons  of  col¬ 
ored  lights,  will  he  a  feature  of  the 
magnificent  carnival  and  on  the  last 
night  of  the  celebration  8,(X>0  canoes, 
brilliantly  lighted,  will  take  part. 

Detroit  is  expecting  over  '200,000  vis¬ 
itors.  and  is  straining  every  effort  to 
provide  for  housing  this  multitude. 

The  LAening  W'inconsiu  has  issued  a 
sworn  statement  showing  that  its  aver¬ 
age  daily  circulation  for  the  first  six 
months  of  1912  was  46,104  copies. 

AFTER  THE  PRESS  AGENT. 

Utah  Publishers  Register  Protest 

Against  Free  Write-up  Proposition. 

If  the  resolutions  committee  of  the 

Utah  Newspaper  .Association  drafts  a 
set  of  resolutions  that  are  in  accordance 

with  the  sympathies  of  the  members  of 
the  organization  it  will  be  a  difficult  mat¬ 
ter  for  the  railroad  promoter  and  the 
circus  press  agent  to  get  free  stuff  in  the 

country  press  of  Utah  henceforth. 
As  a  regular  meeting  of  the  Utah 

Newspaper  Association,  held  at  the  Com¬ 
mercial  Club  parlors  in  Salt  Lake  re¬ 

cently,  J;he  editors  of  the  country  news¬ 
papers  registered  a  strong  protest 

against  the  free  “puff,”  and  appointed  a 
committee  consisting  of  J.  S.  Barlow, 

Royal  Jeppeson  and  Charles  England  to 
draft  a  set  of  resolutions  explaining  the 

association’s  stand  on  the  free  write-up 

proposition. The  association  meeting  opened  with 

luncheon  at  the  Salt  Lak-  Commercial 
Club.  Afterward  Charles  England  read 

a  paper  on  “The  Cost  System.’’  Royal 
Jeppeson  addressed  the  members  on 

“How  to  Educate  the  Merchant  to  Ad¬ 
vertise,”  and  H.  C.  Hicks  spoke  ox 

“The  Country  Newspaper  as  an  Educa¬ 
tional  Factor  and  Town  Booster.” 
Those  who  were  present  at  the  ipeet- 

ing  were  James  M.  Kirkham,  Jr.,  presi¬ 
dent  of  the  association  and  publisher  of 

the  Deseret  Farmer;  H.  C.  Hicks,  secre¬ 
tary  of  the  organization  and  pulilisher 
of  the  Provo  Post,  and  others. 

n ■■■■■■■■■■■ 

j  THE  RECORD  1 1  guarantees  the  largest  | 

^  city  circulation  in  Lbs  | 
J  Angeles  while  in  San  . 

J  Dieg
o  ' 

THE  SUN 
guarantees  the  largest  y 

1  city  circulation  there.  n 
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TIPS  FOR  BUSINESS  MANAGERS. 

T1h‘  HliiiiionsttK'k  lirotIuTs  .Advertising 
.\,i.i-nc.v.  <'ln*iiii<-:il  building,  St.  Louis, 
.Mo.,  is  milking  i-ontracls  for  1U,0<K)  lines, 
lo  Ik*  useil  witliin  one  .vear,  with  .Middle 

West  iiaikTs,  for  the  Citrolas  Comisniy, 
Cliieago. 

The  Snit/.ler  Co..  Hunter  building,  ('hi- 
<’agi>.  is  placing  orders  for  lines,  one 
.\ear.  with  Western  paiH-rs.  for  the  I>ear- 
Ikirn  Supid.v  Co.,  Chicago. 

Sambiicetti  ('<>.,  .Meni|diis.  Tenn..  is 
sending  out  eighteen-inch  orders,  two 
I.  a.  w.,  t.  f..  to  Mississippi  paiH>rs  direct. 

The  Masseiigale  .Advertising  .Ageiie.v, 

Ciindler  building.  .Atlanta,  is  |>lacing  or- 
d<*rs  for  one-half  inch,  d.  c.,  eighteen 
times,  with  Florida  papers,  for  the  South¬ 
ern  C<dlege  of  Fharmac.v.  .Atlanta,  (Ja. 

Nelson  Chesman  Js  Co..  Times  building, 
Chattanitoga.  Tciin..  is  simding  out  orders 
for  live  inches,  tift.v-two  times,  to  weekly 
Floritla  i>a|H*rs  for  the  F.  V.  I.ipiiman Co. 

F.  K.  Vr»s*land.  .‘i.’***  West  Thirty-eighth 
stn*et.  .New  York,  is  placing  d.  e.  ••opy, 
thirteen  times,  with  .Miiidle  W«“st  jiaper.s. 

for  the  Hathasweet  Co.,  .New  A’ork. 

W<hm1.  I’utnam  &  Wood.  1(»1  Devon¬ 
shire  str<*et.  Itoston,  Mas.s..  are  s«‘iiding 
out  orders  for  twenty-four  incln*s,  two 
times,  to  Fasteni  papers,  for  Moxie  Bros., 
Jtoston. 

The  ,T.  Walter  Thomiison  ('<).,  44  Ea.st 

Twenty-third  street.  New  A'ork.  is  jdaoing two-inch  orders,  four  times,  with  Virginia 
l»aik*rs,  for  Madame  FlizalK'th  (Jillie 
I  S|iun  thddt.  New  York. 

The  Frank  Seaman  .Agency.  IW  West 
Thirty-third  street.  New  York,  is  sending 
out  orders  for  forty-one  lines,  twelve 
times,  to  Southern  pajH*rs.  for  the  Van¬ 
derbilt  Motel.  Park  avenue  and  Thirty- 
fourth  street.  New  York. 

1'he  Darlow  Adveriising  .Agency.  Bee 
building.  Dmaha,  Neb.,  is  placing  one  and 
<ine-half  imdi  orrler. .  thirty  times,  with 
Western  pajM-rs.  for  the  Kearney  Military 
.Academy,  Kearney,  Neb. 

N.  W.  .Ayer  &  Stin.  .‘KKt  Chestnut  strt'et, 
I’hiladelphia.  are  sending  out  orders  for 
two  inclies.  twenty  times,  to  Western 

paiM‘iK.  for  the  Western  Military 
.Academy. 

The  .Allen  .Advertising  .Ageno.v,  141 
W(*st  Thirty-sixth  street.  New  York,  it  is 
rejiorti'd.  has  .'cciired  the  account  of  the 
Fnited  States  Itiibln'r  Co..  42  Broadway, 
New  York,  and  will  shortly  place  orders 
with  newsjtaiiers. 

Nelson  Chesman  &  Co..  220  Fifth  ave¬ 
nue.  New  York,  are  nlacing  orders  with 
Maine.  New  llampsiiire  and  Vermont 

j)a|>ers.  for  the  I’acific  Coast  Borax  Co., 
Twenty-Mule  Team  Borax,  1(X(  William 
street.  New  York. 

The  D’.Arcy  Advertising  Co..  Fullerton 
building.  Si.  I.iouis,  Mo.,  is  placing  orders 
with  New  England  paper.,  for  the  Coca 
Cola  Co.,  .Atlanta.  (Ja. 

Tlie  II.  K.  M<*Cann  Co..  II  Broadway. 
New  York,  is  placing  additional  copy  with 
paik'r.s  that  previously  had  orders,  for 
.Iam(*s  F.vle  I'l^Sons.  Soapade.  42(1  (Ireen- 
wich  street.  New  York. 

The  National  .Ailvertiser  .Advertising 

•Agenc.v.  I'oslain  Soap.  i{2  West  Twent.v- 
fifth  strei-t.  New  York,  is  again  placing 
iiire<*t  half-page  one-time  orders,  with  a 
seiected  list  of  papers.  E.  M.  Iloopes, 

THE 

New  Orleans  Item 
Has  made  New  Orleans  a  “one  paper 

city.” 

The  Association  of  American  Adver¬ 
tisers  recently  gave  The  Item  a  Sunday 
circulation  of  51,318,  daily  of  47,807. 

That’s  why  The  Item  month  after 
month  carries  as  much  advertising  as 
The  Picavune  and  Times  Democrat 
Coabined,  and  from  300  la  300  Colnaus 
mare  than  The  States. 

THE  JOHN  BUDD  COMPANY 
aavcrtlitaa  BeamentaUves 

New  York  Chiakgo  SI.  Louis 

COMPLIMENTS.  FROM  DALLAS. 

The  Advertising  .  League  Expresses 

Appreciation  of  Services  of  the 
Editor  and  Publisher. 

Dallas,  Tex.,.  July  5,  1912. 

The  Kditor  a.nk '"Pi'iilisher. — .As 
chairman  of  the  Publicity  Committee  of 

the  Dallas  .-Advertising  League  1  w'ant  to 
express  the  profound  appreciation  of  our 
league  and  the  whole  citizenship  of  Dal¬ 
las  of  the  splendid  and  generous  co¬ 
operation  received  at  your  hands  in  the 
placing  of  advertising  in  your  paper, 
without  charge,  heralding  the  approach 
of  tlie  eighth  annual  convention  of  the 

•Associated  .Advertising- Clubs  of ’.Ameri¬ ca.  which  was  held  in  Dallas  last  month. 
The  convention  was  a  wonderful  suc¬ 

cess  in  every  way,  and  we  know  that  the 
large  attendance  was,  to  a  great  extent, 
responsible  for  it.  It  is  with  much 
pleasure  that  I  herewith  enclose  copy  of 
resolutions  unanimously  adopted  July  2, 

1912,  by  the  Dallas  Advertising  League. 

Whereas,  A  great  number  of  the  best  maga- 
zmes,  trade  journals  and  publications  in  the 

I’nitcd  Stales  and  in  Canada  gave  generously, 
and  without  charge,  of  their  valuable  snace  to 
the  advertising  of  the  Eighth  .Annual  Conven¬ 
tion  of  the  -Associated  Advertising  Clubs  of 
.America,  which  was  recently  held  in  Pallas,  and 

H'hercas,  Through  the  wonderful  amount  of 
publicity  thus  received  these  magazines,  trade 
journals  and  publications  were  to  a  large  ex¬ 
tent  responsible  for  the  largest  attendance  and 
most  successful  convention  of  advertising  me.i 
ever  held  in  all  the  world;  be  it 

Resolved,  By  the  Dallas  .Advertising  T.eague, 

in  regular  session  assembled,  that  our  appreci¬ 
ation  and  gratitude  be  extended  to  each  of  these 
publications  and  that  a  copy  of  these  resolutions 
be  mailed  to  them  expressing  the  hope  that  from 
the  deliberations  and  work  of  the  convention 

for  the  uplift  and  advancement  of  advertising 
much  lasting  good  will  result 

(Signed)  Fred  E.  .Tohnston,  President. 
(Sig.ned)  Richard  Havchtos,  Secretary. A’ours  very  truly, 

Lawrence  Miller, 

Chairm.in  Publicity  Committee. 

AVilmiiipton,  Del.,  is  pinriiip  their  oivlers 

with  papers  that  will  not  allow  con'iiiLs- sion  direct. 

AYikkl.  Putnam  &  AA'ikmI,  KJl  Devonshire 
stret't,  Boston.  Mass,,  it  is  reiiorted.  are 
conteniiilatinp  using  newspapers,  for  the 
.Tolinson  Educator  Food  Co.,  215  Tremont 
street,  Boston,  Alass. 

Doremus  &  Co..  44  Broad  .street.  New 

A'ork,  are  placing  twenty-eight  lines,  fifty- 
two  times,  for  Ford.  Bacon  &  Davis,  115 
Broadway,  New  Yorlt. 

Federal  Advertising  .Agenc.v.  2.19  AVest 
Thiri.v-ninth  street.  New  York,  is  placing 
orders  for  the  Fnited  Cigar  Manufactur¬ 

ing  Co.,  New  Y’ork. 

7'be  M.  A’olkmann  .Advertising  .Agenc.v, 
.5  Beckman  street.  New  York,  is  sending 
out  orders  to  a  selecttvl  lisr  of  dailies,  for 
Dr.  B.  L.  Brown.  Philadelphia. 

The  ('lark  Advertising.  42  West  Tliirty- 
ninth  street.  New  A’ork.  is  sending  out 
propositions  to  newspapers  having  a  cir¬ 
culation  of  20.(YX>  or  over.  This  adver¬ 
tising  will  appear  in  the  dail.v  paircrs 
whenever  a  serious  automobile  accident 
oei  urs. 

Tlie  (Jeorgp  B.  Van  Clove  Co..  250 

Fifth  aven-ue.  New  A’ork.  is  making  up  a 
list  of  i>apers  for  the  advertising  of  the 
.American  I/oeomotive  Co..  New  York. 

Doremus  Advertising  Agency,  44  Broad 

street.  New  A’ork.  will  shortly  place  or¬ ders  for  the  Pennsylvania  Textile  (3o., 
Bonds. 

The  Massengale  Advertising  Agency, 

Candler  building,  Atlanta.  Ga..  is  •plac¬ 
ing  orders  for  four  inches,  ten  times,  with 
Southern  papers,  for  the  Wesleyan  Col¬ 
lege.  Macon,  Ga. 

F.  AA’tllis  Armstrong  Co..  North  -Amer¬ 
ican  building.  Philadelphia,  it  is  reported 
will  place  some  of  the  advertising  of  the 

American  Tobacco  Co..  Mayo’s  Cut  Plug. 

Ill  Fifth  avenue.  New  A’ork. 

Robert  M.  McMullen  Co..  Cambridge 

building.  New  A’ork.  is  placing  orders 
for  Relding  Brothers  &  Co..  Silks.  52(1 
Broadway,  New  York,  with  Westetn 
papers  where  ealeemaa  will  call, 

ROLL  OF  HONOR 

List  af  Pakliaatiaae  axaMlaad  ky'tka  AaMeiatiaa  af  Amarieaa  Adaae- tiean,  af  wkiak  a  COMPLETE  EXAMINATION  af  tka  variaae  raaarde  mi 
airaalatiaa  was  ma4a  aad  tka  ACTUAL  CIRCULATION  aMartaiaad. 

ALABAMA. 

ITEM . :7.Tr:. . MeblU 

CALIFORNIA. 

ENTERmSE .  .  Chiro 

INDEPENDENT . Sente  Beikera 

BULLETIN  . . . . .  .San  Francitce 

CALL . . . .  .Sen  FrencUce 

EIXAMINER  . . . .  .Sen  FrencUce 

RECORD  . . Stockton 

.  Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 

FLORIDA. 

METROPOLIS  . Jwkionville 

GEORGIA. 

ATLANTA  JOUI^AL  (Cir.  55.<  17)  AtUni. 
CHRONICLE    Auguste 

LEDGF.R . Columbus 

ILLINOIS. 

POLISH  DAILY  ZGODA . Chicago 

SKANDINAVEN  . Chicago 

HERALD . . Joliet 

HERALD-TRANSCRIPT . Peoria 

JOURNAL  .       Peoria 

INDIANA. 

NE^TRIBUNE  . Marion 

THE  AVE  MARIA . Notre  Dame 

IOWA. 

CAPITAL . Des  Moines 

REGISTER  &  LEADER . Des  Moines 

THE  TIMES-JOURNAL. ...... .Duhuqu. 

KANSAS. 

CAPITAL . Topeli 

KENTUCKY. 

COURIER- JOURNAL      . .,.  Louisville 
TIMFS  .   LonUrille 

LOUISIANA. 

DAILY  STATES . New  Orleans 

ITEM . ..777.... New  Orleans 

TIMES-DEMOCRAT  . . New  Orleans 

MARYLAND. 

THE  SUN .  e . Baltimore 

has  a  net  paid  irculation  of  124,000 

copies  daily,  80,C00  of  which  are 
served  in  Baltimore  homes. 

MASSACHUSETTS _ 

THE  HERALD. . . Boston 
Guaranteed  daily  circulation  110,714  (average 

for  whole  year  191 1).  The  Herald  is  the  news¬ 
paper  of  the  home  owners  of  New  England. 

MISSOURI. 

DAILY  &  SUNDAY  GLOBE. . .  .Joplin 
POST-DISPATCH....: . St.  LouU 

MONTANA. _ 

MINER  . . . . .Butts 

NEBRASKA.^  _ 

FREIE  PRESSE  (Cir.  128,384).  „  .Lincoln 

NEW  JERSEY. 

PREISS . Asbury  Park 

lOURNAL . — . airabelh 

COURIER-NEWS  .  Plainfield 

NEW  MEXICO. 

MORNING  JOURNAL  :  .  .  Albuqucrqus 

NEW  YORK. 

BUFFALO  EVENING  NEWS. . .  .Bufalo 

BOLLETTINO  DELLA  SERA.  New  York 

EVENING  MAIL . . New  York 

STANDARD  PI^S _ . Troy 

RECORD . . Troy 

OHIO. 

PLAIN  DEALER . Ireland 
Circulation  tor  June,  1912 

Daily . 1 10,840 
Sunday . 132,791 

VINDICATOR  7.  .  7. . .: . Youngstosm 

PENNSYLVANIA. 

TIMES .   Cheslar 

DAILY  DEMOCRAT  . . . . Johnstown 

DISPATCH  . Pittsburgh 

GERMAN  GAZETTET.  . . .  .Philndelphin 

PRESS . Pittsburgh 

TIMES-LEADER  . . 7 .7. . . .  .Wilkns-Bnrrs 

GAZETTE  . York 

SOUTH  CAROLINA. 

DAILY  MAIL . Andorton 

THE  STATE  .7777777 . Columbin 

(Cir.  May,  1912.  S.  19,045  ;  D.  18,681.) 

TENNESSEE. 

NEWS-SCIMITAR  . Mamphis 

BANNER .     Nashvilla 

TEXAS. 

RECORD . Fort  Worth 

CHRONICLE  .  77777.77. . Houston 

WASHINGTON. 

POST-INTELLIGENCER . Sentda 

MICHIGAN. WISCONSIN. 

PATRIOT  . Jnckson 
The  Six  Months  Averaga  Wat 

A.A.A.  Figures . D.  I0,3M;  S.  11.289 
Patriot  Figures . D.  I0J3I ;  S.  11,235 

MINNESOTA. 

TRIBUNEl,  Mom.  &  Evo . MinneapolU 

New  Orleans  States 
32,000  Daily,  net 

Guarantees  the  largest  Carrier  delivery 
HOME  circulation,  also  the  largest  WHITE 
circulation  in  New  Orleans. 

From  May  2ilth  to  June  9th,  inclusive. 
States  carried  358,355  gate  lines,  beating 
Item  by  46,985  agate  lines,  and  crediting 
them  with  exchange  space. 

Truthful  Statements  Carry  Weight! 

Don’t  be  misled  by  wild,  unsupported 
claims. 

We  PROVE  everything  we  say.  The  evl- 
de.  ee  is  in  our  columns. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 

Sole  Foreign  Representatives 

New  York  Chicago  St.  Louis 

EVENING  WISCONSIN . Milwaukoo 

SENTINEL . Milwaukoo 

CANADA. 

ALBERTA. 

HERALDT7. . 

BRITISH  COLUMBIA. 

W0RLD~777.  .7:  .  .77. .  7. . VnneouT^r 
ONTARIO. 

FREE  PRESS .   .London 

QUEBEC. LA  PATRIE . Montmnl 

LA  PRESSE  (Ave.Cir.  lor  1911,  104.197).  Montreal 

TRADE  PAPERS^ NEW  YORK. _ 

RETAIL  BAKER . Now  Yogh 
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ad  field  personals. 
HdwarJ  Cone,  of  the  New  York  office 

of  Cone,  Woodman  &  Lorenzen,  is  on 

a  Western  trip  in  the  interest  of  the 

pai)ers  represented  by  that  agency. 

George  H.  Reichard,  New  York  rep¬ 
resentative  of  the  foreign  advertising 

department  of  the  Senpps  newspapers, 
is  spending  a  short  vacation  among  the 
Great  Lakes. 

Frank  Gaiennie,  president  of  the  Gai- 
ennie  Advertising  Co.,  of  St.  Louis,  has 
been  elected  president  of  the  St.  Louis 

Advertising  .Men’s  League. 

J.  C.  McQuiston,  advertising  manager 
of  the  Westinghouse  Company  and  pres¬ 
ident  of  the  Pittsburgh  Publicity  Asso¬ 
ciation,  delivered  an  address  before  the 

Advertising  .Association  of  San  Fran¬ 

cisco  July  1  on  “Education  the  Keynote 
of  Advertising.” 

George  H.  Daugherty  formerly  of  the 
Lane  &  Thomas  Agency,  of  Chicago,  has 
been  made  advertising  manager  of  the 
Michigan  Buggy  Co.,  of  Kalamazoo, 
Mich. 

E.  Ralph  Estep,  advertising  manager 
of  the  Packard  Motor  car  Co.,  Detroit, 
has  resigned. 

Edward  Hungerford,  formerly  adver¬ 
tising  manager  of  the  Brooklyn  Rapid 
Transit  Co.,  is  now  advertising  manager 
of  the  Wells  Fargo  Express  Co.,  with 
headquarters  in  New  York. 

NEWS  OF  THE  AD  CLUBS. 

Houston  will  be  acclaimed  at  the  an¬ 
nual  convention  at  Baltimore  next  year 
of  the  Associated  Advertising  Clubs  of 
America  in  the  distinctive  sartorial 

make-up  of  the  Houston  delegation. 
This  developed  at  the  regular  noon 
luncheon  of  the  Houston  Adcraft  Club 

at  the  Rossonian  cafe  June  19,  when  it 
was  announced  that  a  committee  is  al¬ 
ready  at  work  selecting  designs  for  a 
uniform  that  will  be  worn  by  the  Hous¬ 
ton  delegation.  President  Westover 
announced  the  appointments  of  a  new 
educational  program  committee,  com¬ 
prising  George  McCormick,  chairman, 
and  H.  C.  May  and  H.  Freeman.  They 
will  begin  immediately  to  outline  a 
course  of  programs  for  educational 
meetings  in  line  with  the  policy  adopted 
by  the  Houston  Adcraft  Club  to  con¬ 
fine  its  educational  course  on  local 
conditions. 

On  Tuesday,  June  25,  the  series  of 
noonday  luncheons  given  by  the  Ad 
Qub  of  Leavenworth,  Kan.,  was  con¬ 
cluded.  Previous  to  this  all  the  din¬ 
ners  have  been  given  at  the  Lindell 
Hotel,  but  the  last  was  given  at  the 
National.  ' 

From  now  on  the  Ad  Club  will  spend 

most  of  its  time  promoting  other  en¬ 
terprises.  A  number  of  prominent 
buildings,  such  as  the  convention  hall, 

require  building  and  there  are  several 
booster  trips  to  be  made. 

The  Syracuse  Advertising  Men’s Club  members  are  to  have  a  permanent 
home  in  the  finely  appointed  apartments 
of  the  late  Mrs.  James  J.  Belden  at  the 
Vanderbilt  Hotel. 

Ihe  Kalamazoo  (Mich.)  .Advertising 

Club  has  been  organized  with  the  fol¬ 
lowing  officers:  Charles  II.  Morath. 
president;  Newman  Hershfield.  vice 
president ;  Charles  Perry,  secretary,  and 

Ray  O.  Brundage.  treasurer.  .A  com¬ 
mittee  on  constitution  and  by-laws  was 
organized,  composed  of  the  following : 
William  Slater,  Newman  .Hershfield. 

Stanley  A’aple.  Robert  Menzie  and Peter  Dalm. 

Tile  -Ad  Club  of  Tacoma,  Wash.,  as 

a  forerunner  to  the  coming  Tacoma  Car¬ 
nival  gave  a  novel  street  parade  the 
other  night.  The  -Ad  Men  went  to  the 
Tacoma  Hotel,  marched  in  single  tile 

through  the  lobby,  dining  room  and 

Iniffet.  and  then  proceeded  to  the  Olym¬ 
pus  and  the  Donnelly,  where  the  same 

stunt  was  performed.  From  there*  a visit  was  made  to  the  Olympic  Club, 
and  then  across  to  the  Empress  Theater. 
From  the  Empress  the  club  marched  to 
the  Pantages.  where  the  manager  not 
only  welcomed  the  visit,  but  stopped  the 
performance  and  invited  the  club  to  the 
stage. 

The  annual  election  of  the  Dallas 

(Tex.)  .Advertising  League  resulted  as 
follows:  -A.  G.  Chaney,  president;  Capt. 
II.  W.  Kinnard,  first  vice-president;  Ike 
I.  Lorch,  second  vice-president,  and 
Richard  Haughton,  re-elected  secretary 
and  treasurer.  Gus  W.  Thomasson  and 

H.  D.  McBride  were  re-elected  direc¬ 
tors.  M.  E.  Martin  and  Lawrence-Miller 
are  hold-over  directors. 

PRISONER  AN  ADVERTISER. 

Seeks  Justice  Through  the  Classified 
Columns  of  a  Newspaper. 

-An  lola  (Kan.)  newspaper  recently 

printed  in  its  classified  columns  the  fol¬ 
lowing  advertisement : 
W.ANTED — Justice;  I  am  a  friendless 
man  inclosed  in  the  Kansas  peniten¬ 

tiary;  I  am  innocent,  the  convicting  au¬ 
thorities  having  publicly  said  so. 

John  Healy. 

Healy  was  convicted  in  1905  of  high¬ 
way  robbery  and  got  a  seven-year  sen¬ 

tence.  Several  months  ago  Healy’s  case 
was  before  the  board,  but  no  pardon  so 
far  has  been  forthcoming. 

Healy  presented  a  letter  to  which  was 
attached  a  statement  from  the  county 
attorney  who  prosecuted  him,  saying 

that  he  believed  in  the  prisoner’s  inno¬ 
cence.  It  is  said  that  another  man  con¬ 
fessed  the  crime  for  which  Healy  was 

imprisoned. 

Boston  Glohe  Breaks  Its  Record. 

The  amount  of  advertising  printed  by 
the  Boston  Globe  during  the  first  si.x 
months  of  the  present  year,  4,32-5,619 

lines,  breaks  all  Globe  records.  More¬ 
over,  the  cash  receipts  exceeded  those 
of  any  similar  period.  These  two 
facts  show  conclusively  that  the  people 
of  Boston  have  a  high  regard  for  Col. 

Charles  H.  Taylor's  newspaper  and  be¬ 
lieve  in  its  pulling  power  as  an  adver¬ 
tising  medium. 

Boston  Traveler  Contest. 

The  Boston  Traveler  on  June  29 

closed  a  very  successful  European  con¬ 
test,  which  began  April  6.  The  winners, 
twenty  women  of  Boston  and  vicinity, 
were  sent  on  a  fifty-two  day  tour  of 
England,  France,  Germany,  Holland  and 
Belgium.  The  party  left  New  York  on 

July  6  on  the  S.  S.  Pennsylvania.  As 

C|AA  AAA  have  a  customer  with 
that  amount  of  cash  ami 

more  if  necessary  to  pay  nown  on  the  pur¬ 
chase  price  of  a  good  net  earning  Daily  in 
a  city  of  not  less  than  lOn.OOO  population. 

CKA  AAA  .Mso  a  customer  with  Kiftv 
V'vrWjVWU,  Thousand  Dollars  who  will 
buy  a  good  Daily  property  in  a  city  of 
from  2,1,000  population  U|)ward. 
We  want  a  buyer  for  a  High-Class 

Weekly  of  National  reputation  which  can 

be  purchased  at  the  right  price  and  terms. 

flarwell,  Cannon  &  McCarthy 
f’-rokers  in  Newspaper  and  Magazine  Prop¬ erties  that  are  not  hawked. 

200  Fifth  Ave.,  New  York 
(Fifth  Avenue  Building) 

DIRECTORY  OF  ADVERTISING  AGENTS 
General  Agents 

ADVERTISERS’  SERVICE 
5  Beekman  St,  New  York 

TeL  Cortlandt  3155 

AMERICAN  SPORTS  PUB.  CO. 
21  Warren  St.,  New  York 

Tel.  Barclay  7095 

ARMSTRONG,  COLLIN  ADV.  CO. 
115  Broadway,  New  York 

T el.  4280  Rector 

GEORGE  W.  BRICKA,  Adv.  Agent 
114-116  Eaat  28t]i  St,  New  York 

Tel.  1528  Mad.  Sq. 

DEBEVOISE,  FOSTER  CO. 
15-17  West  38tli  St,  New  York 

Tel.  Murray  Hill,  8235 

FRANK,  ALBERT  dk  CO. 
26-28  Beaver  St,  New  York 

Tel.  Broad  3831 

HOGUET  ADVERTISING 
New  York  Office, 

20  Vesey  Street 
Tel.  Cortlandt  2252 

HOWLAND,  HENRY  S.,  Adv.  Ag’ey 
20  Broad  St,  New  York 

Tel.  Rector  2573 

KIERNAN,  FRANK  A  CO., 

156  Broadway,  New  York 
Tel.  1233  Cortlandt 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 

Tel.  Beekman  2820 

MEYEN,  C.,  A  CO. 
Tribune  Bldg.,  New  York 

Tel.  Beekman  1914 

SECURITIES  ADV.  AGENCY 
27  William  St,  Naw  York 

Tel.  Broad  1420 

ILLINOIS 

GUENTHER-BRADFORD  A  CO. 
64  W.  Randolph  St,  Chicago 

Newspaper  and  Msigazine  Advertising 

PENNSYLVANIA 

RUBINCAM  ADV.  AGENCY 
Drenel  Bldg.,  Philadelphia 

Tel.  Lombard  2152 

CUBA  and  WEST  INDIES 
THE  BEERS  ADV.  AGENCY 

Cuba  37,  Altos 
Havana,  Cuba 

Frank  Presbray  Co.,  N.  Y.  Corr. 

a  result  of  the  contest  the  Traveler 

secured  several  thousand  new  paid-in 
advance  subscriptions,  none  of  which 
was  for  longer  than  one  year.  The 
contest  was  under  the  supervision  of 
the  Wm.  L.  Betts  Co.  of  New  York. 

It  Pays  to  Advertise  in  E.  A  P. 
Kl.vmath  Falls,  Ore.,  July  8,  1912. 

The  Editor  and  Publisher: 

Please  discontinue  at  once  my  advertisement 
^or  a  new  press  and  stereotyping  outfit. 
The  advertisement  has  brought  such  a  flood 

of  replies  that  I  feel  sure  I  shall  be  able  to 
nake  a  good  bargain.  This  is  just  to  let  yon 
know  that  I  feel  sure  it  pays  to  advertise  in 
The  Editor  and  Publisher. 

SAM  EVANS. 

Editor  and  Publisher  the  Klamath  Falls 
Xorthuestern. 

Solicitude. 

Publishers’  Representatives 

The  Kind  Wanted. 

“I’d  like  to  write  some  verses  for  your 

paper.  What  kind  of  poetry  do  you  prefer?” 
“Typewritten,  short,  and  paid  for  at  adver¬ 

tising  rates.” — Arkansas  Traveler. 

“Why’d  youse  put  de  bars  of  de  cels  so 

close  togedder?  T’ink  we’d  crawl  t’rough?” “Naw.  Afraid  if  we  left  ’em  open  any 

wider  you’d  catch  cold  in  the  draft.” — Interna¬ tional  Syndicate. 

ALCORN.  FRANKLIN  P. 
33  West  34th  St.,  New  York 
Tel.  Gramercy  6332 

ALCORN,  GEORGE  H. 
405  'Tribune  Bldg.,  New  York 

Tel.  Beekman  2991 

JOHN  M.  BRANHAM  CO. 

Brunswick  Bldg.,  Naw  York 
Boyce  Bldg.,  Chicago 

Tel.  Madison  Sq.  6380 

PULLEN,  BRYANT  &  CO. 
200  Fifth  Ave.,  New  York 

Tel.  Gramercy  2214 

BUDD,  THE  JOHN,  COMPANY 
Brunswick  Bldg.,  New  York 

Tribune  Bldg.,  Chicago 

Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 

GRIFFITH,  HA^STc., 

Brunswick  Bldg.,  New  York 
Tel.  Madison  Sq.  3154 

KELLY-SMITH  CO. 
220  Fifth  Ave.,  New  York 

People’s  Gas  Bldg.,  Ckicage 
Tie.  Madison  Sq.  3259 

UNDENSTEIN,  S.  G. 
118  Eaat  28tk  St,,  New  York 

Tel.  Madison  Sq.  6566 
30  North  Dearborn  St.,  Cfiicage 

NORTHROP,  FRAl^  R. 
225  Fifth  Ava.,  New  York 

Tel.  Madiaon  Sq.  2042 

PAYNE  A  YOUNG 
747*8  Marqnette  Bldg.,  Chicago 
30  Weat  33d  St.,  New  York 

Tel.  Mad.  Sq.  6723 

PUTNAM,  C.  I. 

45  W.  34tk  St.,  New  York 
Tel.  Murray  HiU  1377 

VERREE  A  CONKUN,  Inc. 
225  Fifth  Avanue,  Now  York 

Tel.  Madiaon  Sq.  962 

WARD,  W.  D.  
“ 

Tribune  Bldg.,  New  York 
TeL  Beekman  3108 

WAXELBAUM,  BEJSIJAMIN 
Jewish  Newspapers 

102  Bowery,  New  York 
Tel.  Spring  7800 

ADVERTISING  MEDIA 
ILLINOIS. 

CHICAGO  EXAMINER 
The  largest  Morning  and  Stiaday  News¬ 

paper  west  of  New  York,  and  the 
Home  Medium  of  the  Middle  West. 

WASHINGTO
N  ~ 

THE  SEATTLE  U1IE8 
The  unmistakable  leader  of  the  NortkwsW. 

^cad  of  all  Amcriean  newspapers  sas^  oat 
in  total  volume  of  busiaese  carried,  urealar 

tioB — Dally,  S4,T41;  Sunday.  S4.SSS— 40% 
ahead  of  its  nearest  home  eomi^tor. 

A  mstehleee  record — an  nnbeets^  neweps^er. 

TBE 
DIAMOND 

DLAQi  Chicago  -  New  York  -  Pittebnrgh, 
for  to  years  the  coal  trades’  lead¬ ing  journal.  Write  for  fates. 

No  Printing  Plant  is  Perfect 
None  will  do  its  best  work  at  the  least 

expense,  none  will  save  all  the  time  thus 

reducing  the  daily  cost  without  our 

STEEL 

ROOM 
COMPOSING 

EQUIPMENT 
We  furnish  blue  prints  of  the  layout  and 

equip  throughout  any  office. 

Barnhart  Brothers  &Spindler 
Chicago  New  York  Washington 
St.  Louis  Dallas  Kansas  City 

Omaha  St.  Paul  Seattle 
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EL  PASO  HERALD 
EL  PASO  HAS 

4jAM  PvpBlatira  —  8  'Railraad* 
618  HIIm  fraa  Canpetiliaa 
3A08  •>  Kiulroad  Par  Ball* 
Miaes  Pra8ace  IISI.Me.SN 

S8.IM.00e  Irrilaliaa  Wark- 
Vallar  FaaiaBa  fai  Frail 
CUcf  Gatawar  la  Meaiaa 

OIKCULATION  FIQlTKlCS  VERIFIED  BY  ASSOCIATION 

OF  AMERICAN  ADVERTISE
RS  MwrRopoi.rrAN 

nmwspapbr  or  tbr 

aOCJTBWBRT 

OOVKRS  ARIZONA 

_  NKW  MBXIOO,  WBRT 

EL  PASO.  TEXAS  June  35,  1913  TBXAa.  *»»  mbxioo 

The  Wood  Flong  Company, 
1  Madison  Ave . , 

New  York  City. 

Gentlemen : 

Your  shipment  of  1000  dry  mats  reached  us  just  in  time,  as  we  had  drawn  our 

stock  down  lower  than  we  realized  and  should  have  been  very  sorry  to  have  been 

obliged  to  go  back  to  wet  mats  during  the  Republican  convention. 

The  dry  mats  are  a  great  confort  in  ordinary  times,  but  are  life-savers 
when  big  news  is  breaking  and  frequent  extras  are  required. 

For  over  two  months  we  have  used  your  dry  mats  exclusively,  and  in  spite  of 

the  fact  that  owr  mechanical  equipment  is  designed  for  wet  mats  and  our  mat  roller 

is  not  the  thing  for  dry  mats,  still  we  are  getting  out  fully  as  good  a  paper  with 

dry  mats  as  we  ever  did  with  wet  mats.  We  use  a  great  many  half-tones  and  are 

getting  better  results  on  half-tones  than  we  ever  did  with  the  old-fashioned  mats. 

This  is  in  spite  of  the  fact  that  we  always  prided  ourselves  on  our  half-tone  work. 

Is  there  any  possibility  of  supplying  us  with  18x33  mats  in  place  of 
30x34?  Would  such  a  change  in  size  save  enough  material  so  that  there  would  be 

any  change  in  the  price?  We  are  glad  to  say  that  the  dry  mats  you  are  supplying 

to  us  improve  in  quality  with  each  shipment. 

orders . 
About  August  1  please  take  up  with  us  again  the  question  of  further 

JCW-K 

You  are  at  liberty  to  use  our  letter  in  any  way  you  see  fit. 

Yours  very  truly, 

EL  PASO  HERALD  , 

As  usual  those  who  are  timid  will  hesitate,  while  the  more  enterprising 

and  progressive  will  take  hold  of  it,  and  get  the  earliest  benefits  of  this  really 
remarkable  saver  of  time,  space,  work  and  type,  for  which  publishers  have 
long  been  in  search.  There  are  some  who  will  doubt,  and  a  few  who  will  try 

and  fail,  simply  for  lack  of  faith  in  the  possibility  of  such  an  improvement : 
there  are  men  who  have  not  learned  that  nowadays  one  should  be  surprised 

when  things  don’t  happen,  not  when  they  do. 

All  newspapers  must  now  eliminate  steam  tables  and  hot  forms.  There 
is  but  one  successful  Dry  Mat  and  the  supply  is  limited. 

Wood  Flong  Company 
1  Madison  Ave.,  New  York 

HENRY  A.  WISE  WOOD,  President BENJAMIN  WOOD,  Treas.  &  Gen’l  Mgr. 




